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WE'VE MOVED... 


O SERVE you betler we've moved our headquarters 


we 
fy and service laboratories to spacious new quarters 


es in the Butterick Bldg. where we have adopted ue 





most advanced design of inter-departmental lay- 


out. We will leave no stone unturned to serve you better. 


Now, it's your turn to take the next step. Submit your 
odor problems to Ungerer & Co. and extract the full value 
out of our fund of specialized knowledge, experience and 


expanded facilities. 
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And may we modestly suggest. that that odor problem 
which may seem so tremendous to you, really may not be 
so gigantic when compared to some of the odor problems 


which we have already solved in this emergency. 


We've moved . . . now it’s your turn... call on 


UNGERER & CO. 


161 SIXTH AVE., NEW YORK, N. Y. 






Published by 
RoBBINS PUBLISHING 
Company, INC. 

9 E. 38th St. 
New York, N. Y. 


J. H. Moore 


President 


HarvLanp J. Wricur 
Vice-President and Publisher 


F. C. KenDALL 


Treasurer 


f 
; 
? 
: 
iy 
4 
J 
_% 


Vierton C. Roppins, Jr. 


Secretary 


Merton C. Roprins, Jr. 
Representative 
New York 
9 E. 38th St. 


H. J. Hooue 

Representative 

Chicago, Ill. 
Peoples Gas Bldg. 


Nep Brypone-Jack 
Pacific Coast 
Representative 

Los Angeles, Calif. 
714 West 10th St. 





Murter C. Henry 
Associate Editor 


J. M. Bocuner 
Art Director 





tl). LY enien WU F OCALWMNC”’ 


and £ a NTA OFF REVEE WW 
¥ L 


C @SHREéEFrs ES: SC 42 FS: F & AY O he-s 


EST. 1906 


WILLIAM LAMBERT Maison G. DENAVARRE, Pu.C.. B.S 
Editor Technical Editor 


CONTENTS - JANUARY 1942 


News from Washington {rnold Kruckman 19 
Whither the Cosmetic Industry? F.V Wells 21 
Short Adages R. O'Mattick 24 
1942—Simpler Lines, Price Increases 25 
Baldness and Gray Hair Vitamins VW. G. deNavarre 29 


French Guinea Sweet Orange Oil Dr. Ernest Guenther 31 


> Customer on the Assembly Line 


u 

Jack Pollexfen 35 
REGULAR FEAT @G@HES 

Jesiderata Vaison G. deNavarre ) 
lew Toilet Goods R 39 
puestions and An 4) 
p saina Port} 19 
Editor ie 
pS 5 
Flavors Sect 19 
New Products and Pr 9 
B YOKS TO Aid Y< u 37 
Among Our Friend 359 
News and Event 63 
More Price Adjustments Sure 7] 


Prices in the New York Market. 73 








oy 


« 
RAE T TH syernners. 





NTRODUCED in 739 ...A _ proven 
success in "40... Then, unfortunately, 


delivery of raw materials stopped. 


But now, we are again able to meet the 
demand for TONKAIRE. 


Most perfume manufacturers already know 
that TONKAIRE takes the sharpness out of 


alcohol. Just one or two drams to the gallon 





does it. For mellowing, merely add 5-10% 


We hope to see you at the I7th Annual 
Drug, Chemical and Allied Trades Banquet 
at the Waldorf-Astoria, March 12. You will 
have an enjoyable time renewing acquain- 


nnee and gen Wl tal We Ged tren Orders will come in—we know it. So—write 


which will receive the entire net profits. 


to your compound. 


for a trial ounce or pound today. It will 


hardly be soon enough. 


* REG. U. S. PAT. OFFICE 


COMPAGNIE PARENTO, INC. 


EXECUTIVE OFFICES AND LABORATORIES: CROTON-ON-HUDSON, N. Y. 
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NEWS FROM WASHINGTON 


by ARNOLD KRUCKMAN. Washington Correspondent 


Restrictions on tin for 

packaging purposes 

Packaging, containers, the things that 
hold the products sold to the consumer, 
are becoming the serious problem in 
OPM, OPA, and other Government 
agencies. During January an order will 
be issued placing restrictions specifi- 
cally on the use of tin for tubes, cans, 
and similar containers. Tin not re- 
quired for military purposes and avail- 
able to be manufactured into containers 
is to be made chiefly into cans for food. 
In all likelihood the restrictions will be 
effective in February. The assumption 
in Government circles is that the use of 
tin containers for tooth- 
pastes, and similar products will be 
cut deeply. Tinfoil has already been 
cut 50 per cent, and will be cut still 
more. Reduction in tin available for 
non-defense uses will be progressive. 
Reductions will be based on the quan- 
tities used each quarter in 1940. 


cosmetics, 


Paper containers and cartons 
likely to be cut 


Paper packaging, cartons, and all the 
various forms of paper containers also 
will decline rapidly. Orders will ap- 
pear increasingly with deeper cuts. 
They will start during January, ac- 
cording to Government word, and be 
further clarified in February. The ab- 
sence of the large supplies of wood 
pulp usually furnished by Europe has 
hit us hard. Something approaching 
half the quantity we used in the past 
came from Europe. 


Glass container shortage 
as soda ash is needed 


Glass containers also are approach- 
ing scarcity. Soda ash is used in the 
making of finer glass such as is util- 
ized for perfume bottles and similar 
containers. Soda ash is rapidly becom- 
ing scarce because it is used in large 
quantities in making munitions. The 
gradual dwindling of soda ash for non- 
defense uses is expected to hit the 
whole decorative glass industry. 
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The whole problem of containers has 
absorbed the energies of an earnest 
group of experts who have been work- 
ing for some time in OPM Bureau of 
Industrial Conservation, which is headed 
by Lessing J. Rosenwald, formerly of 
Sears, Roebuck. Practically all usual 
metals have been eliminated because 
they are needed for essential war pur- 
poses. Plastics, for a time considered 
as substitutes, have been ruled out for 
lack of phenol and cellulose. They are 
now working on a form of waxed carton 
about which details are not yet avail- 
able. There also is hope that other 
glass compounds, less clear and attrac- 
tive, which do not use soda ash in their 
basic composition, may be adapted for 
container uses. Startling as it may 
seem, silver is now seriously under 
study with alloys to make it harder. 


Silver may be an aid 
in packaging 


There is relatively abundant supply 
of silver, it is not used in war products, 
and it may be manufactured into con- 
tainers on an economic basis. The 
thought is that it will particularly ap- 
peal to merchandisers of products such 


as cosmetics. 


Prepare to simplify 
cosmetic containers 


The perfume, cosmetic and allied in- 
dustries should also be prepared for 
the hint that it will be wise to reduce 
the number of containers they now use. 
Simplification is one of the cardinal 
points in the conservation program. It 
is suggested there are now probably 
500 different sizes and kinds of per- 
fume bottles, for instance; it will short- 
ly be proposed they should be reduced 
to a standard series of 6, probably not 
more than 12 at the outside. The 
thought is that generally bottles and 
containers should be made larger. 
Standard sizes, standard types, and 
over-all standardization, is much in dis- 
cussion now. All frills and ornamen- 
tation are regarded as superfluous. It 
is suggested, for example. for the dura- 


tion toothpowder should wholly take 
the place of toothpaste, thus eliminat- 
ing the need for tubes. 


May follow restrictions 
of Great Britain 


There also has been a persistent sug- 
gestion in Washington that we should 
adopt for the duration the British meth- 
od of dropping many brand names, and 
that manufacturers, under Government 
guidance, should agree upon certain 
limited number of brand names, and 
produce merchandise collectively un- 
der those brands. In opposition there 
are people in OPM and OPA who hold 
that our merchandising problems are 
far different from the merchandising 
problems of the British. Some officials 
in Washington are inclined to be tough 
with all industrial groups because they 
harbor the suspicion that most indus- 
try has been holding out on them. There 
is current an impression that large 
quantities of paper have been manu- 
factured into materials to be used for 
packaging, that when the squeeze is 
applied by Government large reserves 
of tin tubes and other metal containers 
will appear, and that many glass con- 
tainers are held in reserve that have 
not been declared on any formal in- 
ventories. Those who really know, do 
not believe this condition exists in 
groups like the industries that serve the 
cosmetic, perfume and allied industries. 
But other influential and powerful off- 
cials have been misled in relation to 
other industries and are inclined to tar 
all industry with the same brush. The 
people of the Industrial Conservation 
Bureau are very sincerely the friends 
of the industries that will be hit by 
scarcities in packaging and containers, 
and they will readily work with those 
who have ideas that may be practicable. 
If you wish to consult them, see Chief 
Harvey Anderson, in Temporary Build- 
ing E, Adams Drive and 4th Street, or 
Assistant Chief Ernest Hergenrother, 
at the same address. Another helpful 
person in the same Bureau is Bowen 
Smith in Room 2755, Temporary Build- 
ing R. 
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Derren DABLE quality has 
been synonymous with 

Firmenich (Chuit, Naef) 
specialties and aromatic 
products forforty-five years. 
Today, we also point to a 
record of dependability in 
uninterrupted deliveries, 
not exceeded in any quar- 
ter since the beginning of 
European hostilities—atruly 
noteworthy performance! 
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WHITHER THE COSMETIC INDUSTRY? 


Preserving democracy in the United Kingdom in the face 


of far reaching economic war time measures . . . Practical 


“get together” attitude to promote better understanding 


by F. C. WELLS, F. C. S.. Editor. Soap, Perfumery & Cosmetics, London 


THe war has already brought about some impor- 
tant changes in the fabric of democracy—changes 
that tend, we hope, to strengthen the texture per- 
manently. even though they may at the moment 
make the material itself look superficially less attrac- 
tive. In the United Kingdom, various far-reaching 
measures have been introduced, all of which in- 
tensify the governmental supervision and canaliza- 
tion of industry. Yet so that there should be effec- 
tive safeguards against non-democratic develop- 
ments, the legitimate claims of all three partners in 
industry are taken into account, with the result that 
a new pheromenon in British industry is now ap- 
parent, namely the growing collaboration of these 
three elements or departments of trade: the Trade 
Unions (representing labor), the Trade Associa- 
tions (representing employers). and the State (rep- 
resenting, through Parliament, the general interests 
of the nation.) 


U.S. BLAZONED THE TRAIL 


The United States has, in many respects, blazoned 
the trail for us to follow. We are aware that some 
of the modern legislation adopted in the U.S.A. has 
been severely criticized by American industrialists 
themselves, but even so we fully appreciate that 
we have much to gain by a careful study of the 





New Deal. as it affects the cosmetic and allied indus- 
tries. Conversely, we may assume that American 
manufacturers are interested in such British mea- 
sures as the purchase tax, limitation of supplies 
orders. and of course the pretty drastic scheme for 
concentration (or “telescoping” ) of industry. 


IMPORTANCE OF INDUSTRIAL LEGISLATION 

Let me say, at the outset, that one of the reasons 
why far-sighted British cosmetic manufacturers have 
always looked forward to receiving their copies of 


-THE AMERICAN PERFUMER is that, by studying it, 


they were able to get a good idea of the internal 
organization of the American cosmetic industry. 
To people seriously engaged in manufacturing 
activities, industrial legislation is nowadays of con- 
siderably greater interest than pages of miscellane- 
ous formulae. While it is obvious that a good trade 
journal must cater for every department of its 
readers’ activities—yet the special emphasis laid by 
this journal upon the workings of the F.T.C., F.D.A. 
and the trade associations are, in the opinion of 
British readers, worthy of special commendation. 


BETTER UNDERSTANDING OF PROBLEMS 
What is, perhaps, particularly desirable now and 
in the future is a better understanding by British 
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cosmetic manufacturers of the problems and de- 
cisions confronting their American contemporaries; 
and a similar appreciation by the latter of con- 
temporary industrial trends in the United Kingdom. 
Nothing but good could come of such enhanced 
appreciation of governmental and industrial mat- 
ters affecting both parties. 

My good friend, Mr. W. Tudor Davies, whose 
book on “Trade Associations and Industrial Co- 
ordination” has aroused widespread interest in 
Great Britain, and who now serves as independent 
chairman of many Government committees, was, | 
believe, invited to address the 19th annual conven- 
tion of American Trade Association Executives, 
held at Pittsburgh in 1938. It is a pity that the 
international situation at the time prevented the 
fulfillment of this admirable project, more particu- 
larly as Mr. Tudor Davies is specially interested 
in the problems of the cosmetic, perfumery and 
allied industries, and would, no doubt, have been 
enabled to make some stimulating comparisons 
between the organization of trade activities in both 
countries. 


KEEPING IN TOUCH WITH AMERICA 


I would like to mention that THE AMERICAN 
PERFUMER, has in the past been of definite service 
to myself and to the British cosmetic manufac- 
turers whose interests I aspire to serve, by for- 
warding to me all the available data referring to 
the control of American advertising claims by the 
F.T.C. and a great deal of other material referring 
to dyestuff specifications, etc., issued by such bodies 
as the U. S. Federal Security Agency, the T.G.A. 
and other associations. All this has served to 
broaden the outlook of the British manufacturet 
during a peaceful, untroubled era that is now, alas, 
ended. Incidentally, it enabled him and his fellows 
to realize what was happening in the U.S.A. and 
therefore to prepare for what must, almost inevit- 
ably, happen here. 


PRACTICAL “GET TOGETHER" ATTITUDE 

To conclude my plea for a practical “get to- 
gether” attitude between American and British 
manufacturers, I cannot do better than quote the 
following outline of current developments in the 
U.K., as they affect the productive and distributive 
structure of the cosmetic and perfumery industry. 
Mr. Tudor Davies is the author of this very lucid 
summary, which I think should be of comparable 
interest to American manufacturers as the organi- 
zational activities of the U. S. cosmetic industry 
are “over here”: 


‘ 


TRADE ASSOCIATIONS 


“The trade association of manufacturing interests 
has often been accused of monopolistic tendencies: 
of ‘clubbing’ the opponent, of stop-listing competi- 
tors, and utilizing all the tricks accompanying a 
price-maintenance policy and the restriction of 
competition. Outwardly there are signs of fraterni- 
zation and co-operation but inwardly there is fric- 
tion and ‘a maggot in the apple’—interminable 
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quarrels ensue concerning quotas, pooling of 
patents, secret processes and margins. On occasion, 
too, there has been collaboration in the matter of 
list prices with wholesalers and retail organizations. 
But there is truly something more in trade associa- 
tions than all this—joint activities of member units 
such as joint advertising, joint stock control, master 
catalogues, etc. Transcending all these joint activi- 
ties there is the law of fellowship in co-operative, 
wise, far-seeing authoritative control—the inimita- 
ble law of nature that where men toil and suffer to- 
gether, their instinct is to associate. The struggle 
which is now convulsing the world concerns man’s 
desire to retain this principle of freedom of associa- 
tion—freedom to live and work in self-governing 
groups. And if we are on the side of nature we 
are never lawless. 


RETAILERS’ ASSOCIATIONS STATIC 

“While producer trade associations have been 
developing in some spheres, the associations of 
retailers have been more or less static. It is true 
that some retail trade associations have emulated 
their elder brothers, e.g., in controlling entrants 
by means of registration and/or qualification tests. 
They are not to be over-criticized for this objective, 
because in the last twenty years retail outlets in 
most commodities have become far too numerous 
and there is no reason why a good trade or busi- 
ness should not have qualification tests like the pro- 
fessions. But their close proximity to the manu- 
facturers have been largely the cash nexus through 
the over-riding bonus on turnover or on extra dis- 
count for window display or over-printed advertis- 
ing matter or letterheading or even blotting pads 
and coupons. 


PROPER OBJECTIVE FOR ALL 


“Now this proximity should be based on some- 
thing more than material ends—the good of the 
whole trade, whether it be manufacturing, whole- 
saling or retailing. There is something more in it 
than closing the gap between price maintenance in 
the two realms of production and distribution. Con- 
sonant with the rights of the consumer, nothing 
but good should come out of the close collaboration 
or co-operation of the manufacturer and retailer. 
Of course, the wholesaler has always to clarify his 
function—that he is performing a useful function 
in the particular trade; he must be something more 
than a branch of the manufacturer, often financed 
by the latter in the matter of stock-holding; he must 
be a definite link in the chain between producer 
and consumer, but this is another problem. How- 
ever, the real tests of a wholesaler is how he 
sells and not how he buys. 

“One hears a great deal nowadays about the 
possibilities of the disappearance of the small man 

-whether he be manufacturer or trader. Hard 
economic facts, which have no compassion, will 
decide whether the small enterprise can or will sur- 
vive. This war, too, is bringing appreciably nearer 
the subject of licensing—particularly in the realm 
of food—though, like the “concentration” of in- 
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dustry, it is done, not through any motive of eco- 
nomic theory, but by the stark realities of the 
development of the “war potential” whether it be 
for freightage, shipping-space or the release of man- 
power. In pre-war days one talked of the licensing 
of shops or factories in the correlation of the flow 
of capital into industry or business in order to 
avoid economic waste or redundance—other days, 
other methods—but always the same grinding of 
the economic mills.” 


A Good Skin 

Ir WAS said once, although it is no longer held 
to be true, that a good skin results from a regu- 
lated mode of living with proper hours of sleep, 
exercise, fresh air, sunlight, diet, clothing and 
bathing. Some people who never give a thought to 
any of these have skin surfaces which are the envy 
of the regimented and regulated—Dr. Herman 
Goodman. 


Concentrated Ingredients 


SPEED and accuracy suffer when the average fac- 
tory worker must interrupt his regular duties to 
keep charts, fill out forms and do other clerical 
work. By the same token, accuracy suffers and de- 
lays occur when he is called upon to weigh out 
small quantities of concentrated raw materials for 
his batches. 

Usually such materials can be extended in one 
or another of the other ingredients. Thus in the 
case of solids, in place of grams or grains he can 
weigh out ounces or instead of ounces and fractions 
thereof he handles pounds and ounces. Concen- 
trated soluble colors, flavors and odors may be ex- 
tended in a suitable solvent an ounce or two per 
gallon or on a percentage basis. 

Now that this journal carries a flavor section, a 
case in point is vanillin and/or coumarin. The 
batch calls say for one-quarter ounce vanillin when 
it can be extended in powdered sugar in a mortar or 
for large quantities made up in advance, in a pot or 
ball mill. Five ounces vanillin may be rubbed up 
with 95 ounces sugar in a mortar or five pounds 
with 95 pounds in a pot mill if volume warrants. 
The operator then reads in his formula and weighs 
up five ounces vanillin S. F. (semi-finished) into his 
batch and accuracy is increased at least twenty-fold. 

The usual ratio of coumarin is from one to three 
to one to five so the mean is assumed or one-six- 
teenth ounce. If the batch contains it, instead of 
making up a separate coumarin S. F. it is incor- 
porated in the same “semi-finished” or 5 vanillin, 
144 coumarin, 9334 sugar. The operator still uses 
five ounces S. F. in his batch instead of laboriously 
weighing up straight vanillin and coumarin sepa- 
rately and perhaps inaccurately. 

Pigment colors in tale may be similarly handled. 
Likewise, a single alcoholic soluble color or mixture 
of colors for perfume may be dissolved in alcohol 
or an oil soluble color or mixture of colors for bril- 
liantine may be dissolved in light mineral oil with 
the aid of heat. In such cases volumetric measure- 
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ment replaces gravimetric and by filtering the solu- 
tion the undesirable insoluble diluents or impurities 
or both are removed. 


HHfect al Chelesteria 


Tue question as to whether or not the growth of 
hair is promoted by the application of cholesterin 
has not yet been fully determined although the 
majority of tests, such as for instance those of 
Jaffe, Habermann and others,' did not confirm such 
claims. The same results obtained with cholesterin- 
containing hair preparations were also achieved 
with products which did not contain cholesterin, 
provided that the mechanical stimulation of mas- 
saging the scalp was the same in both cases. Also 
Forster, on the basis of his experiments with ani- 
mals, came to the conclusion that normal hair 
growth is not influenced by the external application 
of various preparations, but that the improved 
growth of hair is primarily caused through massage 
resulting in an improved blood circulation in the 
affected parts. 

On the other hand, Steudel,” experimenting with 
thirty rabbits, found that cholesterin solutions and, 
to a still larger degree, solutions of bile and egg 
lipoids had a definitely beneficial effect on the 
growth of hair. In preparing the solution of bile 
and egg lipoid he first produced a lecithin by ex- 
tracting with methyl alcohol at ordinary tempera- 
ture, egg yoke dried in vacuum. Upon evaporation 
and drying in vacuum the egg lecithin and bile were 
worked into a water-soluble addition compound. 
This was achieved, for instance, by triturating a 
solution of 15 ccm bile in 40 cem alcohol with 3-15 
g. egg lipoid and subsequent drying of the mixture 
under vacuum.—Schimmel Briejs. 


‘Merck's year book 52, p. 80 
? Naunyn-Schmiedeberg Arch. 183, S. 58 





"I'd like bath salts | won't be afraid to sit down on.” 
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Short Adages 


by R. O’Martick 


iv is not too late to enter the Contest for the Best 
Suggestions on how to manage about shortages. 
Three Grand Prizes are offered by this columnist! 
For details see THE AMERICAN PERFUMER, Decem- 
ber. 1941, page 28. All answers must be in when- 
ever you have a good one and before the shortages 


are over—so hurry. 


* ~ * 


The editor showed me this communication: 


“Dear Editor: 

Tell the bird who does the Shortages Column 
that he is an unadulterated fraud. I can’t say 
anything about the first prize but where could 
he have gotten hold of the dram of Calamus 
Oil he offers as third prize? 

An old but not so gentle reader.” 


We assure this irate but old reader (I hope he has 
paid up on his subscription) that the dram of 
Calamus has been duly sealed and deposited in the 
steel vaults of THE AMERICAN PERFUMER at its 
offices. 9 East 38th St.. New York. 


x * * 


To borrow more than a leaf from the Book of 
the Month Club. why not a Perfume of the Month 
Club? Before the ingredients for one odor run out 
the subscribers are ready for their next odeur. 


* * * 


The difference between odeur and odor has 
always worried me. It is more than French, espe- 
cially nowadays when we have some very good 
Otto Stock. Dr. 


assistant, says anything over fifteen 


(merican odeurs. Rowmeteral’s 
dollars an 
ounce is an odeur, but his chief disagrees. The 
good Doctor, who is quite a linguist, claims it is 
all a “Odeurs 


matter of diphthong. have the 


diphthong ‘eu’ from the Greek ‘eus.” meaning 
‘good,’ ” he explained. “Diphthong also is from the 


Greek ‘phthengomai’ which means ‘to cry out.” Now 
out but with lift.” I left Dr. 
with 


an odeur must cry 


Rowmeteral’s laboratory unconcealed haste. 
fearing that shortages had some untoward effect on 


other than When | 


reached the office I reached for an unabridged dic 


his senses, those of smell. 
tionary. To my surprise diphthong does come from 
“phthengomai” or whatever it is that cries out in 
Greek. “What about perfumer and parfumeur?” 
| asked him sheepishly the next day. “Same dif- 
ference—diphthong.” he replied. “I shall be glad 
to write something on this and also the ‘eu’ in 
eugenol and eucalyptus for your column at some 
later day.” I hope he never does! Dr. Rowmeteral 
told me this story the day after New Year’s, while 
examining a sample of supposedly real Juniper Oil. 
The story has nothing to do with Juniper and it 
does have an Alexander Woollcott flavor but I relate 
i: as it was told to me. 

A manufacturer of jellies and jams decided to 
give up his activities. He was in a jam (no pun 
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intended) because of his low stock of flavoring 
materials. But his equipment of tanks and mixers 
turned his thoughts to the perfume field much 
against the advice of four experts and two sane men. 
\ supplier told him of someone who was discon- 
tinuing a line of perfumes and soon enough a trade 
was effected of perfume oils for flavoring extracts. 
The erstwhile maker of jellies and jams now mar- 
kets “Ashes of Apricot” perfume while the former 
perfumer has a product receiving consumer accep- 
tance, called “Lilac Brand Jelly.” They are both 
very busy, happy, and worrying about the income 
taxes they will have to pay next year. 
* * * 

Social Note—When Otto Stock was at the New 
Year’s Party given by one of the metal tube houses. 
he asked the prettiest girl from the Order Dept. for 
a dance. She consented after he gave her a fictitious 


priority number. 


Simple Lubricant Tests 
by W. F. 


Here are five simple and understandable tests 
for determining comparative values of lubricat- 


SCHAPHORS1 


ing oils for journals that require staying power. 
film strength, and efficient transmission. Tests No. 
| and 2 demonstrate staying quality. Test No. 3 
shock resistance. Tests No. 4 and 5-—lubricity. In 
performing these tests no laboratory equipment 
whatever is required. 

(1) Dip your thumb and forefinger into the 
lubricant. Open and close the finger and thumb 
and note how the oil adheres. Its adhering prop- 
erty is an indication of whether or not it will run 
out of the bearing. Adherence is desirable in many 
bearings. 

(2) Place equal-sized drops of two oils having 

the same viscosity on a glass plate. Tip the plate 
to a nearly vertical position. The oil showing the 
greatest resistance to flowing down the plate is 
preferable. 
(3) Place on a steel plate equal-sized drops of 
two or more oils having the same viscosity. Hit 
each drop with a hammer and note how the oil is 
flattened out and splatters. The oil that does not 
splatter is preferable because it is most likely to 
prevent metal to metal contact under severe shock 
loads. 

(4) Place a small quantity of the oil in the palm 
of your hand and rub vigorously. A thin clear 
surfaces touched and 


film should adhere to all 


should not be rubbed away. There also should be 
an absence of friction heat. 

(5) Place the lubricant in an open-mouth jar. 
Dip a wide piece of metal or cardboard into the 
oil and then lift it above the jar to a height of 
from 12 to 18 inches and note the film. The broad- 
er the jar and piece of metal, the broader will be 
the film. Ordinary mineral oils subjected to this 
test will flow from the plate rapidly and splash and 
A first class lubricant will flow off in the 
form of an even film and will not splash. 


spatter. 


The 


{merican 





— 


PRR =a 


Perfumer 





a 





1942—SIMPLER LINES, PRICE INCREASES 





Increased consumer demand for toiletries expected by industry 


which faces problems of obtaining raw materials, labor, deliv- 


eries plus increased costs . . . Lines, styles to be shortened 


RECOGNIZING that the toilet goods industry faces 
new problems in 1942 as America swings into an 
all-out war program and believing that unparalleled 
opportunities confront the industry if it can solve its 
problems, THE AMERICAN PERFUMER sought the 
opinions of representatives of the industry as to 
what’s ahead for the coming year. Almost every one 
reported that 1941 had been a banner year, and that 
changes would be forthcoming in the twelve months 
ahead, some of them seen, some unforeseen. 

The consensus of opinion concerning changes in- 
cludes simplification of lines, styles, packages; a 
need for substitutes in raw materials; conservation 
of resources so that the consumer will be able to 
obtain quality merchandise as long as possible: a 
switch to entirely different products if it eventually 
becomes impossible to obtain the ingredients for 
the present ones. 


PROBLEMS FORESEEN FOR ‘42 

In most lines there will be price increases, due to 
increases in cost of raw materials; unavailability of 
labor will present problems; delays in delivery will 
be a recurring difficulty. 

Throughout the whole, however, most members 
of the industry see the shortages giving impetus to 
synthetic oils and chemicals. They see possible 
changes in volume of types of products sought by 
consumers. With all the difficulties, these representa- 
tives of the industry believe that cosmetics, per- 
fumes, etc., may build a more solid place for them- 
selves by meeting the changing needs of consumers. 


TGA HEAD LOOKS AT 1942 

Admitting that it was hard to predict what 1942 
would bring, H. L. Brooks, president of the Toilet 
Goods Association, and president of Coty, Ine., 
cited as some of the major reasons for this: the 
millions of people who would pay direct taxes for 
the first time, and who might therefore have to cur- 
tail their personal budgets; the uncertain factor 
of supplies; the direct or indirect limitation of pro- 
duction; the shortages of essentials because of the 
greater need for them in the more important task 
of winning the war. However, he believes that if 
the experience in England is any guide, there will 
be a constant demand from the women of this coun- 
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try for toilet articles which have become daily in- 
dispensables, and that therefore the question of 
containers or presentations will not be so important, 
for women will want the products themselves, and 
will understand the changes in packaging due to 
conditions. He also thinks that there will be a 
simplification of lines, and possibly a smaller assort- 
ment of packages for the many products which now 
come in a very wide range. Mr. Brooks believes 
manufacturers may not be able to obtain fancy bot- 


tles for perfumes and other liquids. 


PLASTIC LIPSTICK CASE FROM ENGLAND 


Commenting on the possibility of various types 
of lipstick containers, Mr. Brooks said that a certain 
kind of plastic, not on the priority list, pressed 
paper, cardboard, etc., are being studied by many 
manufacturers. Mr. Brooks displayed a new lip- 
stick in a colored plastic case just received from the 
English company. If these can be produced in 
Kngland after two and a half years of war, it should 
he possible for us here to get something in which 
to present this daily necessity. After all, years ago, 
he said, rouges and compact powder were presented 
in cardboard boxes, and were quite acceptable. 

Inability to get natural raw materials will give 
greater impetus to the further research in synthetic 
oils and chemicals. Contacts have been established 
with certain Central and South American countries, 
as well as with the Department of Agriculture, with 
the idea of developing in this hemisphere certain 
of the essential oils heretofore obtained abroad. 

Advertising in 1942, Mr. Brooks believes, will, 
of course, depend upon the industry’s ability to 
make deliveries. For the past few years it has pub- 
licized some of its products in connection with 
fashion promotions. Whether or not this will be 
continued will depend upon the kind of emphasis 
laid on fashions by the stores in these times. 


PRICES ON COTY PERFUMES INCREASE 

Coty, Inc., as well as all other companies, cer- 
tainly will use no synthetics in any products unless 
they are found to be absolutely comparable to the 


ingredients heretofore used, and will only adopt 
them provided they result in the high quality mer- 
chandise which is the enviable reputation of this 
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industry. In discussing perfumes and toilet waters. 
Mr. Brooks stated that a retail price increase of 
25 per cent on an average had been announced by 


Coty. effective December 29th. 


SUGGESTIONS TO THE INDUSTRY 


Mr. Brooks offered the following comments and 
suggestions to the industry: 

|. | know that no one will take advantage of the 
general situation to raise prices arbitrarily. That 
has been the record of the industry to date. 

2. Every effort should be made by our industry 
lo play its part in the national program. This indus- 
iry knows, however, that it plays an important role 
in the maintenance of public morale. We could 
say. if we wanted to be a bit facetious, that basically 
‘no one wants to fight a war for unattractive 
women.” 

3. The industry will make reasonable pleas to 
obtain materials so that it may continue to function. 
If such requests are granted, then we should not 
lake advantage of them by 

a. Offering our merchandise at drastic price 

reductions; or 

lh. Offering larger packages at the sane prices 

as formerly charged for smaller ones. 

Intelligent promotions are in order and should 
he continued, added Mr. Brooks. but they should 


he kept within bounds. 


YARDLEY HEAD SEES MATERIALS ALLOWED 

Insofar as materials are available, the cosmetics 
industry will be allowed to have them is the opinion 
of Cecil Smith, president of Yardley & Co., because 
he is quite sure that, being guided by England’s 
experience, the U. S. administration is alive to the 
role of cosmetics as an essential part of morale. He 
points out that in England at the outset of war, cos- 
metics were considered relatively unimportant in 
wartime planning, later they were recognized as 
being of as much consequence as other phases so 
the cosmetics industry was given a more reasonable 
place in the general program. 

The cosmetic trade sells happiness in times of 
stress, says Mr. Smith. In terms of tonnage, its busi- 
ness is minor but in terms of spirit, especially in 
wartime, it is enormous. However, the industry 
must face the fact that it is in the hands of the 
government which controls the sources of supply. 
The industry’s major preoccupation is to find the 
necessary materials and husband its resources. 


PACKAGING TO BE SIMPLER 

Mr. Smith sees more simple packaging, although 
cosmetic houses will do their utmost to preserve 
charm and artistic features because these are part 
of what is sold. There will be no selling problem, 
with the -normous rise in income, but there will be 
difficulties in finding raw materials, tools, labor. To 
Mr. Smith, to expect to do as well in 42 as in °4] 
appears to be wishful thinking. 

Prices must be expected to rise. Until now, the 
industry has been able to maintain prices at the 
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usual levels; however. with increases in costs of all 


raw materials, increases in retail prices are in- 
evitable, according to the head of Yardley. 


POSSIBLE CHANGE IN PERFUME BUYING 

Mr. Smith believes there will be new develop- 
ments in the industry. Too, there may be a change 
in the use of perfume similar to that in England 
where customers mostly buy perfumed cosmetics, 
not perfume. 

Probably there will be less diversity in styles and 
colors, etc., this diversity having come about through 
the competitive nature of the cosmetic business in 
the United States with the over-all result that better 
cosmetic products are produced in America than 
elsewhere. 

When present supplies at Yardley are gone and 
if additional materials cannot be obtained, then this 
firm will discontinue its present products and make 
something entirely different. This especially applies 
to perfumery, according to Mr. Smith who says 
Yardley will not allow the quality of its old favor- 
ites to be jeopardized. As long as possible, Yardley 
will endeavor to give the public its old favorites. 


VOLUPTE SPRING LINE IN MARKET 

At Volupté, J. J. Pollock, sales manager, reports 
that the spring line of compacts is available this 
month. It is a shorter line because metals are on a 
quota basis, and it has fewer styles with the classi- 
cally correct, saleable ones in predominance. In 
searching for materials for compacts, Mr. Pollock 
says he is experimenting with wood although the 
best types are the rare kinds from South America 
and the shipping problem is a troublesome factor. 
Plastics are out, except lucite which in addition to 
being expensive will become scarce because every- 
one will want it. Silver will be used extensively be- 
cause it is a free metal. 


CHANGES AHEAD IN THE INDUSTRY 

lor 1942, Mr. Pollock sees a shortening of lines 
and styles, elimination of fancy packages as well 
as repackaging for many lines, delays in deliveries, 
a shortage of labor, a rise in prices traceable to a 
rise in costs—he reports an increase in price on 
every material reordered in the past few months. 

He recognizes that some manufacturers by talk 
of scarcities will panic buyers and consumers into 
taking quantities of merchandise, a situation which 
will react unfavorably for them and the industry. 
And if there are these shortages, he asks, how is it 
possible for some firms to offer special bargains, 
increased quantities at reduced prices, etc.? 


PACKAGING IDEAS FROM OTHER LINES 

Changes in other industries, especially in pack- 
aging, offer ideas which may be applied to the toilet 
goods field, says Mr. Pollock who predicts that every 
firm which has the merit to be in business will sur- 
vive the war which he sees as a long, hard pull. 

The industry’s outlook is bright, despite the prob- 
lems ahead, and he cites reports from England where 
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cosmetic sale figures, outside of London, have in- 
creased each month. “Women will continue to buy 
cosmetics,” remarks Mr. Pollock, “they want to be 
attractive whether or not men are around because 
they always hope that men will appear.” 


OGILVIE SISTERS ENLARGE ADVERTISING 

In the field of hair preparations, Miss Clara 
Ozilvie, vice-president of Ogilvie Sisters. announces 
that the firm, because of its faith in the future, is 
launching the largest advertising campaign in its 
history at the beginning of 1942. “Keeping the hair 
in A-1 condition is one essential part in winning the 
war and we shall give our dealers every support in 
this vital work of building morale, by our advertis- 
ing and promotion. We are making all our plans 
toward peace and reconstruction which is the next 
step after this war is over.” 

Slow deliveries, obtaining necessary ingredients 
in a different form—such as a powdered drug now 
available in granulated form—dquestion of future 
supplies of Egyptian henna, also supplies of tinc- 
tures, chief sources for which are the Far East and 
Russia, as well as bristles for brushes being used in 
defense activities, are among the problems en- 
countered in this field. 


FLEXIBLE NYLON BRISTLE IN USE 


To meet the bristle situation, one of the new de- 
velopments at Ogilvie Sisters is a brush of nylon 
bristle which is flexible. It is believed to be the most 
satisfactory nylon bristle yet produced but it will 
cost more than hog bristle for which the greatest 
supply source is Chungking, with Japan doing the 
processing and London controlling the market. No 
longer will Ogilvie Sisters be able to offer one of its 
inexpensive brushes because the cost has risen more 
than 125 per cent. 


EXPECT TO MAINTAIN PRESENT PRICES 

The classic simplicity of the line’s packaging 
makes no changes necessary at the present time and 
the firm hopes to carry on at the same price level 
for its preparations, although costs may be greater, 
because “we hope to do our best in this emergency.” 

Currently, Ogilvie Sisters is experimenting with 
substitutes in all combinations in order to be ready 
for any change that becomes necessary. Miss 
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Ogilvie suggests that herbs, used in hair prepara- 
tions as well as other fields, could be grown by 
women in the United States to offset any lack due to 
curtailment of imports. 

Because better grooming gives people a lift and 
aids morale, there will be a greater demand for 
scalp care and hair preparations in 1942, states 
Miss Ogilvie. 


YANKEE INGENUITY MUST SOLVE PROBLEMS 

Yankee ingenuity must be used in the days ahead 
as a substitute for materials which formerly came 
so easily, according to Paul H. Douglas, vice-presi- 
dent of Bourjois, Inc., who believes that the toilet 
goods industry will face many problems in 1942. 
Not only will there be shortages in some raw mate- 
rials, “and every shortage should be a challenge to 
find other means of accomplishing the same pur- 
pose,” but there will be simplification of lines, of 
styles, of packaging, of promotion and display ma- 
terial. It will be a time, says Mr. Douglas, when 
leaders of the industry will have to stay at their 
desks and apply themselves to solving problems 
created by the war, especially the one of materials 
being turned into other channels. 

Bourjois will concentrate on using a minimum 
of scarce materials, without changing the quality of 
its products, a policy to which the firm has adhered 
since the outbreak of war on the European front. 
It has and will substitute one type of metal for an- 
other which is unavailable. It has and will conserve 
paper, for example adding an extra number of units 
to display cartons. The firm is interested in main- 
taining, not increasing, its present volume of busi- 
ness and directing that volume into channels where 
the least amount of scarce materials is needed. 


ALCOHOL IS CHIEF PROBLEM 

Mr. Douglas sees the alcohol situation as the chief 
problem facing the industry at the present time. 
Although substitutions can be made for other raw 
materials, there is as yet none for alcohol but he 
believes that aleohol can be produced from sources 
other than sugar cane. “The primary need,” says 
Mr. Douglas, “is the relaxation of the stringent 
regulation of alcohol production, with the aim of 
availing ourselves of additional domestic and foreign 
sources of supply.” 


Because the toilet goods industry is a huge 
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revenue producer, and an industry which takes very 
little raw material, comparatively speaking, to pro- 
duce a large volume of goods which may be taxed, 
Mr. Douglas believes that federal authorities will 
allow the industry sufficient materials to keep busi- 
nesses going. In addition to keeping businesses 


going. he believes that government authorities 
recognize that the output of toiletries is a source of 


encouragement to the public morale. 


DOUGLAS INDICATES BOURJOIS’ POLICY 


Mr. Douglas, who says Bourjois has had a good 
year and still has a fair supply of raw materials, 
cites the following statement (part of a letter to 
employees, dated the day after the U. S. entered 
the war) as indicative of the firm’s view: 

“Any personal sacrifices we may have contemplated 
will seem trivial compared to those we will probably 
be called upon to make. Our first duty is to our coun- 
try and our next duty to ourselves and our organiza- 
tion. We can perform both by going about our busi- 
ness in an orderly manner, refraining from any change 
until it is indicated by the Government that a change 
is desired. We then must and will make the necessary 
changes without hesitation. without reservation and 
without regret. We are now at war. We are going to 
win it.” 


PENNOCK SEES GREATER SALES IN ‘42 

No doubt women will be buying their cosmetics 
in simpler, less adorned packages in 1942. Some of 
them they will have to buy without benefit of car- 
tons, perhaps—certainly without so many frills—but 
they will buy them, nonetheless! In fact, Charles 
\. Pennock, president of Hudnut Sales Co., Inc., 
looks forward to women buying more cosmetics in 
1942 than they did in 1941, which closed as one of 
the best years for the toilet goods industry in a 
decade. 

With the national income highest in history and 
with payrolls continuing to grow, women will have 
more money to spend, and he believes it is only 
logical to assume they will spend more for cos- 
metics. Added to the normal tendency of every 
woman to look to cosmetics for the embellishment 
of her appearance, is the demand of today that 
women look their best for their men in uniform... 
that they undertake the réle of morale uplifters for 
the nation by looking as trim and as perfectly 
groomed as possible. It may be an old, old adage, 
but it’s a true one, that the better you look, the 
better you feel! 


PRICE INCREASES INEVITABLE 

And all this, Mr. Pennock goes on to say, in spite 
of the inevitable price increases for toilet prepara- 
tions. With reserve stocks of raw materials dwin- 
dling, manufacturers must replenish their supplies 
at higher rates, and they have no choice but to ask 
the buying public to share these increased replace- 
ment costs. 

“American cosmetic manufacturers have been 
given an unprecedented opportunity to strengthen 
their position in the perfume field. America can 
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and will become the center of perfume art, as she 
has become the fashion center of the world within 
a matter of months,” says Mr. Pennock. “Now is 
the time for imaginative thinking . . . now is the 


time to develop new methods and find new mate- 
rials to offset the shortages that lie ahead. Many 
of these new methods and materials will prove of 
inestimable value and after the emergency is over, 
they will have their permanent place in the toilet 
goods industry.” 

Mr. Pennock reports that Richard Hudnut is 
meeting the current situation very satisfactorily, 
with 1941 having been an excellent year and the 
outlook for sales in 1942 good, providing the neces- 
sary flow of supplies can be maintained. 


OUTLOOK FAVORABLE FOR ‘42, SAYS REVLON 

A general increase in payrolls and a national de- 
crease in unemployment in 1941 gave the consumer 
of toilet goods more to spend on cosmetics than 
formerly, states Joseph Revson, general manager 
and treasurer of Revlon Products Corp. Now in 
1942, women the country over have an ardent desire 
more beautiful, better dressed and well 
groomed. And this means that 1942 should be even 
a better year for us than 1941. World War I and 
the experience lately in England has developed a 


to be 


public consciousness that being more attractive not 
only helps the women in war work but builds na- 
tional morale as a whole. The British authorities 
found that women of all classes were happier, more 
contented and courageous when allowed their pow- 
der, lipstick and nail polish to keep glamour intact. 
It was found that even factory girls did better and 
This 
year the toilet goods industry has a splendid oppor- 
tunity to substantiate national morale by showing 
women the way to more appealing beauty than ever 
before. Every woman knows that morale is her bus- 


more work when allowed to use cosmetics. 


iness. It is our business to encourage that morale. 


New Products for Peace 
AMERICAN food manufacturers are expanding 


their research efforts with a view to having scores 
of new products ready for consumer market tests 
either in the near future or in the post-war period. 

A wartime survey among leading food companies 
showed that more than 86 per cent are carrying on 
research projects and expect to spend 11 per cent 
more for this work in 1942 than in the past year, he 
reported. Some manufacturers indicated a research 
expansion of 100 per cent for the coming year, and 
none plans to spend less than in 1941. The industry 
is working overtime not only to assure an abun- 
dance of foods for war needs, but also to have 
many scientific improvements available later on. 

Clarence Francis, president of the General Foods 
Corp.. revealed that leading food manufacturers 
now have an average of more than three new prod- 
ucts each ready for testing. In some cases research 
staffs are working on as many as 300 new projects, 
with 30 the average number. 


The American 


Perfumer 





SAT 


PS AY air 





ERIN 


Hr ip 


" 











| 


by MAISON G. 


For a number of years now, biochemists have 
been aware of the existence of a relationship be- 
tween certain vitamin factors and the graying and 
falling of hair in laboratory animals. More re- 
cently, these factors have been pinned down to 
members of the B vitamins. In 1938, a number 
of workers found an anti-gray hair factor in the 
thermostable, unadsorbable filtrate containing the 
B vitamins. A year later, pantothenic acid was 
isolated from this filtrate. Another year or so 
passed by before para-aminobenzoic acid (PABA) 
and inositol were also discovered among the B vita- 
mins. All three factors are believed to have some 
relationship to either the falling of hair or its loss 
of natural color. 


USE OF B VITAMINS AS A GROUP 


Today, the B vitamins number some 25 in all. 
Only a few of them have been studied to any ex- 
tent. Most of them are described as “exact func- 
tion in human nutrition not yet known.” Never- 
theless, data are accumulating in favor of using the 
B vitamins as a group rather than as independent 
substances. Since the natural extracts contain all 
the known and many unidentified factors, stress 
has been laid on the use of such extracts in pref- 
erence to the purified chemical vitamins which are 
single entities. The basis for using the entire group 
of B vitamins (also called the B complex) is that 
invariably a deficiency in vitamin B is not con- 
fined to but one factor, and the best way to supply 
the other factors is to give the entire group. 


NATURAL B VITAMINS 

Natural B vitamins are extracted from rice pol- 
ishings, liver and yeast. The only synthetically 
made factors among the B vitamins are Thiamin 
(B,), Riboflavin (Bz), Pyridoxine (Bg), Nicotinic 
and Pantothenic acids. Where a deficiency in a spe- 
cific factor is manifested, and if the factor is one 
of those already synthesized, then single factor dos- 
ing has its place; otherwise the entire group is best 
taken. Synthetics are widely used to fortify nat- 
ural extracts. The combination of the two forms, 
natural and synthetic, complement each other and 
seems to be a valuable agent in treating the B vita- 
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min deficiencies as research workers can testify. 

The following is a list of the B vitamins known 
to date, together with their chemical names and 
functions: 


Vitamin Chemical Name Function 
Vitamin B, Thiamin Anti-neuritic, appetite promoting. 


Vitamin B, Riboflavin Growth promoting, lesion healing. 

Vitamin B; ? William’s & Watermans bird weight 
maintenance factor. 

Vitamin B, ? Readers factor for preventing rat 
paralysis, 

Vitamin B; ? Weight maintenance factor of 
Peter’s. 

Vitamin Be Pyridoxin Muscular dystrophies, acrodunia and 
dermatitis factor. 

Filtrate factor ? Chick growth and dermatitis. 

Pellagra Preventive Nicotinic Acid Prevents and cures pellagra and 

factor black tongue. 


Anti-gray hair factor p-aminobenzoic Acid Anti-gray hair factor Ansbacher. 
Bios, Phytic Acid Yeast growth stimulant. 


Inositol Hair growth factor. 
Biotin Plant growth factor. 
Choline Fatty degeneration of liver factor. 


Besides these, the following factors are believed 
to exist as based on physiological evidence: 


Vitamin I Digestive factor of Centanni 
> <a Guinea pig anti-pneumonia factor 


VonEuler 
L, &L. Lactation factors of Nakahara 


“ =M Monkey anti-pellagra factor 
a | Chick growth factor 


*  W&Bw Rat growth factor 
In addition there are about a half dozen other fac- 
lors not identified much beyond physiological evi- 
dence. 

Insofar as we are concerned, the only factors of 
interest are those definitely dealing with some phase 
of hair abnormality. 


INOSITOL 


Inositol is chemically hexahydroxycyclohexane. 
occurring in a number of stereo-isomeric forms. 
Naturally occurring inositols have three groups be- 
low the plane of the ring either in vicinal, sym- 
metrical or unsymmetrical arrangement in respect 
to each other. The unsymmetrical form is the only 
one optically active. Inositol has the empirical for- 
mula CgHg(OH),. It is widely distributed in both 
the plant and animal kingdoms. It is soluble in 
water and insoluble in alcohol and ether. 

Paveek & Baum described the iron derivative of 
inositol before a recent meeting of the American 
Chemical Society. Its function in human nutri- 
tion is obscure. If you eat a normal diet, you prob- 
ably get enough inositol. 
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Somewhat earlier, Woolley showed that inositol 
prevented the loss of hair in mice. When fed 
inositol free diets, mice soon lost all their hair. 
Rats used in similar experiments lost only the hair 
around the eyes. 

Such animal experiments are suggestive of the 
réle inositol might play in human baldness. 


PARA-AMINOBENZOIC ACID 
Para-aminobenzoic acid (PABA) as a member 
of the B vitamin group was discovered by Ans- 
bacher within the last year or so. It has the fol- 
lowing chemical configuration: 
COOH 


NH; 
Para-aminobenzoic acid is a_ yellowish colored 
crystalline compound, soluble in boiling water and 
in alcohol and ether. It is the parent substance of 
certain sunscreens and of local anaesthetics of 
which benzocain is best known, it being the ethyl 
ester. (To be continued.) 


People Die Out 


T HE world is constantly emptying and filling as the 
inexorable forces of life carry old people out of the 
picture and young people into new positions of activ- 
ity and responsibility; but if this is true in peace- 
time, with what rapidity the picture is changing in 
war-time! Good merchandisers have always been 
characterized by the realization that keeping up 
with the business procession means keeping in touch 
with markets; and keeping in touch with markets 
means reaching and influencing people. as they 
change jobs, homes and responsibilities. Now, more 
than ever before, advertising is the answer to that 
vital problem.—Advertising Age. 


Looking Ahead 


ONE great trouble with present day political plan- 
ners is that they want to relieve individuals of all 
responsibility of Looking Ahead for themselves. 
History teaches that when too many citizens of 
any nation pass along to some central authority the 
job of Looking Ahead for them, that nation is 


headed for disaster.—Ralph R. Patch. 


Cosmetics in XVII Century 
Wir the exception of our present state of civili- 


zation, the use of cosmetics reached its highest peak 
during the reign of Louis XV and Louis XVI, in 
France. The upper classes of society all over Europe 
followed the French example. “Un beau visage est 
le plus beau de tous les spectacles,” was the creed of 
that period. It is not surprising, therefore, that 
many books on the composition of the cosmetic 
appeared at that time. One of them, printed in 
1779, is by an anonymous writer, and was pos- 
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sibly written for a book publisher, J. Murray, Lon- 
don, England. 

The paper discusses the raw materials used and 
gives composition and manufacture of such cos- 
metics as Celestial Water, Virgin’s Milk, Nail prep- 
arations, Rouges, Pastes, Cold Cream, Wrinkle 
Removers, Eyebrow colorings, Face Powders, Mont- 
pellier Toilet, etc. Methods used for the extraction 
of perfume from flowers by enfleurage and expres- 
sion, as used in that time, are also set forth.—Dr. 
Curt P. Wimmer before Amer. Pharm. Assn. 


Maximum Production Plan 
A SOLUTION to the problem of how to establish 


production operations on a 24-hour day, 7-day 
week basis, and still maintain a standard 40-hour 
week (5 days, 8 hours each) was outlined in the 
Journal of Commerce in describing the plan now 
being followed by Merck & Co., Inc., Rahway, N. J. 

H. W. Johnstone, vice-president in charge of 
operations for the company, initiated the plan last 
year, and its efficient simplicity has now been em- 
phasized by President Roosevelt’s recent declaration 
that all industry must prepare for 7-day week oper- 
ations. 

Normal production of Merck & Co., Inc., was 
based on a 40-hour week of five days, eight hours 
each. In putting the new seven-day plan into 
operation, the first step was to organize four shift 
crews which were designated as A, B, C and D. 
Three shifts of eight hours each were then organ- 
ized to work as follows: 

Shift 1—from 12 midnight to 8 A.M. 
Shift 2—from 8 A.M. to 4 P.M. 
Shift 3—from 4 P.M. to 12 midnight 

Each of the four crews has its own foreman who 
changes shifts with his crew and works the same 
number of hours during the designated period. All 
crews work the same number of week-ends over a 
given period of time and the schedules are posted 
far enough in advance to enable the crews to pre- 
pare for their work periods. This plan for seven-day 
week operations has been in effect at the Merck 
plant at Rahway for more than a year, and it has 
worked out so successfully that a similar arrange- 
ment has been inaugurated at the new Stonewall 
plant of the company which is nearing completion 


at Elkton, Va. 


Fair Competition 


THERE is a general theory deeply ingrained in our 
political habits to the effect that Government should 
not interfere with the processes of business any 
further than is necessary to preserve the principle 
of fair competition and to insure the observance of 
ordinary legal obligations. For development and 
progress, individual initiative is relied upon. The 
public welfare is to be served by the spontaneous 
common purpose of a free people—Woodrow Wil- 
son in an address during World War I defining 
the functions of government. 
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Natives scraping the oranges for the oil 





FRENCH GUINEA 
SWEET ORANGE OIL 


Constituents of the oil . . . Methods of adulteration 


...Government regulations ... Amount of exports and 


future of the industry . . . Final installment of series 


It is not the purpose of this paper to discuss the 
chemistry of Guinea orange oil. Suffice it to enum- 
erate the various constituents of which, according 
to Y. R. Naves,'® the oil is composed. 


myrcene 
d—limonene 
Terpenes terpinolene (?) 
(95-96% ) a terpene, not yet identified 
an aliphatic terpene, b.p. @ 10 
mm. 64° (perhaps ocimene ) 


octylic aldehyde (presence pos- 


Aldehydes sible) 
(1.6% by , nonylic aldehyde : traces 
analysis ) decylic aldehyde 
citral 


n—nonylic alcohol (20%) 

n—decylic alcohol (presence 
probable ) 

nerol and perhaps geraniol 

d—linalool (50%) 

d—a—terpineol (15 to 20%) 

farnesol and/or nerolidol 


Alcohols. 
volatile esters 


(0.6 to 0.8%) 
(traces) 


These alcohols exist partly com- 
bined as formates, acetates, 
caprylates, caproates, anthran- 
ilates (presence possible). 


Sesquiterpenes { a sesquiterpene giving cadinene 
(Traces) dichlorhydrate. 


{ caprylic, palmitic and _ cerotic 
acids in ester form 
a phytosterol 


Residue cerylic alcohol 
(0.8% ) } a yellow substance melting at 
108-110° 


carotene 
10 Tid. | a xanthophyllic compound 
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by DR. ERNEST GUENTHER. 


Chief Research Chemist, Fritzsche Brothers, Inc., 
New York, N. Y. 


Guinea orange oil is not very different in com- 
position from the Sicilian oil and when pure com- 
pares very well with it. It has a higher aldehyde 
but a lower ester and alcohol content than the Sicil- 
ian oil. 

The Guinea oil lends itself very well for manu- 
facturing terpeneless oils, provided it contains not 
the slightest trace of kerosene or mineral oil which 
would show up as a most disagreeable by-odor in 
the concentrated terpeneless and sesqui-terpeneless 
oil. Bennett'! found 40 to 45 per cent aldehydes 
in the terpeneless Guinea oil and only 29.5 to 36.6 
per cent in the terpeneless Italian oils. 


METHODS OF ADULTERATION 


There are three forms of adulteration of which 
the user of Guinea orange oil must beware. 


1. The usual addition of orange terpenes obtained as 
by-products in the manufacture of terpeneless and 
sesquiterpeneless oils. Such adulteration is done out- 
side of Guinea, especially in Europe, by dealers who 
are versed in the more advanced forms of sophistica- 
tion. This “art” is not known in Guinea; besides, 
since terpeneless oils are not manufactured there, no 
orange oil terpenes are available. Furthermore, the 
Custom House and the Chamber of Commerce in the 
relatively small port of Conakry would notice the arri- 
val of orange terpenes. Thus, it is advisable that the 
foreign buyer receive shipments of Guinea orange oil 
directly from the colony without passing through 
Marseilles or Bordeaux or any European port, or at 
least as international transshipment under customs 
seal. The government’s analytical control in Conakry 
quite excludes such form of adulteration. 


" Bericht von Schimmel 4 Co., 1936, 68. 
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2. Adulteration with petroleum, kerosene or mineral 
oil. Thanks to the strict control exercised by the 
Conakry Chamber of Commerce, outright adulteration 
of Guinea orange oil with kerosene has become rare. 
Unfortunately. however. one still encounters small 
quantities of kerosene, due perhaps to the use of con- 
taminated vessels for storing the oil. 

3. As third form of adulteration, we should mention 
the addition of old, oxidized and resinified oils to good 
lots. It is said in the colony that the Syrian dealers, 
particularly the small barterers working in the in- 
terior, sometimes buy inferior, resinified oils at sub- 
stantially lower prices and add them to better lots. 
Here again the control of the Chamber of Commerce 
has been of great help and the quality of the oil is 
improving. 


ANALYSIS 

The addition of orange terpenes can be detected 
by determining and comparing the ratio of the 
various physical and chemical properties. 

To detect the presence of turpentine, the oil is 
fractionated and the first 10 per cent examined in 
regard to optical rotation, which should differ but 
slightly from that of the original oil. (See USP, 
Eleventh Revision, p. 250.) 

The addition of oxidized and resinified oils is 
revealed by the formation of peroxides which can 
be determined by the method described by Naves.'* 
The content of oxidized compounds, calculated as 
CioH,,02, should not be higher than 0.30 to 0.32 
per cent. 

The most important test for Guinea orange oil is 
that for detecting added kerosene or mineral oil. 
According to L. Trabaud,'* an addition of, for in- 
stance, 2 per cent kerosene lowers the optical rota- 
tion by about 3°, making it abnormal. Further- 
more, it lowers the specific gravity by 0.0018. It 
has been our experience, however, that the addi- 
tion of 2 per cent kerosene will lower the specific 
gravity by only 0.0007. 

M. G. Igolen'* suggested a method, based upon 
solubility tests in 94.8 per cent alcohol at different 
temperatures, whereby 0.5 per cent petroleum can 
be noticed by slight turbidity. Schimmel & Co." 
established the presence of petroleum by fractionat- 
ing the oil in fractions of 10 per cent and determin- 
ing the optical rotation of each fraction. 

Thus, the presence of relatively large quantities 
can be established easily. The problem is to iden- 
tify traces of kerosene which are so often present. 
So far the determination of such traces has required 
a thorough and lengthy examination of the oil. The 
control laboratories in Conakry can hardly submit 
every drum to the complicated procedure and, 
therefore, there has been great need for a simple 
and reliable method. 

Our laboratories in New York developed a rela- 
tively simple method which permits one chemist 
to examine as many as twenty-five samples daily. 
It consists of a simple fractionation under reduced 
pressure and of submitting the residual oil to a 
flavor test. As little as 0.01 per cent kerosene can 
thereby be recognized easily. Any oil found sus- 
picious by this test is then examined more thor- 
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The author pauses to chat with a friend about many things 
in the Fouta Djallon district 
lyi a larger si le the kerosene ‘ 
oughly by applying to a larger sample the kerose 
test. as described in the United States Pharma- 
copoeia, under oil of turpentine. Our test runs as i 


follows: 4 


4 50 cc. sample of the oil in question is distilled at 
reduced pressure until 92 to 93 per cent of the ter- 
penes have come over. (If necessary, this distillation 
may be carried out at atmospheric pressure, but the 
sensitivity of the test suffers thereby.) The residual 
7 to 8 per cent is then tested by the following method. 

\ 10 per cent solution of the oil in alcohol is made, ! 
3 drops of which are added to 4 ounces of a 50 per 
cent solution of prepared sugar syrup. (The prepared 
sugar syrup is made by adding 7 drams of 50 per cent 
citric acid and 1 dram of 85 per cent phosphoric acid 
to a gallon of sugar syrup.) Two ounces of this pre- 
pared sugar syrup are then diluted with 2 ounces of 
water to make the 4 ounces of testing medium men- 
tioned above. i 


The analyst then tastes the syrup with the added 
solution of orange oil and should get no musty 
kerosene character but a clean, terpeneless orange 
peel note. 

An analyst accustomed to this test will detect as 
low as 0.01 per cent of a kerosene or mineral oil 
fraction. 

For identifying kerosene in the suspected sample, 
a larger quantity is examined according to the fol- 
lowing procedure: 

After distilling off 92 to 93 per cent of the ter- 
penes from the Guinea orange oil, the residual 7 
or 8 per cent is then tested by the following method: 


Place 20 ce. of fuming sulphuric acid in a graduated 
narrow neck Babcock bottle or the usual cassia flask, 
stopper and place in an ice bath to cool and then add 
slowly drop by drop from a pipette 5 cc. of the residual 
orange oil. Mix the acid and the oil as added by 
gently shaking or rotating the bottle, keeping the tem- 
perature of the mixture at about 60 to 65° C. by re- 
peated immersion in the ice bath. When agitation no 


Les Parfums de France, Dec., 1934, 314. 
1 Op. cit., 120. 


“4 Revue des Marques—Parfums de France 16 (1938), 
87. 


% Bericht von Schimmel €& Co., 1939, 738. 


The American Perfumer 





\ 


Oe 





Upper left: The Government experiment station in the heart 
of the Fouta Djallon district 


Upper right: Syrian trading shops may lack color, but they 
are likely to be busy marts 


Lower left: A street scene in Dakar, French Guinea. No one 
ever appears to be hurried 


Lower right: A village scene in Mamou, one of the pic- 
turesque sights of the district 


longer causes the mixture to become warm, shake it 
vigorously for about one-half minute. Place the bottle 
in a water bath and heat it between 60 to 65° C. for 
ten minutes, keeping the contents of the bottle thor- 
oughly mixed by shaking it vigorously not less than 
six times during the heating period. (If the shaking 
is too prolonged and vigorous, the escaped sulphur di- 
oxide is likely to force some of the mixture out of the 
bottle.) Cool at room temperature and add enough sul- 
phuric acid (specific gravity about 1.84) to bring the 
oily layer into the graduated neck. Allow to stand over 
night. The reddish or straw colored viscous laye 
which separates on top of the dark acid is kerosene o1 
a mineral oil fraction. 


By this method as low as 0.02 per cent can be 
detected quantitatively. As a further indication of 
kerosene, the separated kerosene can be removed 
by capillary action (in a small capillary) and a 
refractive index taken on the fraction. (A_refrac- 
tive index in the region of 1.44 + 0.004. is indica- 
tive of kerosene or mineral oil fraction.) The de- 
termination of the refractive index of the kerosene 
or mineral oil fraction is a good confirmatory test 
but it is not absolutely necessary if a refractometer 
is not available. 
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Any form of adulteration and even the slightest 


contamination may have grave and irreparable re- 
percussions upon the name of Guinea orange oil, 
damaging its reputation and causing much trouble 
also for the users abroad. It is, therefore, of ut- 
most importance that the colony suppress such 
fraudulent action which can only depreciate this 
important source of revenue for Guinea. Obvi- 
ously, then, the problem for the government was to 
reestablish the standing of a product which had 
been seriously undermined a few years before. The 
decrees of Jan. 17, 1935, and June 18, 1937, were 
designed for this purpose and stipulate in brief 
that the export of Guinea orange oil be permitted 
only under the following conditions: 

The oil must be clear, of light or orange yellow 
color; it must not contain any foreign matter in 
solution or suspension and must not be mixed with 
any liquid. The odor must be clean and resemble 
that of fresh orange juice without any rancid taste. 
The physical and chemical constants must remain 
within the limits indicated by Y. R. Naves.'® 

The containers should be very clean and not have 
served previously for products such as petroleum. 
mineral or fatty oils, acids, etc. They should 
furthermore be plated or enameled inside. Proper 
labels must permit quick identification of the 
drums. Every drum or container which is marked 
for export must be analyzed in the control labora- 


tories of the Chamber of Commerce and remain 


1% Cited above 






January, 1942 33 


Ai, P ks, 


untouched until a decision as to its quality has been 
reached. Any drum which does not conform in 
regard to appearance or odor is rejected without 
even being analyzed. If a routine analysis shows 
that an oil is suspicious, a second sample is drawn 
and submitted to a more minute examination. For 
each lot a bulletin of the analysis is made out with 
additional details as to number of containers, 
quantity, brand, net weight and analytical figures. 
This bulletin bears either of the following notices: 
“Natural Oil Recognized as Pure” or “Oil Recog- 
nized as Impure” followed by the account and other 
useful information. The customs officials authorize 
the shipping of a lot only after seeing this docu- 
ment and after having confirmed the validity of 
the seals and the stamp of the Chamber of Com- 
merce. Further new regulations are planned in re- 
gard to purchasing and transporting the oil. All 
this is done with a view toward exporting a prod- 
uct which is as carefully made as the primitive con- 
ditions prevailing in French Guinea permit. Much ot 
the credit for this work must be given to G. de 
Tourris, Ingénieur Agricole of the Chamber of 
Commerce in Conakry, whose tireless efforts have 
resulted in the improved quality of Guinea orange 
oil during recent years. 

According to a private communication from de 
Tourris,'* 1,431 drums of orange oil, each con- 
taining 200 liters, were analyzed during the 1939- 
1940 production. Of all the drums, 99.2 per cent 
showed a rotation of from +-96° to +98° at 20° C 
and 98.1 per cent a specific gravity of 0.8485 to 
0.8510 at 15° C. which, according to Y. R. Naves,'* 
represent the narrower limits for Guinea orange 
oil. Less than one per cent of all the drums showed 
a specific gravity above 0.8520, the officially ad- 
mitted upper limit. and were, therefore, denatured 
by the addition of color. 


EXPORT FIGURES 


According to de Tourris,'® the production and 
export figures of Guinea orange oil during 1939 to 
1940 read as follows: 


Exports from Jan. | to Aug. 31, 1940 234,524 kilos 
To deduct from the previous harvest 2,930 kilos 


231,594 kilos 
18,832 kilos 
21,782 kilos 


Stocks in Conakry on Sept. 15, 1940 
Stocks in the interior 


Evaluation of the harvest 272,208 kilos 


The production for 1939-1940 was, therefore. 
about equal to the exports of the previous year 
which amounted to 275,.437.500 kilos. 


FUTURE OUTLOOK 


Under present war conditions prevailing in Eu- 
rope and Africa, it is difficult to prophesy regard- 
ing the future of the entire Guinea citrus industry. 
Normally, the white planters would have continued 
to develop and expand their new orange and lemon 

Note sur la Campagne d'Essence d’Orange, 1939- 
1940, Chambre de Commerce, Conakry, Sept. 19, 1940. 
1s Cited above. 


*Note sur la Campagne d’Essence d’Orange 1939- 
1940, Chambre de Commerce, Conakry, Sept. 19, 1940. 
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orchards started from selected and grafted varieties 
which promised fruit of excellent quality. The wild- 
growing oranges from the Fouta Djallon would not 
be good enough for export as edible fruit, even if 
there were adequate transport facilities from the 
interior to the coast. France has always been an 
importer of oranges and lemons from Spain, Sicily 
and California, and her own colony, Guinea, seemed 
to offer a very good source of supply. Thus far, 
certain sections of Guinea have specialized in the 
growing of bananas, a very speculative and perish- 
able product, and citrus fruits seem to offer a de- 
sirable extra crop, especially because they are not 
attacked by locusts, that dreaded and deadly plague 
of West Africa. Quite a number of new citrus 
orchards were started by progressive white planters 
prior to the present war and were expected to come 
into full production within the next few years. It is 
possible that the export of selected citrus fruit from 
Guinea to France and perhaps to other parts of 
Europe would have developed as spectacularly as 
the production and export of orange oil during 
the last ten years. At present, of course, the entire 
program is jeopardized and paralyzed by the lack 
of transport facilities to Europe and by the British 
blockade between France and her colonies. 


Twelve Income Groups 


A SERIES of standards for classifying economic 
groups by income and by rentals has been proposed 
by the committee on income classifications of the 
American Marketing Assn. 

Each of the recommended standards embraces 11 
breaking points, thus providing for a division of 
the population into 12 groups. Their formulation 
and general adoption, the committee pointed out, 
would prove very useful to all engaged in mer- 
chandising. 


Breaking points on dollar income suggested are: 


Annual Monthly Weekly 
$ 500 $42 $10 
750 03 15 
1.000 & 20 
1.250 LO4 25 
1,500 125 30 
2,000 1607 40 
2.500 208 50 
3.000 250 60 
1,000 333 80 
5.000 417 100 
7.900 625 150 


In the classification standard for descriptive terms 
by rental units the following breaking points based 
on monthly rentals were set up: 

$4.99 or less; $5 to $9.99; $10 to $14.99; $15 
io $19.99; $20 to $24.99; $25 to $29.99; $30 tu 
$39.99; $40 to $49.99; $50 to $59.99; $60 to 
$74.99; $75 to $99.99; and $100 or more. 

Experience is not what happens to a man. It is 
what a man does with what happens to him.—Anon. 
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PUTTING THE 
CUSTOMER ON THE 
“ASSEMBLY LINE” 


How curious store crowds are convert- 
ed into serious buyers and permanent 


customers by the House of Westmore 


Pi T the customer on the “assembly line’”—that’s 
how the Westmore brothers of Hollywood solved 
the problem of selling cosmetics in the five and 
ten-cent chains. 

A couple of years back this family of movie- 
make-up men, famed for emphasizing the glamor 
of the studio glamor girls, decided to shoot for a 
mass market with their line of cosmetics. Their big 
asset was movie publicity, and it struck them that 
the natural medium through which to cash in on 
that publicity would be the syndicate stores. 


WHY SALES BY DEMONSTRATORS FAILED 

Like many a cosmetic manufacturer, they ex- 
perimented with selling by demonstration—and how 
the headaches piled up. They talked a movie pal, 
Loretta Young, into making a personal appearance 
at a downtown Los Angeles five and ten-cent store. 
The stunt got a response all right. Excited fans 
jammed the store from wall to wall. Crowds out- 
side blocked traffic. That night they checked the 
results. Sales were practically nil. If there had 
been any prospective buyers in that mob of gapers, 
they hadn’t been able to fight a way to the sales 
counters. Just then the indignant manager of the 
store came up, boiling. He showed the total of his 
day’s business—an all-time low. The store had 
been so jammed with sight-seers that real cus- 
tomers had given up and gone elsewhere. 

The Westmore’s have not used a movie star since 
that day; too much like hunting a cotton-tail with an 
express rifle. You get your game all right—but it’s 
in no condition for use. 









& Essential Oil Review 












This ingenious chart solved a perplexing problem 


by JACK POLLEXFEN 


Next the Westmores tried making some personal 
appearances themselves—showing make-up tricks. 
Following the demonstrations they would attempt to 
sell the line. Results were fair—but they ran into 
all the familiar difficulties that go with the demon- 
stration technique. They would draw a crowd, 
block up traffic in a store, and then, when the 
demonstration was finished, the customers seemed 
to dissolve into thin air. Moreover, managers of 
busy chain stores don’t like demonstrations that 
block up a couple of main aisles. It costs a store 
too many sales. 

The Westmores decided that there must be some 
better way of promoting sales—and they began 
knitting their brows. 


SYNDICATE STORES LIKE THE TECHNIQUE 


The result of that brow knitting is termed. by 
executives of both Woolworth and Kress. “the most 
successful promotional technique in chain store 
history.” 

Bud Westmore, using this technique, has met 
with success in stores in Los Angeles, San Diego. 
and San Francisco. In every case he has set a new 
sales record for cosmetics in that store. While it is 
hard to collect statistics in the cosmetic field. the 
$6,500 worth of business he hung up one week in 
a Los Angeles five and ten-cent store is probably 
an all-time record for the sale of a single line of 
cosmetics in a single store. 
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By employing practical psychology and tact the difficult task of handling large crowds who flock to syndicate 
stores in an orderly manner was solved by the House of Westmore. A clever idea met instant success 


During the coming year Bud will tour the coun- 
try. Woolworth, Kress, and other major chain out- 
lets, have arranged the most extensive promotional 
tour in chain annuals. 


THE WESTMORE TECHNIQUE 

The Westmore technique is simple. The customer 
is put on what may be termed an “assembly line.” 
Bud Westmore’s appearance in town is played up 
in newspaper ads and in the store’s windows. In 
addition, the movie angle and reputation generally 
gets him quite a bit of free newspaper publicity and 
often, several invitations to speak over the radio. 


KEEPING CUSTOMERS FROM BLOCKING AISLES 


The women come flocking to the store—but they 
don’t block aisles. As they come to the Westmore 
counter they are ushered to the end of a rapidly 
moving line. This line first files past Bud himself. 
He hands the woman a chart—the charts will be 
for either an oval, round, square, oblong, triangle, 
inverted triangle, or diamond face. Westmore se- 
lects the right chart, and rapidly marks on it, the 
type complexion, eyes, and hair. He almost always 
makes some friendly, personal, suggestion. The 
woman and the chart keep right on moving along 
to Westmore’s teammate, Dr. Helen Cowan, a young 
veteran in the cosmetic promotion field, who with 
lightning speed marks on the chart the various West- 
more products that should be used by this par- 
ticular woman. She goes by Bud’s marking. When 
the woman and her chart leave Miss Cowan, they 
won't dissolve into thin air. Instead a sales girl 
just picks them off the “assembly line”—and 30 per 
cent of the time the girl completes a sale. 


AVERAGE SALES ARE EXCELLENT 

The point that impresses chain store executives is 
the size of these sales. They average 75 cents 
and a purchase running over two dollars is not 
uncommon. But the chart is not through work- 
ing yet. 

The “come back” is amazing. Months after cus- 
tomers first get their charts, the stores find them 
coming back, chart in hand, to re-order, or to get 
some of the items they did not buy the first time. 
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Incidentally, if a customer buys everything Dr. 
Cowan marks, her bill will come to around $2.25. 
Most of the Westmore items sell from 25 cents to 
a dollar. 


HOW THE FIRM STARTED 

The real start of the firm began one day back 
in movie’s custard pie era. Pere Westmore ditched 
school, and landed a job putting grease paint on 
extras. One by one, as his brothers grew old 
cnough to pronounce “colossal,” he landed them in 
the movie make-up departments at various studios. 
Between them they saw film make-up grow from 
a rough and ready job of smearing on grease paint 
and glueing crépe hair, into a fine art—in fact, they 
did more than watch. The brothers are largely re- 
sponsible for modern film make-up. They turned 
studio make-up into what’s almost a family mo- 
nopoly. Perc, the eldest, is head of make-up at 
Warner Bros.—Bud works at Twentieth Century 
ox between his promotional tours—Wally bosses 
the Paramount department—and Frank, the young- 
est of the family has just gone to work at Para- 
mount, 


LIMITATIONS OF LUXURY LINE 

They started to push a line of cosmetics, aimed 
at the public, several years ago. Their first effort 
was a play at the luxury trade, with exclusive stores 
selling their high price line. They discovered two 
catches in the luxury field. First, they had to buck 
famous, long established, lines. Second, the movie 
elamor line didn’t have much sales appeal when 
aimed at this class of trade. 


MASS SALES ABOUT $1,000,000 

So the brothers decided to concentrate on a mass 
market. Manufacturing in quantity, they found 
that it was possible to sell at prices running from 
25 cents to a dollar without cutting quality. Shrewd- 
ly, they did not cheapen their various containers 
at least, not in any noticeable way. In about two 
years of active promotion, Westmore cosmetic sales 
have shot up from practically nothing, to a yearly 
volume around a million dollars. 

Bud points out that most of the volume comes 
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from westcoast stores where they have, “put the 
customer on the assembly line.” The Westmores 
now figure that they jumped in the five and ten 
field just in time. Before much time passes, they 
expect to see the biggest, and the most distinguished, 
names in the cosmetic business battling with them 
for chain store counter space—and they are mighty 
glad they got there first. 

While the Westmores have leaned heavily on the 
Hollywood publicity angle to move their line, they 
have found by experience that the hooey must be 
weeded out. Customers know that the Westmores 
make up the biggest names in pictures. They are 
impressed by that fact. The average woman feels 
that if Westmore make-up is good enough for 
Claudette Colbert, it is good enough for her. But 
at the same time, the average woman has sound 
enough sense, according to Bud Westmore, to know 
she is being kidded, and to resent it, if she is told 
that she is a Claudette Colbert type. 


AN HONEST INTEREST IN GOOD SERVICE 


The right approach, Bud has found, is an honest 
interest in the woman’s own personal cosmetic prob- 
lem. Today, Bud can actually hand out that per- 
sonal attention at the rate of 1200 charts an hour. 
But he admits that his attention does not go beyond 
the actual cosmetic problem. He does not see a 
face—just bone structure, skin, hair, and eyes. 

So the faces go rolling down the assembly line 
as five and ten cash registers ring up all-time cos- 
metic sales records. 


Feminine Morale in War 


Ir behooves those responsible for the well being 
of our nation in this all out struggle to consider 
carefully the matters by which morale is sustained. 
And when such consideration approaches the 
feminine portion of the American populace the 
morale of women, of any woman, immediately drops 
to zero when she feels she looks a fright. 

We're serious about this, you legislators and 
mighty directors of Bureaus. . . . You can’t have 
high morale in this nation either in peace or war 
unless our women can show a face to the world that 
has had the care that is its feminine prerogative. 
.. . England, even Germany, found that out before 
the war had progressed very far. 

Casting about for non-essential industries that 
might be eliminated to release workers and equip- 
ment, the hard boiled legislators of those countries 
leaped blithely upon cosmetics and beauty prod- 
ucts... . They eliminated them, declared them non- 
essentials, and they were out. . . . Then the row 
started. ... When a woman doesn’t look right she 
doesn’t feel right and there are no two ways about 


was removed and cosmetics and beauty products 
were again made available to the women of these 
embattled nations. 

Right now, then, before this war goes any further, 
let our warlords take into 


due consideration 


















feminine psychology. America can't hope to 
win the war without the enthusiasm and energy of 
\merican women, and we may as well face the fact 
right now that with all the patriotism in the world 
no woman can hope to give her utmost in enthusiasm 
and energy so long as she feels she looks a frowsy 
frump. 

When she feels that she looks right she feels 
right, and all the aggressor nations in the world 
can't shake her serene confidence in the ultimate 
rightness of things.—Don Cowling in West Coast 
Druggist. 


Legislative Outlook 


Eicut states will convene in regular session this 
year. They are Kentucky, Mississippi, New Jersey, 
New York, Rhode Island, South Carolina, Virginia 
and Louisiana. All except the last are already in 
session, and the Louisiana session convenes in May. 

It is expected that several or all of the states 
holding regular sessions which have not as yet 
passed a revised or amended state food, drug and 
cosmetic act will consider new bills or amendments 
this year. 

The following states have passed new acts or 
amended their old state food, drug and cosmetic 
acts to bring them in conformity with the federal 
act: Arkansas, California, Connecticut, Florida, 
Indiana, Louisiana, New Hampshire, New Jersey, 
New York, North Carolina, North Dakota, Okla- 
homa, Oregon, Tennessee, Virginia, West Virginia 
and Wyoming. 

An effort will be made to eliminate the unreason- 
able license fees required in Louisiana, Rhode 
Island and South Carolina as they affect soft drink 
manufacturers. 


Standard Glass Containers 
STANDARDIZATION of sizes and other steps to 


increase productive capacity this year is being con- 
sidered, according to the Glass Container Assn. 

It is pointed out that more units may be pro- 
duced by concentrating on bottles for which there 
is a sufficient demand to require long manufacturing 
runs. Average quality is bettered and time is not 
lost by changing molds as is the case in short runs. 
Natural economic forces are also contributing to 
the elimination of odd and non-standard shapes as 
simple designs cost less and run through packing 
lines more economically. 

The industry is also studying the possibility of 
boosting capacity by concentrating on bottles and 
jars of average size since the glass weight per unit 
of packaged product is increased by any broad shift 
to smaller containers. Lightening of the average 
lass weight per bottle is also being considered. 


Oo 
= 


\ practical method of minimizing the problem 
of returned goods is being studied by the Dallas 
office of the Dept. of Commerce and the Dallas, 
Texas, Retail Merchants Assn. 
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Value of a Good Salesman 


by W. F. ScHarpHorst 


Whuen a salesman representing a responsible con- 
cern visits you, use him if you can. He may not 
be the same capable executive you are, but if 
he sells essential oils for instance, the chances are 
that he knows more about oils than you do and if 
you will give him an opportunity he may be able 
to save money for you and help you produce a 
better product. 

Most salesmen are substantial, solid. practical 
men, who know their specialty from the ground up. 
Before they are allowed to go out and sell for a 
reputable concern they are thoroughly schooled. 

Therefore, when these salesmen happen along, 
it usually pays to give them a hearing. If you are 
already doing the best that can be done a high 
grade salesman representing a high grade house 
will not pester you but will be on his way. How- 
ever it is always well to bear in mind that there 
are very few conditions that cannot be improved. 
Opportunities for saving and making money always 
exist. 


Post War Markets 


Post. AR markets will be mass markets, accord- 
ing to Donald R. G. Cowan, director of commercial 
research of Republic Steel Corp., and former presi- 
dent of the American Marketing Assn. 

Manufacturers who realize the need of planning 
their production and marketing programs for the 
post-war period should take account of many basic 
changes in the consumer picture, he advised. 

Taxation and perhaps inflation will reduce the 
spendable income of both factory and white collar 
workers. Already our total per capita taxes, muni- 
cipal, state and federal combined are $180 per year, 
as compared with $175 in England. They will be 
much higher. 

Middle class buying is going to be more severely 
restricted because there is not much left to tax in 
the upper income brackets. Taxes will fall much 
more heavily on middle income groups because their 
incomes are mainly stable salaries and have not 
risen like labor income. 

The questions which manufacturers should at- 
tempt to answer in planning post-war marketing 
include the following: 

1. How much capacity will war-time output leave 
in your company as a challenge to you to find mar- 
kets? 

2. What happened to the output of your com- 
pany or industry at the end of World War I? 

3. What industries are likely to buy your indus- 
trial goods after World War II to replenish short- 
ages and to manufacture new products? 

1. What new products can your firm produce and 
market with satisfactory response from buyers and 
profit from your efforts? 

5. How can selling and advertising effort be 
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made more effective, thereby reducing these ex- 
penses and increasing sales through lower prices? 

6. How may changes in population, purchasing 
power and buying habits under post-war stringent 
income conditions affect the output of your com- 
pany and the processors and distributors handling 
your products? 


Business at Social Affairs 


ONE of the eastern dancing studios has started 
giving lessons on “Social Salesmanship” or, how 
to clinch a sale while dancing. It occurred to the 
dancing instructors that a lot of business is done 
at social affairs, and they think there is a definite 
need for proper training in the way to introduce 
the matter. 

The course, therefore, will be open to salesmen, 
and will consist not only of dancing lessons but 
also lectures on such topics as “How to Discuss 
Business at Social Affairs” and “The Art of Sales- 
manship While Dancing.” 

Consider this picture: 

A gentleman, in the middle of a waltz, whispers 
dreamily into his lady’s ear: “You dance divinely.” 
In reply she leans back to look deep into his eyes, 
and then murmurs: “It’s the same ease of move- 
ment and maneuverability you'll find in a Hotshot 
Widget steam shovel.”—Des Moines Register. 


Compete for Spanish Oranges 
ESTIMATES place Spain’s probable 1941-42 


orange crop at 450,000 to 500,000 metric tons, or 
approximately 30 per cent less than the crop of the 
preceding year. Both Germany and Great Britain 
have been endeavoring to obtain the major part of 
this crop, Germany having discussed the purchase 
of 250,000 metric tons—but the Spanish Govern- 
ment, believing that home consumption of oranges 
should be increased, in substitution for other food- 
stuffs, is not favorable to the exportation of such 
a large proportion of production. Great Britain has 
acquired most of the crop of bitter oranges and 
a substantial part of the exportable surplus of the 
lemon crop.—Foreign Commerce Weekly. 


Paste Polish for Automobiles 


THE following glycerine-containing paste polish 
for automobiles was developed in Europe where 
it has received acceptance by one of the largest auto 
works. To make this polish, the ingredients listed 
below are homogenized in a paint mill: 


Water 16.35 per cent 
Household soap 1.05 per cent 
Glycerine 6.75 per cent 
Kerosene 19.30 per cent 
Dibutyl phthalate 3.55 per cent 


Abrasive 50.00 per cent 


Thus, another new use for glycerine, a_by- 
product of soap making, is found. 
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Leg-Stick: A leg make-up, called 
Leg-Stick, which gives a golden beige 
coloring to the legs and at the same 
time conceals blemishes is made avail- 
able by Helena Rubinstein. This stick 
foundation is applied to the legs in 
long strokes and is smoothed out with 
a piece of tissue or the palms of the 
hands. It is allowed to dry for a few 
minutes. If a shade darker than the 
golden beige is desired, then another 
application is made as the coloring 
may be regulated by the number of 
applications. Leg-Stick is said to be 
water proof. 

In one Leg-Stick, presented in a red 
and white container, are 25 to 30 
wearings, subject to shade desired. 


Liquid Sa-Shay: Wild Oat is the 
first fragrance in Liquid Sa-Shay, a 
new product at Maria Danica. It is 
said to combine the best features of 
perfume and cologne and the makers 
suggest that it be applied generously 
over the body. Daily use will tend to 
check perspiratory odors. A dash of 
Wild Oat Liquid Sa-Shay in the bath 
or wearing it on furs are other ways 
in which the new product may be 
employed. 

\ pattern of wild oats encircles the 
clear glass cylindrical container which 
is topped with a black wooden cap. 
\ four-ounce size is available. 


Chip Chek: The new Chen Yu item is 
Chip Chek, a finishing lacquer for 
application over the last coat of nail 
enamel. Among the advantages cited 
for this product are that, in addition 
to making nail make-up more resistant 
to soap and water, it speeds drying 
lime of nail polish, increases the luster 
of the enamel and makes chipping 





LEG-STICK 
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CHIP CHEK 


and peeling almost impossible. Chip 
Chek is offered in the miniature 
Chinese vase used for the Chen Yu 
line, in a one-half ounce size. 


Estro Cream and Ozone Shave Soap: 
Two new products, Estro Cream for 
women and Ozone Shave Soap for 
men, have been added to the Gourielli 
line of products. 

Estro Cream, designed to retard the 
effects of aging as far as skin appear- 
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ESTRO CREAM 


ance is concerned and suggested for 
use by women more than 30 years of 
age, has as its principal ingredient 
Glandiol which is said to be the 
physiological equivalent of a female 
hormone substance. According to 
the manufacturer, it has been demon- 
strated medically that Glandiol, essen- 
tially Estrone and Estradiol, is ab- 
sorbed into the skin. Estro Cream is 
a beauty treatment for face, neck and 
hands and is to be applied at night 
before retiring. One-half a level tea- 
spoonful is lightly massaged into the 
skin and left on all night. Each jar 
holds enough cream for 30 treatments. 

Estro Cream is presented in the 
Gourielli apothecary jars, decorated 
with the firm’s crest. A blue and 
white outside box is used. 

The other new product at Gourielli, 
Ozone Shave Soap, is a compound of 
oils into which Triolein Ozonide has 
been incorporated. Triolein Ozonide. 
utilized for the first time in a shaving 
preparation, gives a medicinal odor 
to the soap. Because the product re- 
leases nascent oxygen when it comes 
in contact with the skin, an easy and 
smooth shave results, according to 
the manufacturer’s description. 
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High Light Bulbs— It 
been a job to remove burned out light 


With 


a newly devised extension pole, it now 


bulbs high up on the ceiling. 


is possible to change bulbs without a 
ladder at heights up to 20 feet. 


Condensation Drip— When the wa- 
ter pipes are cold and the humidity is 
high with a corresponding high tem- 
perature, water condenses on the 
pipes and eventually starts dripping. 
All iron framework is similarly sub- 
ject to dripping. A plastic cork prep- 
aration has been devised to overcome 
dripping from metals. It also deadens 
sound somewhat. The preparation 
can be sprayed on, with one gallon 
covering about 12 square feet. The 
application dries in 24 hours at nor- 
mal temperature and humidity. 


Color Comparator— A simple colo: 
comparator for checking batches of 
liquid toiletries has been devised by 
one of the large glass companies. The 
gadget looks like something you have 
seen the gas station attendant use in 
checking the alcohol in your radia- 
tor. The device is made with two or 
three barrels. The standard is placed 
in one, and a sample from the batch 
is drawn into the other. Sometimes it 
is desirable to have two standards. 
Needless to say, the instrument is in- 
expensive and will find a lot of use in 
the average plant. 


Steam Line Control— Watching the 
temperature and pressure in steam 


lines is a headache present in a lot of 
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Comment on new chemical 
developments and their ap- 
plication in the creation 


of toilet preparations 


by MATSON pENAVARRE 


factories. You can forget about your 
worries if you install a hook-up re- 
cently made available. It saves fuel. 
eliminates expansion in the steam 
line. reduces condensation and main- 
tains any desired temperature or 
pressure without human control what- 
soever. So. if you are heating jack- 
eted tanks with steam, better look 
into this. 


Bulletin Notice— Apparently. we re- 
ceive numerous requests for bulletins 
after supplies are exhausted. Thou 
sands have been given away to sub- 
scribers. but there are always some 
who don’t know about the bulletins 
until a year or more has passed. Well. 
we are giving advance notice on a 
new bulletin which will not be ready 
for distribution for at least a month 
from the time you read this. But the 
bulletin is going to be one of the 
hottest we have ever published. So be 
sure to send your order in advance 
or it may be too late. 

This new bulletin will deal with re- 
placements or substitutes for mate- 
rials difficult or impossible to obtain. 
Need we tell you more? Everybody 
needs this bulletin and THE AMERI- 
CAN PERFUMER is glad to make it 
available to subscribers free of 
charge. Don’t wait. Order now. 


Things te Come— Larger packages 

. simpler formulations . . . 
hair waving fluids . . 
conservation of the 


gumless 
. cold perma- 
nent waving... 
equipment you now have .. . enforced 
saving of waste materials such as 





metals, rags, paper and fats . . . lip- 


stick refills . 


tailed use of active medicinal agents 


.. powder refills . . . cur- 


in cosmetics such as quinine . . . con- 
sumer education to prevent waste of 
toiletries . . . re-use of containers... 
more research . . . reduction of large 
cosmetic lines and the number of 
. . fewer novelties more 


. . tooth pow- 


sizes 
sale for tooth powder . 
der refills . . . last but not least 


VICTORY. 


War and the Industry— With Pear! 
Harbor came total war. And in the 
wake of the declaration of total wan 
must come one supreme desire . . . to 
vanquish the enemy. That means an 
all out effort 
the part of every person, not just the 


. an all out effort on 


men in the service, not just the juke 
box manufacturers, not just the rub- 
ber goods fabricator. No. not just 
they. but all of us. That means the 
toilet goods industry. too. And in the 
toilet goods industry it means that 
some materials no longer will be 
available, materials heretofore scarce 
but nevertheless to be had if one was 
willing to pay for them. 

Many 


warned about the changes that were 


months ago this column 
inevitable. Revisions could have been 
gradually made until you were com- 
Not enough 
believe 


pletely changed over. 
people changed—if I can 
what my mail tells me and what the 
people on the phone say. Thus, in 
the case of face powder you might 
just as well resign yourselves to the 
fact that there isn’t going to be any 
more zinc oxide—or titanium diox- 
ide, that is, for the duration of war. 
That is the eventuality. 

Perfumery compounders came to 
this realization quite a while ago. 
Artificial geranium and 
bergamot oils were first made with 
say 50 per cent of the natural prod- 
uct; this was later reduced to 25 per 
cent, still later to 10 per cent and 
now there are few such oils on the 
market with any natural oil in them 
whatever. Sure, there has been some 
change in the odor of the finished 


lavender, 


article but chances are the difference 
is for the best. But suppose it wasn’t. 
What could you de about it? Not a 
thing. That is the Hell about war. to 
paraphrase Sherman. 

Dunkirk 
It finally 


awakened us to a stark reality; it 


Pearl Harbor was a 


in more ways than one. 


united our thought; it made us all 
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, 
Stl 


ri 


ive for the same goal... to again 
1 the world of the forces of evil so 


that peace and righteousness could 


reign once more. 


It has come time to look the facts 
the face. 
even in the face of war with its 


Industry must continue 


manifold scarcity of materials. In- 


Wl 


nuity will save the day. Perhaps it 
ll even help the cosmetic industry 


grow up to what it should be. 


Anyway, think of how much better 


off you are than English cosmetic 


ne 


inufacturers. We at least are orig- 


inal producers of many more mate- 


rhe 


England . 


ye 


strive to 


ils than are actually produced in 
and the bombs aren't 
Let us all 
from ever 


t dropping around us, 


prevent them 


dropping among us. 


T 


Reward for Fighters 
HE YEAR 1942 will reward fight- 


ers in the opinion of Advertising Age 


which says: 


be 


There are difficulties to 


overcome. Management must be 


alert to find new ways to do the old 


thi 
pe 
ser 
de 


bu 


ngs, and through ingenuity and 
rsistence to continue to render the 
‘vices which are required of it un- 
r today’s conditions. Business will 


ckle down harder than ever to the 


task of helping to win the war, and 


se not directly engaged in the 


armed services will strive to maintain 


production for civilian consumption 


as 


a contribution to national strength 


and morale. 


While problems requiring imme- 


diate solution will be numerous, we 


she 


ill find it necessary to look ahead 


and to plan for the post-war economy 


wh 
em 


While 


phasis will be on increasing pro- 


ich will ultimately face us. 


duction, research in the laboratory 


and in the field will be expanded to 


make sure that plans for the future 


are based on a sound foundation. 


We must keep business going. first 


to 
sib 
suy 
ma 
as 


loa 


make whatever contribution is pos- 
le to accelerate war effort and to 
yply civilian needs, and second to 
ke the profits which are required 
a basis for greatly expanded tax 
ds. Every individual and every 


business must do more and contrib- 


ute 


fro 


more. No matter how far away 


m the firing line we may be, we 


are all a part of the national effort 


for 


col 


ers, 


twe 


& 


victory and security. We are 
ifident that 1942 will reward fight- 
It is a time of challenge for 
-fisted business men. 
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QUESTIONS & ANSWERS 


371. Use of Wetting Agents 


Q: Please give us the names 
of the firms that supply felt pads 
sewn on aluminum foil as well 
as the name of a company that 
can supply sewing machines for 
making croquignole pads. Can 
the properties of a permanent 
waving solution and wave set 
lotion be improved if a wetting 
agent, stable in an alkaline medi- 


W. V., Pa. 


um, is added? 


\: The names of the firms re- 
quested have already been sent 
to you by separate mail. It is 
quite probable that a_ wetting 
alkali 


would enhance the properties of 


agent stable in media 
permanent waving solutions by 
increasing the penetrability of 
the solution. Some wetting 
agents might even protect the so- 
lution from deterioration. Other 
wetting agents may help in emul- 
sifying any oils present in main- 
taining a permanent emulsion. It 
is doubtful if a wetting agent 
finger waving 


would enhance 


lotions since the wave in this 
case is not produced as a result 
of penetration so much as it is 
in the 


then al- 


due to the way it is set 
presence of moisture. 


lowed to dry after it is set. 


372. Solvents for Perfumes 


Q: In the October issue you 
mention that solvents other than 
alcohol can be used for castor 
oil and perfumes. We will ap- 
preciate knou ing what these are. 


c.. €. 


\. Solutions of certain wetting 


agents, sulfonated oils. trade 
named specialties, some glycerin 
substitutes, ethers of poly alco- 
hols, as well as modified sorbitol 
and mannitol laurates or their 
anhydro products might be used 
in dissolving either perfumes or 
castor oil. The name of the sup- 


plier of the modified laurates was 





sent to you under separate cover. 
There are a number of proprie- 
tary solvents on the market and 
some of these may be found use- 


Odorless 


kerosene is not to be overlooked, 


ful for your purpose. 


nor the lower boiling fractions 
of petroleum. In some cases soap 
solutions act as solvents for per- 
fume oils. It is frankly a per- 
sonal problem and it is hard to 
tell what will work in each indi- 
vidual case without actually ex- 
perimenting. 


373. Cold Permanent Wave 


Q: Please advise if you have 
a formula for manufacturing the 
new cold permanent wave solu- 
lion which gives a wave without 
the use of heat in any form. The 
only ingredients we know of are 
from hearsay. There is also a 
“checking” or “neutralizing” so- 
lution used to stop the permanent 
waving action. Please advise any 
injormation you may have on 
the subject. T. A.. Ohio. 


\: The method of producing 
permanent waves without the use 
of any heat has hit a snag be- 
death of a 
woman in Atlanta, which was at- 
tributed to the use of such a 


cause of a _ recent 


waving solution on her head. 
The active ingredient of the solu- 
tion was found to be toxic and is 
chemically known as ammonium 

The checking so- 
probably 
that oxidized the hydrosulfide to 
some inactive form. The method 
full of difficulties not to 


mention variables that we hesi- 


hy drosulfide. 


lution was peroxide 


is so 


tate to make any further com- 
There 
patent 


ments. quite probably 


is a situation also in 
which you may become involved. 
We suggest you check this thor- 
oughly before taking any steps 
in this direction so that you will 
save yourself from future head- 
aches if there is a patent problem. 
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JOHN FREDERICS: The masculine world 
now has a lotion, For Men Only, from these 
millinery designers. It is presented in large 
rugged containers covered with rough tweed. 


KATHLEEN MARY QUINLAN: Forget-Me- 
Not perfume joins the other items in this 
odor. It comes in a three-tiered French 
bottle and is topped with a crystal ball. 


M. DE TUVACHE: Jasmin from Egypt is en- 
cased in a crystal container, the cubical 
stopper tied on with raffia strips. The bot- 
tle, linen wrapped, comes in a wooden box. 


PARFUMS CHARBERT: Breathless is the 
name of the new fragrance which makes its 
debut in perfume, cologne, etc., in Febru- 
ory. Perfume is offered in drum flacons. 


GERMAINE MONTEIL: Laughter, the first 
perfume offered by this American designer 
as an addition to her cosmetics, is presented 
in a modern crystal flask which is packaged 
in a golden satin box. It comes in two sizes. 


VIGNY: For the new Beau Catcher perfume 
and cologne, available in several sizes, a 
butterfly and net design dominates the pack- 
aging. Black and white are the colors used. 
Beau Catcher is distributed by Al Rosenfeld. 


VOLUPTE: Among the new designs in the 
spring line of this firm is this flapjack com- 
pact with knitting needle and yarn effect. 
It comes in several colors, and in each one 
the pattern picks up the gold of the trim. 


JAQUET: The white lacquered glass cologne 
bottle for the new White Lilac scent is fash- 
ioned after a seventeenth century Persian 
vase. Bath powder, sachets are other items 
in the line, packaged in magenta and white. 


LES PARFUMS COROT: Dalila, first Ameri- 
can-made perfume of this house, is also 
offered in cologne and toilet water. A tiny 
purse flacon, with funnel for filling it, fea- 
tures the perfume presentation—two sizes. 


DOROTHY GRAY: Pretty Hot and Pretty 
Cold are small denim bags packed with 
preparations for either south or north vaca- 
tioneers. Each one contains four products 
for skin care in sunny or cold climates. 
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EDITORIALS 


A CONTROLLED COSMETIC INDUSTRY 


CONTROL of the cosmetic industry in England is 
being watched in this country with more than casual 
interest. Last October 1, the Limitations of Supplies 
Order affecting cosmetics issued by the Board of 
Trade became effective. This order is more strin- 
gent than the original order issued in June, 1940, 
which first set up control over cosmetics. 

Rather than restrict the supply of cosmetics to 
consumers by means of a rationing system, the 
framers of the October 1, 1941, Order decided that 
it was wiser to restrict the supply of raw materials 
to manufacturers who make cosmetics. For abso- 
lute necessities such as food and clothing, direct 
rationing must be applied but the canny Board of 
Trade was shrewd enough to know that it is always 
more palatable to the public to be able to purchase 
a limited quantity or even an inferior quality of 
anything than to have to obtain it by any method 
of rationing. 

The Order provides that a register must be kept 
of manufacturers of cosmetics of all kinds. It de- 
crees that only raw materials which go into the 
manufacture of cosmetics for the home market are 
curtailed. Raw materials needed by manufacturers 
of cosmetics for the export trade are not curtailed. 
This was probably adopted on the theory that unless 
a nation cooperates closely with its merchants and 
fosters their foreign commerce by every legitimate 
means in its power national prosperity will suffer. 

By the terms of the Order, all firms which do a 
business over £41 13s. 4d. in any one month are 
required to register. This covers practically all cos- 
metic manufacturing concerns in Great Britain. 
lurther, those who did not register before the 
Order of October 1, 1941, became effective are not 
and will not in the future be permitted to supply 
cosmetics, nor will they be permitted to sell to any 
other concern which intends to resell them. 

The quota percentage of controlled goods by 
registered concerns is 25 per cent of supplies made 
during the interval from June 1, 1939, to May 31, 
1940. The first registration period is from October 
1, 1941, to May 31 of this year. As the new restric- 
tion period is two-thirds of the new standard period, 
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it is evident that the quota for eight months will be 
16 2/3 per cent. 

It seems evident that the Order was aimed at the 
so-called British “black market,” a bootleg market 
not unlike that which thrived in our own liquor 
trade during the era of prohibition. A responsible 
London newspaper computed that the value of cos- 
metics sold surreptitiously through illegal channels 
is over $5,000,000. So-called “back parlor manu- 
facturers” flooded the market with all kinds of cos- 
metics, mostly of an inferior quality and some in- 
jurious. These unscrupulous vendors even utilized 
bottles and other containers of reputable manufac- 
turers to pack their inferior products, a practice un- 
fortunately that, on a lesser scale, is not unknown 
here as the counsel for Bourjois, Coty and others 
can testify. The government has been deprived of 
legitimate taxes and needed raw materials have been 
lost by the machinations of the “black market” to 
say nothing of its effect on legitimate manufacturers. 

Perhaps the Order of October, 1941, is as in- 
veniously calculated as any to curtail the cosmetic 
industry, to strike out dishonest practices, to obtain 
legitimate taxes and to divert needed raw materials 
to other industries without making it impossible 
for women to obtain cosmetics so essential in main- 
taining morale, but it cannot be denied that the 
implications of this means of control have not been 
altogether reassuring. 

THE DUTY OF AMERICANS 
WHEN the United States became a belligerent in 
the most widespread war in history, December 8, 
1941, it became at once the duty of all Americans 
to sustain the war. No further debate concerning 
the wisdom of entering the war or of the steps lead- 
ing up to it, is permitted in any orderly state after 
war is once declared. 

Without impropriety, however, Americans may 
continue to differ concerning the ends and ultimate 
effects of the war on the future of the United States 
and on civilization in general. In a democracy and 
especially in the allied industries whose interests 
extend to the far-flung places of the world, it is de- 
sirable that they should do so if for no other reason 
than to help crystallize a sound public opinion. 
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NATION CONSUMING MORE FATS AND OILS 


Considerable overstocking of finished products con- 


taining fats and oils provides insulation against 


higher market... Consumption and stocks near balance 


by CHARLES E. LUND 


THe domestic consumption of fats and oils in the 
third quarter of 1941 was 300 million pounds over 
that of a year ago, but about 100 million pounds 
less than the record usage in the previous 3 months, 
when there was substantial forward buying of 
shortening, soap, and other finished products using 
fats and oils as raw materials. 


BILLION-POUND GAIN OVER 1940 


The 9 months’ consumption of 7.5 billion pounds 
was 17 per cent over that of a year ago. Total con- 
sumption of fats and oils in the United States in 
1941 will undoubtedly be in the neighborhood of 
| billion pounds over the previous record usage of 
9.8 billion pounds last year. 


SOME OVERSTOCKING OF FINISHED PRODUCTS 


This increased consumption has been supplied by 
a larger production from domestic raw materials 
and by drawing down heavy stocks accumulated 
at the end of 1940. Much of this larger usage of 
raw materials has reflected the rise in consume: 
purchasing power, accompanying the increase in 
employment and pay rolls. 

There has also been a considerable over-stocking 
by the distributive trade of finished products con- 
taining fats and oils. This forward buying was 
stimulated by a rising market since the early 
spring of 1941. Merchandising their lower-cost 
products through ensuing months, wholesale dis- 
tributors and large consumers bought further re- 
plenishing supplies as the market advanced and 
now have a considerable degree of insulation against 
the prevailing higher market. 
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The larger production of fats and oils has been 
absorbed by increased sales into consuming chan- 
nels, and September 30 stocks were closer to quar- 
terly needs than in the past several years. These 
stocks of all fats and oils (including the oil equiva- 
lent of oilseeds) approximately 2.6 billion pounds. 
compared with a consumption of 2.5 billion pounds 
in the third quarter of 1941. Stocks at the end of 
September, 1940, were 2.5 billion pounds. and the 
third-quarter consumption was 2.1 billion pounds. 
At the end of 1940, stocks reached 3.2 billion 
pounds. We are now in the heavy producing sea- 
son for fats and oils, which will add materially to 
our supplies in the final quarter. 


INCREASED DEMAND PUSHES PRICES UP 


Increased consumer demand has been the basis 
for a constantly advancing price level for fats and 
oils in preceding months this year over the low 
quotations prevailing in 1940. Prices on several 
domestic oilseeds in September reached levels that 
could not be realized in the intermediate or finished 
product, particularly in view of the liberal supplies 
held by distributors at lower costs. 


Securing Glycerine 


To procure a 30 days supply of glycerine, it is 
necessary to supply a sworn statement that im- 
mediate shipment is needed for war or medicinal 
needs or to prevent immediate shutdown of plants. 
Facts on materials on inventory and in process 
must be included. according to the OPM. 
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Why F001 YOURSELVES 


When C. C. White Wax 152/154 F.M.P. (White 
Ceresin) is not a “‘war baby”, but has been used 
continuously since before the First World’s War 










by discriminating manufacturers — in cold cream 
formulation. 

C. C. Wax is available—dependable—and reason- 
ably priced. Try it. 


A. C. DRURY & CO., INE. 
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Gums and Vanillas Beeswax 
for 85 years Since 1852 
ret uSTON o SEE URGE 88 THEODOR LEONHARD WANA Co. 
NEW YORK Established 1852 
Specialties: HALEDON, PATERSON, N. J. 
Gum Arabic—Gum Karaya—Gum Bleachers & Refiners of Bees-Wax. 
Tragacanth— Vanilla Beans—Tonka White Bleached Bees-Wax T. L. 
Reeen Brand. Extra Quality—U.S.P. and 
* 100° pure. 


* 


Tale . . Stearic Acid 
Oldest and largest in U.S.A. Superiority founded on performance 


Li4 4 . 5 . a5 ‘ ‘ <4 
Bil FARK ARSS A COWINANGE € O) 


LOS ANGELES, CALIF. CINCINNATI. OHIO 
Sierra Tales approximate the ideal— 
chemically and physically—and excel 
in uniformity of milling and color. 


Manufacturers of Stearic Acid Sa- 
ponification Process. 


oe Medicinal White Oils 
Castile Soap Qualities unsurpassed 
Of utmost uniformity 
PHILADELPHIA, PA. 
Sees re 260 South Broad Street 
BOSTON NEW YORK Petroleum Products 
Manufacturers and Importers White Mineral Oils U.S.P. for phar- 
Castile Soap U.S.P. “Laco” maceutical 


and cosmetic uses. All 
Powdered—*“Purls”—Bars 


gravities, all viscosities. 


* * 
Precipitated Chalk 


Sturge’s “Sturgeon Brand” leads the 


world 
ia 1 RAR EEE A HIRD 
NEW YORK 


Sturge’s English precipitated chalk 
U.S.P. Extra Light—Dense. 


As for ourselves—having engaged in the importation and distribution of raw mate- 


rials from many parts of the world since before the first World’s War, we confi- 
dently invite your inquiries and orders. 


A. ( DRURY & CO... INC. 


219 East North Water St. Chicago. Hlinois 
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Working Up Low Grade Fats, Soaps 


by PAUL I. SMITH 


THE use of lower grade fats for soap manufacture 
and working up of nigre and dark scrap is forcing 
many European soapers to study new and sup- 
posedly simple methods of bleaching soap. A 
process which is said to offer considerable promise 
is covered by German patent No. 671,332, 1939, 
taken out by Carl Erwin Rost. It consists of adding 
mixtures of tartaric, citric and boric acids to the 
soap in the crutcher. In the example given 1.5 kg. 
of boric acid and 100 g. of tartaric acid are added 
to 1000 kg. of soap to produce a neutral and satis- 
factorily bleached soap. 


ECONOMICAL ADDITIONS 

These additions are claimed to be reasonably 
economical and not likely to interfere with the func- 
tion or usefulness of other additives. However, the 
simplest and most economical method of selective 
soap bleaching is carried out with sodium hypo- 
chlorite but it is really only 100 per cent satisfactory 
when used for bleaching tallows and greases and 
some vegetable oils, but not palm-oil soap and cer- 
tainly not nigre or dark soap scrap. As far as the 
writer is aware, there is no all-round satisfactory 
method of bleaching soap and while some methods 
give excellent results with some soaps. they prove 
quite unsuccessful for others. 


BLEACH FATS BEFORE SAPONIFICATION 

Wherever possible, it is strongly advisable to 
bleach the fats before saponification, then there is 
little fear of the soap being spoiled or the glycerine 
affected. Even when soap bleaching is carried out 
with a suitable solution of sodium hypochlerite 
there is no certainty that the soap will not contain 
an excess of chlorine and therefore give rise to com- 
plaints. A very useful method of bleaching fats was 
described some time ago by Heinz Zilske (Allgem. 
Oel-u. Fett-Ztg. 36, 189-93, 1939). The waste fats 
are warmed with concentrated brine and allowed to 
settle overnight. The salt water and floating slime 
are removed with caustic soda and the fat bleached 
with hydrogen peroxide. For grain soap the fat 
can be used with equal parts of other fat. For 
toilet soap it is recommended that less than 30 per 
cent of this fat be employed. The addition of boric 
acid is recommended for neutralization of the ex- 
cess of alkali present in the soap. 


UTILIZING DARK SCRAP SOAP 


Utilization of dark scrap soap represents some- 
thing of a problem to manufacturers. As mentioned 
earlier, it is exceedingly difficult to bleach this ma- 
terial with any certainty of success. A far better 
method is to use it for making a cheap line of 
carbolic soap, containing 3 to 4 per cent cresylics. 
It is advisable to purchase a good grade of cresylic 
distillate as cheap grades contain appreciable quan- 
tities of pyridine which has an unpleasant clinging 
odor. To improve the body of carbolic soap it is as 
well to add an appropriate filler such as china clay. 
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Some soapers neutralize the free cresylic acids by 
adding an appropriate quantity of caustic soda but 
most authorities agree that this is unnecessary. 


Notes and Comments 


Attention to Neglected Soaps— Increasing atten- 
lion is now being given to the soaps of some of the 
little-known isomers of the standard fatty acids as 
tests have shown them to possess very good deter- 
gent properties. It may be thought that research de- 
voted to these new soaps is purely academic, but 
this is not altogether correct, as new industrial 
processes and developments are continually turn- 
ing laboratory curiosities into everyday chemicals. 
Sodium petroselinate is of interest in the above 
connection. It is readily soluble in water at room 
temperature. The viscosity of a fresh aqueous solu- 
tion is practically indentical with that of sodium 
oleate at 20 deg. C. in concentrations of 0.1 to 
1.0 per cent the surface tension of solution is less 
than that of sodium oleate, and greater than that 
of sodium elaidate above 45 deg. C. Petroselinic 
acid will yield a soap good or better than sodium 
oleate in detergent action, as measured by sus- 
pension power for titanium oxide. Petroselic acid, 
melting point 34 deg. C., is an isomer of oleic acid. 
It is changed by a trace of nitrous acid to its trans 
isomer, melting point 54 deg. C. oxidation gives 
lauric and adipic acids. 


Use of Saponin in Germany—In Germany where 
every effort is now being made to conserve stocks 
of fats, the use of saponin is assuming more and 
more importance. The latest method of using this 
well-known foam-producing compound is in con- 
junction with methyl cellulose which gives body to 
the new detergent mixture. In Seifensieder Ztg. 67. 
180-1 (1940) mention is made of a German 
patent No. 696,126 which covers the manufacture 
of a saponin methyl cellulose preparation consisting 
of 10 kilograms of methyl cellulose mixed with 100 
kilograms of saponin extract. This is brought to 
the boil and then 150 kilograms of saponin extract 
added cold. The emulsion formed on standing is 
stated to be excellent for washing fine fabrics and 
is also recommended for toilet use. By the addi- 
tion of sodium lauryl sulphate, approximately 10 
per cent, the detergent properties of the mixture 
are still further improved. Prior to the outbreak 
of war, Continental soap manufacturers used to 
make occasional use of both saponin and methyl 
cellulose for special detergents and they are stated 
to be very suitable additives for liquid shampoos. 


Watch Cleaning Preparation 
FROM a British source comes the following prac- 
tical formula for a watch cleaning preparation: 

Dilute solution of ammonia (10%) 12.0 parts 
Castor oil . 1.2 parts 


Glycerine 0.2 parts 
100.0 parts 


Water. to make 
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In the all-out determination to carry on 
our war effort it is more than ever impor- 


tant for American industry to carry on. 











Providing employment 





and paying its 
share of taxes, the American soap and 
cosmetic industry has an important posi- 


tion in the economic setup of America. 


The Aromatics Division of the General 







Drug Co. is devoting all of its resources 


to continuously provide the soap and 










cosmetic manufacturer with high quality 


full strength material at a fair price. 


KEEP “EM ROLLING 


GENERAL DRUG COMPANY 


644 Pacific St.. Brooklyn, N. Y. 


9 S. CLINTON ST., CHICAGO TRANSPORTATION BLDG., LOS ANGELES 
1019 ELLIOTT ST., W., WINDSOR, ONT. 
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SOFT DRINK DEMAND 


GROWS IN WARTIME 


Carbonated beverage industry viewed as important factor in preventing 


inflation . . . Manufacturers of soda 


value of soft drinks is greater than 


by JAMES A 


Birore the first inauguration of George Wash- 
ington as president and even before the adoption of 
the constitution, Townsend Speakman succeeded in 
producing the first artificially carbonated water in 
America in an apothecary shop in Philadelphia. 
Later he rendered his product more palatable by 
flavoring it with fruit juices. 

When it began, it would be difficult to imagine a 
commercial activity of more modest repute than 
the “pop” business. It was regarded, when at all, 
as a local phenomenon, located in back alleys, ped- 
dling dubious products through three or four 
months of the year and conspicuously unattached to 
commendable standards of quality or sanitation. 

The intervening years have witnessed a remark- 
able transformation—a major industry has been 
established and a great tide of commerce and em- 


Young and old, in cities and suburbs, all consume soda "pop" 
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water flavors also are told energy 


that of numerous food products 


. FARLEY 


ployment created. The products turned out by this 
industry are priced in the market at many hundreds 
of millions of dollars each year. But striking as that 
is, it is only the beginning of the industry’s impact 
on the country’s economy. The larger and more 
diverging implications have been in the huge sec- 
ondary requirements—in bottles, glasses, lumber, 
trucks, ice, chemicals, refrigerators, fuel, advertis- 
ing insurance and a thousand other services and 
commodities—that the manufacture of carbonated 
beverages has created. 

am 
LOCALLY OWNED BUSINESSES . 

The bottling institutions established in every 
urban locality throughout the entire country are, in 
the overwhelming majority of instances, home-town 
organizations under the management and _pro- 
prietorship of neighborhood people. The federal 
government's census of manufacturers shows that 
the average annual production of plants engaged in 
the bottled soft drink industry is under $85,000. 
By and large, this industry is run and owned in the 
towns it serves. It is a happy example of syn- 
chronizing the function and utility of national cor- 
porations in the service of the host of local concerns 
that constitute what we know as the carbonated 
beverage business. 

Every industry must examine, as objectively as 
may be, the place of its product in time of war. 
With respect to carbonated beverages there is a 
natural tendency, at first thought, to classify them 
among the more easily curtailable items. A closer 
consideration may amend that assumption and may 
disclose evidence pointing persuasively, if not con- 
clusively, in an opposite direction. 

The most striking item that impresses itself on 
an observer is the immensely increased demand 
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What the dictionary is to the writer...what the navigation chart is to a pilot... consumer 
surveys are to cosmetic manufacturers. Prope ‘rly analyzed and applied, these surveys direct his 
efforts toward keeping his line keyed to fashion... to demand... and PRorFits! 


The Apu chart breaks down production of many millions of lipsticks in all shade groups 
popular over recent months into twelve major classifications. These production figures are 
an accurate summary of what Milady has preferred in lip color—and become the basic means 
by which to anticipate her future demands. 

A presentation of this factual data to cosmetic company executives 
will be gladly arranged when an appointment is requested. Important 
informative material is also available on the subjects of preferred tex- 
ture, vield and indelibility. Also obtainable, at no obligation, is the 
complete set of twelve composite lipstick shades pre pared from each 
group of the twelve major lipstick classifications. 

BE RIGHT WITH ALLIED... Allied manufacturing routine emphasizes rigid 


analysis by trained specialists before a single shade is released for consumption. 


ALLIED PRODUCTS, Ine.30 ROCKEFELLER PLAZA,N.Y.C. 


MAKERS OF THE WORLD'S FINEST COSMETICS AND TOILETRIES e¢ PRIVATE BRANDS EXCLUSIVELY 
PLANT AND LABORATORIES: SUFFERN, NEW YORK 
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James A. Farley, chairman of the board, Coca-Cola Export Co. 


for soft drinks from among the armed forces them- 
elves-—representing now a large and rising pro- 
portion of the entire population. 


WHAT THE WAR HAS REVEALED ABOUT DRINKS 


As soon as the building of camps began greatly 
increased amounts of carbonated beverages were 
demanded, amounts not only much larger than had 
been consumed previously in those same regions 
hut far greater for each person in the area. 

The second major factor that emerges from an 
examination of this industry as war draws nearer is 
the sharply rising requirements of industrial out- 
lets. For months the demands there have outstripped 
the current facilities for meeting it. 

The third phenomenon is the enlarged demand 
arising not only from the armed forces and from 
industrial sources but from the whole of the general 
public as well. 

Makers and distributors of carbonated beverages 
have, naturally, stressed and advertised that these 
products are a pleasure, which they are. That is the 
merchandising element that most contributes to 
their broad acceptance; but, of course, they are 


Have you a COLOR PROBLEM? 
LET US SOLVE IT! 
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also, a food substance and are officially so classified. 


)». & C. Certified Food Colors for Flavoring 


Extracts, Flavors and all other food products. 


Eastern Representatives of Wm. J. Stange Co., Chicago, Il. 


LEEBEN CHEMICAL CO., Inc. 


Successors to H. LIEBER & CO., Inc. 


389 Washington St., New York, Tel.: WAlker 5-0210-0211 


Dr. J. W. Sale, while in charge of the Beverage 
Unit of the U. S. Food and Drug Administration, 
wrote: “Soft drinks have a fuel or energy value .. . 
greater than that of numerous other food products 
which are given a high rating by dieticians.” 


SOFT DRINKS HAVE ENERGY VALUE 

If we may rely upon the findings of physical 
scientists, these beverages are exceptional among 
foods in requiring a minimum of digestive treat 
ment, and, supplying with extraordinary swiftness. 
a maximum of physical energy It is principally 
for this reason that they are available in literally 
thousands of hospitals. 


WILL HELP TO CHECK INFLATION 
The Government's protection and encouragement 
should extend to any activities which do not impede 
or compete with the defense effort. The manufac- 
turers of carbonated beverages constitute one of the 
chief factors in our economy that make for the 
avoidance of inflation. 
Secretary of the Treasury Morgenthau has said: 
“We must damp down the fires (of inflation) by 
increasing the flow of supplies of goods available to 
We must make every effort to in 
crease the supply of goods available to the con 


the consumer... . 


sumer wherever this can be done without encroach 
ing on the defense program.” 
In Mr. 


supplies of goods which do not compete with de 


Morgenthau’s words—‘Increasing the 


fense needs” can probably be more quickly. more 
widely and more economically attained in the car 
bonated beverage industry than in any other field. 


Dispensers for Havoring Extracts 


D)ISPENSERS for flavoring extracts, designed for 
quart and half-gallon containers, make the use of 
the sauces and flavors much easier, according to the 
John Sexton Co., large middle-western distributor 
of foodstuffs to hotels, restaurants and bakeries. 
The polystyrene material for the dispensers is re- 
sistant to alcohol and other chemicals used in 
flavor products. 
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With deepest sorrow 


we announce the death 


of our Leloved vice-president aad associate 


Charles Lucien Senior 
on Thursday, December twenty-fifth 


Nineteen hundred and forty-one 
Florasynth Laboratories, Inc. New York 
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Vanilla Bean Market 
SHIPPING prices on Mexican vanilla beans re- 


main firm and high but so far as can be learned 
few houses have purchased material at the high 
prices. Shippers have been asking about a third 
more than the quotations named for spot goods. 
The crop in Mexico has been reported smaller than 
the previous crop, but New York houses point out 
that shippers fail to take into consideration that 
there are other varieties of beans which may be had 
at more attractive prices. 

Tahiti vanilla beans have been arriving here 
regularly. Although details are not known, it is 
understood that a steamer left the Island early last 
month with a good percentage of the crop aboard. 
Unless some unforeseen development should take 
place, this shipment should arrive on the coast 
early in January. The steamer carrying well over 
100 tons of Bourbon beans is long overdue but in 
some quarters it was indicated that the shipment 
would arrive here within the very near future. 


Citrus Drink Flavors 


THE addition of vitamin C to citrus fruit bever- 
ages has a beneficial effect on flavors, since it tends 
to prevent the development of oxidation flavors, 
according to a report presented by Dr. Max Levine 
of lowa State College before the American Bottlers 
of Carbonated Beverages, at their 23rd annual con- 
vention. 

The fortification of citrus and cola beverages with 
vitamin B,, on the other hand, is more hazardous 
in the opinion of Dr. Levine, since off flavors may 
be developed in bottled products. 

The use of liquid sugars in carbonated beverages 
is inadvisable as yet, Dr. Levine added, since they 
may contain sufficient nitrogen to stimulate yeast 
growth which may modify flavors. 

Of the three available types of crystalline dex- 
trose, hydrated dextrose is well suited to the hot 
process of syrup making; anhydrous alpha dextrose 
may also be used for this process but dissolves 
slowly in cold water; and beta dextrose is suitable 
for use in the cold process. 

Strongly alkaline water, presence of chlorine in 
water (particularly in small amounts), exposure to 
light after bottling, and presence of air in the bottle. 
were among other factors cited by Dr. Levine as 
reacting unfavorably on flavor preservation._-F ood 
Vaterials and Equipment. 


Right to Quantitative Formula 
THERE is no provision in either the Federal Trade 


Commission Act nor the Federal Food, Drug and 
Cosmetic Act which would require any manufac- 
turer to disclose its quantitative formula merely be- 
cause it has been requested. It is the opinion of 
counsel for the flavor products industry that in case 
where either the Federal Trade Commission or the 
Food and Drug Administration considers it neces- 
sary, in the enforcement of its particular act, to have 
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800 N. DELAWARE AVE., PHILADELPHIA, PA. 


CABLE ADDRESS 


CODES BENTLEY 





a manufacturer’s quantitative formula, it is neces- 
sary that they resort to the Federal Court, have a 
full hearing in the matter and the Court alone deter- 
mines, after a hearing of the facts, as to whether 
or not it is necessary for the manufacturer to reveal 
the quantitative formula in question. If the Court so 
orders and any manufacturer refuses to obey the 
orders of the Court, then the manufacturer is in 
contempt of Court. 

It is therefore not n cessary to disclose your 
quantitative formulas to an inspector of the Food 
and Drug Administration or to an investigator of 
the Federal Trade Commission upon request, unless 
you desire to do so. The only manner in which 
either the Federal Trade Commission or the Food 
and Drug Administration can secure your quantita- 
tive formulas is under a court order. 


Vanilla and Orchid 
V ANILLA is an orchid, the only one of economic 


importance other than those used for adornment. 
Practically all authorities agree that the Spaniards 
with Cortez found the Aztecs perfumed or flavored 
their chocolate with vanilla, and tradition has it 
that Montezuma served it to Cortez himself. 

It was the Spaniards who developed vanilla into 
an article of commerce and introduced it into Spain 
as a flavoring material. From that country its use 
spread to France and elsewhere.—Domestic Com- 


merce. 
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“leather” perfumes are in again! 


For a modern arresting 


perfume try one of these: 


Russian Leather § 3598 @ @ @ 
Russian Leather F K W 4120 @ 
Eau de Cologne Russian Leather 
Spanish Leather “Sch. & Co.” @ 
Spanish Leather S 3752 @ @ @ 


Spanish Leather S 660 @ @ @ 


Schimmel & Co... Ine. 
GOL West 26th Street 
New Yorks. N . ” « 





Chicago Cincinnati Cleveland Los Angeles Minneapolis New Orleans St. Louis Seattle 
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New Products 


(ontainer sealer 

lhe new container sealer offered by 
the A-B-C Packaging Machine Co. 
applies adhesive and seals shipping 
containers measuring from 6 to 20 
inches in width, 2 to 30 in. in height 
to 36 in. in length at the rate of 2 to 
15 cases per minute according to the 


It is known as Model 


manutacturers. 





Shipping container sealer 


1201 and is said to be quickly adjust- 
able to the various sizes. 
Shipping containers to be sealed 
are placed on the horn by an oper- 
ator and the packing is completed. 
Tripping mechanism propels the con- 
tainer through the sealer applying ad- 
hesive and sealing it. The adhesive 
applying mechanism is_ especially 
adapted to the use of sodium silicate 
hitherto objectionable in automatic 
gluers. Where it is necessary to seal 
empty containers before packing this 
may also be done. The complete unit 
is mounted on casters so that it is 
readily moved. It is made in three 
styles to seal top and bottom flaps, 
top flap only or bottom flap only. 


New plastic eyebrow pencil 
A new plastic eyebrow pencil that 
works on the same principle as a 
mechanical lead pencil is made by 
the Plas-Tex Corp. According to the 
description of the device a twist of 
handle projects just the right 
«aount of mascara stick. Further 
details will be furnished on request. 


New molding process 

A new process in the field of plastic 
molding has been announced by 
Walco Plastics. By this process sheets 
of thermoplastic materials are eco- 
nomically molded with a single oper- 
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ation into intricate shapes it is said. 
The incorporation of a new mold 


construction combined 


with a pre- 
treating process before molding the 
sheet, it is stated, provides the Walco 
plastics with a low die cost and hence 
makes small production runs eco- 
nomically possible. Full details about 
the new process will be supplied to 


anyone interested. 


Labor saving drum carrier 

little Giant model has been 
added to the line of drum and barrel 
the Ernst Magic 
The latest model 


\ new 


carriers made by 
Carrier Sales Co. 


was made for handling litherage 
drums which are principally used as 


y materials. One 
man with one hand with one of these 


containers of heavy 


carriers takes the place of several men 
formerly employed to break over. 
balance and move drums the com- 
Full details about it will 


be furnished on application. 


pany states. 


Color associations 

highly psychological 
study. Inherent in the makeup of all 
of us are many curious associations 


Color is a 


and impressions gained when the 
major hues of the spectrum are pre- 
sented to our view. Having made a 
comprehensive study of these subtle- 
ties the Color Research Laboratory 
of the Eagle Printing Ink Co. has 
prepared the following notes: 

Red as a color seems hot, dry and 
opaque in quality. Being sharply 
focused by the eye it suggests angular 
forms. Orange is less earthly than 
red. It is warm rather than hot, and 
also dry. Its appearance is glowing 
and somewhat metallic. Yellow is 
also warm and dry, but also very 
luminous. Where red is bulky and 
heavy. yellow is more sunny and 
spatial. Being the color of highest 
visibility in the spectrum it is sharp 
and precise in form. 

Green is cool and moist in quality. 
Blue is cold, wet and suggestive of 
things transparent—sky and water. 
Because blue is a retiring color and 
tends to blur on the retina, it sug- 
gests round and soft rather than angu- 
lar forms. Purple is cool, refined and 
extremeiy atmospheric. It is remind- 
ful of shadow and distance. 





While generalizations are 


frankly emotional, they seem to find 
confirmation in the associations of 


these 


most people. Designers and users of 
color in printing and advertising may 
perhaps study them with profit and 
through them find more expressive 
ways of featuring color. 


T © . , 

New Catalogs 
WUUUULAATEULUUAAAUNNN EAU SAU AAU EAD 
A revised “Blacklist” of 2536 Latin- 
\merican companies and individuals 
with whom shippers in the United 
States are forbidden to trade has been 
published by the New York Journal 
Three State 
Department supplements containing 


of Commerce. recent 
several hundred additions and dele- 
tions are incorporated in this new 
summary of blocked nationals. Copies 
of the revised Blacklist may be had 
at 10c. from the New York 
Journal of Commerce, 63 Park Row, 


New York, N. ve 


each 


Chemicals by Glyco is the subject 
of a 112-page catalog which has been 
issued by Glyco Products, Inc. It 
embodies numerous suggestions 
gathered by the company over the 
years and tables outlining the physi- 
cal characteristics of the more im- 
portant products as well as a com- 
plete index of the various suggested 
uses are features. The formulae given 
illustrate the use of different products 
for various purposes. All of the 
described ranging 
polyhydric alcohol esters and emul- 


products from 
sifying agents to solvents, are syn- 
thetic materials which it is stated are 
made under rigid laboratory control. 
Copies are available on request. 


M. Cortizas Co.. 800 N. Delaware 
\ve.. Philadelphia, Pa., has distrib- 
uted another of its beautiful calendars 
to its many customers and friends. It 
shows a coquettish native girl, in 
color. in the heart of the Mexican 
vanilla district. 


Over 95 per cent of employees do 
not know that they and their families 
are entitled to substantial cash bene- 
fits from the Social Security Program 
while under 65 years of age accord- 
ing to a 32-page booklet prepared by 
the Commodity Research Bureau. 
Inc.. for distribution by employers to 


All information in it 


their workers. 
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was compiled from official govern- 
ment sources. Copies are offered to 


employers in quantity lots at nomi- 


nal pl ices. 


How to file your income tax the sim- 
ple way is shown in a reprint issued 
by the Treasury Dept., Washington, 
D. C.. which indicates the six steps 
required in filing form LO40A. It is 
intended for those who will file in- 
come tax returns for the first time 
this year. Copies for employees may 
be had by writing to the Treasury 


Dept. 


Books to Aid You 


MMMMNNNNL NAD ANNENN NU ENNNANNANAT NANA NAL NAAN NAT NENA THA ANNAN 


THE PRINCIPLES AND PRACTICE OF 
Beauty Cu.tture. Florence E. Wall, 
A.M., F.A1.C. 708 pages; illustrat- 
ed. Keystone Publications. 1941. 
Price $6.00. 


It is altogether a wholesome indi- 
cation of a sound foundation and 
an assured future for any industry 
which can inspire two such books 
as the one reviewed here and The 
Chemistry and Manufacture of Cos- 
metics, by M. G. deNavarre. 

While the latter is devoted to the 
details of making fine cosmetic prep- 
arations, this volume is concerned 
chiefly with the correct choice of cos- 
metics and the correct use of them 
to make them serve their best purpose 
in treatments throughout beauty sal- 
Miss Wall, 
a chemist, believes that beauty cul- 
turists should rightfully know some- 
thing about the composition of the 
cosmetics they use and sell in their 
shops; but that they should not be 
encouraged to dabble in “back-of-the- 
stove” products when the market has 
so many diversified and reliable lines 
to offer. 

The Principles and Practice of 
Beauty Culture is a monumental, en- 
cyclopedic work, quite different from 
and superior to any other book that 
has yet been published on this often 
mystifying subject. 


ons and by consumers, 


Its twenty chap- 
ters are grouped under four main 
divisions: I. The Scientific Founda- 
tions of Beauty Culture; II. The Ap- 
plied Science and Art of Hair Treat- 
ments; IIIl. The Applied Science and 
Art of Skin Treatments; IV. The Busi- 
ness of Beauty Culture. An excellent 
introductory chapter on the history of 
beauty culture brings together all 
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the branches that comprise modern 
cosmetology and gives many inter- 
esting facts on its place in modern 
industrial education. The first half 
of the book comprises the contribu- 
tions of various branches of science: 
physiology and hygiene, bacteriology 
and sanitation, anatomy, dermatol- 
ogy, physics, chemistry, physical 
therapy, and psychology. The second 
half of the text covers the detailed 
presentation of all treatments for 
hair, scalp, skin, nails, make-up, ete. ; 
and two good chapters on shop man- 
agement, advertising, selling and 
promotion. There is a useful appen- 
dix on first aid in the beauty shop, 
another with a complete trade analy- 
sis for teachers; a comprehensive 
bibliography, and an excellent index. 
In addition, the text is profusely 
illustrated and sprinkled with cross 
references. 

As the fruit of seventeen years of 
research in all branches of the cos- 
metic industry and the beauty trade. 

and itself the result of six years 

of almost continuous work—this un- 
usual book should establish its au- 
thor as the foremost authority on the 
educational aspects of professional 
beauty culture—cosmetology—in the 
country. 
Hich Potymers. The collected Pa- 
pers of Wallace H. Carothers on 
Polymerization, Volume I. Edited 
by H. Mark and G. S. Whitby. Inter- 
science Publishers, Inc. 450 pages. 
6x9 in., illustrated. 1940. Price 
$8.50. 


First of a series on the chemistry 
of high polymers; no better could 
be any selection than the papers of 
Carothers, one of the most brilliant 
chemical minds of the era. 

Carothers divides his work into 
two series (a) Studies on Polymer- 
ization and Ring Formation and (b) 
Acetylene Polymers and their Deriva- 
tives. Each of the papers reprinted 
is accompanied by comments of the 
editors, making it much easier to fol- 
While 
each paper as it was originally pub- 
lished is complete in itself, it is at 
the same time but a part of a well 
laid out scheme in the study of the 
subject. 


low the individual papers. 


The work described in Part one 
of the book deals with papers on 
the subject in group (a) mentioned 
above, which led to the discovery of 
Nylon. Synthetic musks of the exal- 


tolide and astrotone types are in- 
cluded in this part. 

Part two describes group (b) Syn- 
thetic rubber of neoprene type was 
evolved from the study of polymers 
self-addition of con- 
ae ods £2 cies Di 
jugated butadieneoid systems. Part 


produced by 


three consists of other general papers 
on the subject of polymerization, 


—M. G. deN. 


THe FeperRaL Wace AND Hour Law, 
QUESTIONS AND ANSWERS. Arthur W. 
Vevins, 54x8 in., 58 pages, substan- 
tial cloth covers. National Foremen’s 
Institute, Inc., 1941. Price $1.50. 


This interesting volume is a man- 
ual for Executives and Department 
heads and Supervisors, prepared by 
Arthur W. Nevins, attorney and spe- 
The book con- 
tains up to the minute rulings per- 
taining to the Fair Labor Standards 
Act of 1938 and answers questions 
with which all types of executives 
and business men may be faced. An 
idea of the contents may be had by 
the following chapter headings: Cov- 
ered Employees, Exemptions, The 
Employer - Employee Relationship, 
Minimum Wages, Working Time, 
Overtime, Records, Child Labor and 
Enforcement. 


cialist on labor law. 


How To MAKE AND Use A SMALL 
CHEMICAL LaBoraTory. R. F. Yates. 
Revised and enlarged by S. A. Pel- 
lerano, N. W. Henley Publishing Co., 
1939, 125 pages, illustrated, $1.00. 


Almost forty pages are devoted to 
a resumé of chemistry discussing 
some of the basic principles. About 
twenty-five pages are devoted to the 
making of a small home laboratory. 
Some of the ideas could be used in 
developing a small industrial labora- 
The last portion of the book 
and by far the larger portion of it, 


tory. 


consisting of about seventy pages, 
describes various chemical experi- 
ments, such as the preparation of 
ammonia, carbon dioxide, invisible 
ink, soap, and sulfuric acid among 
others. A few pages are devoted 
to qualitative methods of testing. 

This book is particularly intended 
for those completely inexperienced in 
the fundamentals of chemistry and 
who would like to set up a little home 
laboratory to not only read about the 
subject but also experiment. It is 
recommended for one and all who 
have such interests. 
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WE HAVE MOVED 


With the turn of the year, TOMBAREL, New 
York, moves to a more spacious home, where 
larger facilities for research and perfume de- 
velopment enable us to better serve our increas- 
ing number of customers and friends. Visit us at 


12 EAST 22nd STREET, 
NEW YORK, N.Y. 


This year may well test to the utmost the in- 
genuity and experience of the perfumer. While 
public demand for fine odors in perfume, 
colognes, and cosmetics will continue, the per- 
fumer must find new materials and new com- 
binations to replace those no longer available. 
Imagination, experience and skill are needed in 
the perfume art as never before. 



















TOMBAREL, New York, is fortunate in and perfume specialties for over 100 years 








the collaboration and use of resources it gives us a great reservoir of perfume 
has received from Tombarel Freres, knowledge to draw from. 

Grasse, France, whose record of achieve- Placing these new facilities at your dis- 
ment in the production of fine floral oils posal, we cordially invite inquiries. 






TOMBABEL 
PRODUCTS 
GORPORATION 


L. J. Zollinger, President 





12 East 22nd Street New York, N. Y. 
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AMONG 


PJames S. 
elected president and chief executive 
oficer of Standard Brands, Inc., New 
York. N. Y.. was formerly executive 
vice-president of the Colgate-Palmolive- 


Adams. who was recently 


Peet Co. He succeeds as president, 
Thomas L. Smith, who has been elected 
chairman of the board of directors. 


>» Miss Mary Douglas, head of the New 
York. N. Y.. concern which bears her 
name reports the first commercial ship- 
ment of Tyler (Texas) grown rosebuds. 





Miss Douglas leaving the Mayfair 


Further progress is also being made by 
Roses Inc.. a nation-wide organization 
in promoting the growing of roses. The 
State of New Jersey, for instance, has 
been interested in growing roses in 
Chatham and work will be well under 
way this Spring. Later it is understood 
work will be undertaken with a view to 
growing roses for the production of oil. 
In addition to her activities in develop- 
ing the rose industry Miss Douglas de- 
votes much of her time to various phases 
of defense work. 


>W. Kyle Shefheld of the New York. 
N. Y.. office of the New England Col- 
lapsible Tube Co., flew down to Kelly 
field over the holidays to visit his son 
Lieut. Peter Kyle Sheffield who recently 


won his wings in the aviation service. 


> John V. Klochkov, chemist for the old 
Belgian Trading Co.. who has been ac- 
tive in promoting the idea of growing 
flowers in the United States for the pro- 
duction of essential oils is now engaged 
in Defense work in Washington, D. © 
> William H. Adkins of Schimmel & 
Co.. New York, N. Y., who has been 
suffering from a heart attack early in 
September is rapidly recovering his 
strength and hopes to be back at work 
early next month. 
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OUR FAITENDS 


> A. D. Henderson, who was connected 
with the cosmetic industry for many 
years prior to assuming control of Dr. 
Swett’s Beverages. Inc.. has sold the 
latter concern to the Corn Products Re- 
fining Co. and is back in the cosmetic 
industry again with the Charles E 
Nestle Co.. New York. N. Y., as vice- 


president and treasurer. 


> Dr. Curt P. Wimmer, associate dean 
of Columbia University College of 
Pharmacy, New York, N. Y.. was the 
chief speaker on the broadcast of the 
New York Pharmaceutical Council on 
behalf of its 5000 independent retail 
druggists of greater New York on the 
evening of December 10. 


> Theodore C. 
president and operating superintendent 
of the Larkin Co., Inc., Buffalo. N. Y. 
who has been with Spencer Kellogg & 
Sons, Inc.. Buffalo, N. Y.. for several 


years has been elected a director of the 


Jewett, formerly vice- 


company. 


> Herman Shaffer. secretary of Capti- 
York. 


N. Y., is receiving the congratulations 


vante Laboratories Inc.. New 


of his associates and many friends on 
the arrival recently of a daughter. 


> Lionel Share of Lionel Share & Co.. 
Hollywood, Calif., has returned home 
following a month’s trip through Texas 
to New York where he called on the 
trade in the metropolitan territory. The 
perfumes and 


company distributes 


toilet goods and accessory novelties. 


> Richard R. Deupree. president of the 
Procter & Gamble Co., Cincinnati, Ohio. 
was elected a director of the Baltimore 
& Ohio Railroad. He succeeded John 
}. Cornwell, who will continue as gen 
eral counsel of the company. Mr. 
Deupree became president of Procter 
& Gamble in 1930, when he was forty- 
live years old. He entered its service 
as a clerk in 1905. 


>S. B. Penick, Jr.. the energetic chain 
man of the Drug, Chemical and Allied 
Trades Section of the New York Board 
of Trade, has forwarded to President 
Roosevelt and other high government 
officials resolutions adopted at an emer- 
gency meeting of the executive commit- 
tee pledging the fullest cooperation of 
the Section and also pointing out that 
the entire profits of the March 12 an- 
nual banquet will be donated in a lump 
sum to the Red Cross. A sizeable pur- 


chase of defense bonds has also been 








made by the Section. To make the Sec- 


tion of greater value to its members 
John C. Ostrom. the secretary, is per- 
sonally visiting all active members in 
the metropolitan territory. 


> Percy C. Magnus, president of Mag 
nus, Mabee & Reynard. Inc.. New York. 
for the second time in the long history 
of the New York Board of Trade has 
been chosen as its president. His ex- 
cellent record as president of the influ- 
ential organization from 1933 to 1938 
led the Board of Trade to draft him 
again for the period of the war when a 





Drafted for president of Board of Trade 


vigorous leader is especially needed. 
Like a good soldier Mr. Magnus ac- 
cepted the responsibility. Under his 
dynamic leadership the Board of Trade 
accomplished much for business in na- 
tional affairs in the trying years of 
1933-1938. 


> Charles E. Crowley of the Alsop En- 
gineering Co., Milldale, Conn., who was 
largely responsible for the building of 
the attractive new town hall at South- 
ington, Conn., was roundly applauded 
when he gave the opening address at 
the dedication ceremonies December |” 
Mr. Crowley was chairman of the build- 
ing committee and has been active in 
civic affairs. His son. Arthur, inciden- 
tally, is a student at Wesleyan Univer- 
sity. Middletown, Conn. 


> H. Bennett, of Crowley and Bennett. 
Chicago and Brooklyn, is flying to Ha- 
vana, Cuba, where he will make his 
headquarters with Sr. Raul Guillent in 
the Nova Scotia Bank building. Mr. 
Bennett will make an extended trip 
through the entire island, visiting many 
officials and industrialists in connection 
with introducing processes for by-prod- 
uct recovery in the sugar and tobacco 
industries, 
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FROM NOW ON 
We Work Together 


Conditions which face this industry today—and 













tomorrow — have made it desirable for the 
Bayonne Company to revamp and extend its 
laboratory and manufacturing facilities. 

Why ... ? So we can offer the trade selected 


products which heretofore have been generally 


obtainable in this quality only from Europe. 


Let Us Work With You 
On Your Perfume Problems 






COMPANY, INC. 


hromatic Chemicals and Essential Odts 








404 FOURTH AVENUE e NEW YORK, N. Y. 
Telephone: MURRAY HILL 5-0250-1-2 
Cable: BAYCOINC, NEW YORK . Factory: BAYONNE, N. J. 
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> Harold D. Sherwood, son of Harold 
Sherwood, president of the Sherwood 
Petroleum Co., Englewood, N. J., is a 
sophomore at Lehigh University where 
he won his letter for playing varsity 
baseball. He is also a member of the 
hockey team. 


> Pinckney L. Frost has been appointed 
manager of sales for Innis, Speiden & 
Co.. New York, N. Y., filling the va- 
cancy caused by 
the death of H. 
Gordon Mackel- 
can. Mr. Frost’s 
connection with 
Innis, Speiden & 
Co. began in 1921, 
when he was em- 
ployed as an office 
boy. Subsequently 
assigned to the 
sales staff, he later 
assumed manager- 
ship of the com- 
pany’s Cleveland branch, holding that 
post from 1928 until 1933. In 1933 he 
manager of 


P. L. Frost 


was appointed assistant 
sales, transferring his activities to the 
New York headquarters. Born in Buf- 
falo, N. Y., in 1904, Mr. Frost was 
educated at Milton Academy, Milton, 
Mass., and Roxbury Latin School, Rox- 
bury, Mass., and later studied chemistry 
at Pratt Institute. He is married and 
has one daughter. 


> Joel Y. Lund, vice-president of the 
Lambert Pharmacal Co., St. Louis, Mo., 
has been elected president of the Pack- 
aging Institute, Inc., succeeding the late 
George R. Webber. Mr. Lund is in 
charge of domestic and foreign pro- 
duction for the Lambert Pharmacal Co. 
and has been a director of the Insti- 
tute since it was formed in 1939. 


> Dr. Theodore G. Klumpp is the new 
president of Winthrop Chemical Co., 
Inc., New York, N. Y., an affiliate of 
Sterling Products. Dr. Klumpp, for- 
merly on the staff of Yale University 
School of Medicine, served in several 
capacities with the Food and Drug 
Administration of which he became 
chief of drug control. More recently he 
has been director of a division of the 
American Medical Assn. and secretary 
of its council on pharmacy and chem- 
istry. 


> Miss Harriet Elliott, associate admin- 
istrator of the OPM and chief of its 
consumer division, has resigned and is 
returning to the University of North 
Carolina where she was dean of the 
women’s college before taking up her 
government activities on behalf of con- 
sumers. She is scheduled to continue as 
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consultant to the division. Miss Elliott's 
resignation is believed to have been 
submitted because of the Budget Bu- 
reau’s failure to approve the establish- 
ment of the Consumer Division as a 
separate agency with increased funds, 
personnel and authority. 


>» DeSales Harrison recently was elected 
president of the Coca-Cola Bottling Co., 
Chattanooga, Tenn., which operates in 
southern and eastern states. Mr. Har- 
rison formerly was assistant to the 
president of the Coca-Cola Co., Atlanta, 
Ga. 


> Baird Snyder. who has been with the 
Wage and Hour Division since 1939, re- 
cently was appointed acting adminis- 
trator by Secretary of Labor Frances 


Perkins. 


> Mrs. Bernadine Angus, creator of 
M. de Tuvache perfumes, New York, 
N. Y., is the author of the play, “Pie 
in the Sky.” which closed after a brief 
run on Broadway. 


> Oscar Burman, a junior in the College 
of Pharmacy of the University of Okla- 
homa, Norman, Okla., is helping to 
work his way through college by oper- 
ating a five acre garden where he plans 
to grow numerous varieties of herbs, 
spices, medicinal and aromatic plants. 
A five acre plot for the purpose was 
contributed by Dr. E. N. Comfort; and 
one-half acre of this will be utilized for 
show purposes. Mr. Burman is a stu- 
dent of Prof. Ralph Bienfang whose re- 
search work in the perfumery field is 
well known. 


> Pierre Wertheimer, president of Bour- 
jois, Inc., New York, N. Y., presented 
a check for $25,000 to Gen. James G. 


Mr. Wertheimer presents Big Check 


Harboard, chairman of the New York 
chapter of the Red Cross on December 
16. The generous gift was made in the 
presence of Mrs. David Challinor, roll 
call director. 


> A. S. Wilkinson, divisional manager 
for Ex-Cel-Cis Beauty Products Co., 
Huntington Park, Calif., has returned 
from a two-months’ tour of the South- 
east. At Corpus Christi, Texas, he or- 
ganized a new district with Mrs. Velma 
Brock in charge. 


> William F. Fischer, 
manager of Magnus, Mabee & Reynard, 
Inc., celebrated his 34th year with thie 


popular sales 


company last 

month. From point 

of years of  ser- 

vice. Mr. Fischer 

has served the 

company longer 

than any other 

employee. having 

come to the or- 

ganization as an 

assistant to the 

elder P. C. Mag- 

W. F. Fischer nus, founder of 

the company, at a 

very early age. Mr. Fischer has been 

very active in association work and is 

one of the best known men in the in- 
dustry. 


>Van B. Heady, Colgate-Palmolive- 
Peet Co. representative in Los Angeles 
for the past twenty years who recently 
retired, will make a twelve-month auto- 
mobile tour of the United States. 


> Dr. Robert L. Swain, chairman of the 
publicity committee for the 17th annual 
Drug, Chemical and Allied Trades 
banquet to be held March 12, met with 
his committee at luncheon January 6 
when plans were outlined and dis- 
cussed for bringing to the attention of 
all executives in the allied trades the 
importance of the affair this year. 


> Godfrey W. Dyne has been elected 
vice - president of American - British 
Chemical Supplies Inc., New York, 
N. Y.. with which concern he has been 
associated since 1928. 


> Robert W. Johnson, president of 
Johnson & Johnson, New Brunswick, 
N. J.. is now rationing administrator 
for the state of New Jersey. 


> Dr. Herman Goodman, author of sev- 
eral well known books on cosmetics, 
broadcasted over station WNYC De- 
cember 9 on the subject “Cosmetics in 
View of the War.” 


> W. M. Grant, room 305 Northern On- 
tario Building, Bay St., Toronto, Ont., 
Canada, is the Canadian administrator 
under the price ceiling regulations for 
the cosmetic industry. 
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FOR THE FOLLOWING 


ESSENTIAL OILS 
AROMATIC CHEMICALS 
NATURAL FLOWER OILS 
SYNTHETIC FLOWER OILS 


MODERN AND DISTINCTIVE 
PERFUME BASICS 


DISTINCTIVE and CHARACTERISTIC 
FLAVOR OILS and ESSENCES 


PERFUMERS’ TINCTURES 
FIXATIVES (FOR PERFUMERS) 
RESINOIDS 
TERPENELESS and 
EXTRA CONCENTRATED ESSENTIAL OILS 

OLEO RESINS 
BALSAMS and GUMS 


FLORAL WATERS 
FRUIT ESTERS 
VANILLA BEANS TAHITI 


(Gov't inspected) 


Master Blenders of distinctive and original per- 
fume oils, flavor oils and essences. 
We also specialize in the duplication of any per- 
fume or flavor. 
Stuyvesant 9-2261-2 
Samples and prices gladly 
furnished on request. 


COMPAGNIE DUVAL 


121-123 East 24th St.. New York 


, 
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CHECK THESE REASONS WHY... 
\/ Made from refined oils not affected 
by war blockade. 
‘ Types to fit most any formula. 
' Laboratory controlled chemical and 
physical characteristics. 
V Better quality—at a saving. 
. 
TESTED PERSIAN QUINCE SEED 
CONCENTRATED SHAVING CREAM BASE 


JOHN POWELL & Co. 
116 East 32nd Street, 
New York City. 
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Complaints about increases 
in cosmetic prices 


It apparently is not generally known 
that complaints have been lodged with 
the Department of Justice about ab- 
normal increases in prices of cosmetics 
and similar products. It is understood 
both the OPA, OPM, and the Depart- 
ment of Justice are investigating. Re- 
ports of some increases in retail prices 
appear to be beyond all reason. 


Toilet Goods Assn. to meet June 
15, 16 and 17 at Waldorf-Astoria 


The annual convention of the Toilet 
Goods Assn. will be held at the Wal- 
dorf Astoria hotel, New York, N. Y. 
June 15, 16 and 17. LeRoy Root is 
chairman of the convention committee 
and H. Gregory Thomas is chairman 
of the program committee. 


Hearings on reduction of 
alcohol tax 


Hearings on the numerous identical 
bills providing for a reduction of the 
tax on industrial alcohol will be held 
during the sessions of the House Ways 
and Means Committee which will ex- 
tend well into February, possibly into 
March. The Senate has already gone 
on record affirmatively by passing en- 
abling legislation. The House appar- 
ently is impressed with the argument 
that the $1 per gallon reduction will 
greatly increase the withdrawal of in- 


4 
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dustrial alcohol. and that the increase 
in use will largely augment the actual 
total of taxes paid into the Treasury. 
The various interests backing the bills 
will be represented by many witnesses 
at the hearings. If the amendment is 
adopted it will be made a part of the 
omnibus tax bill, including many un- 
pleasant surprises, which will go before 
the House sometime before July l. 
There is much sincere support for the 
reduction of the tax on _ industrial 
alcohol; but the tremendous need of 
funds made imperative by the War, and 
the apparent scarcity of industrial alco- 
hol, and general apathy to any sugges- 
tion affecting tax reductions. makes 
even inclusion of the amendment in the 


omnibus recommendations doubtful. 


Waxes and zinc oxide under 
price ceiling 


Zine oxides were placed under price 
ceiling by OPA. Lead free American 
process oxide, 4.200. leaded zine 
oxides, 35 per cent or more lead, 6.75c.: 
less than 35 per cent lead, 7.125c.; 
lead-free French process oxides, 9.50c. ; 
French process U. S. P. oxide, 10.50c. 
Less than carload lots, 4c. may be 
added; on the West Coast, add “se. to 
maximum prices, delivered; in less 
than carload lots ceiling prices may 
Oxides 


sold in barrels may be raised ‘4c. a 


be applied f.o.b. warehouse. 


pound. All waxes used as raw mate- 
rials in cosmetics, dressings. polishes. 


, 





and a wide variety of uses, including 
beeswax, candelilla, ouricury, and car- 
nauba, have been placed under a ceil- 
ing of the prices prevailing at New 
York on December 18. Importers were 
notified not to buy at prices in excess 
of foreign import prices prevailing on 
the same date. Formal schedules of 
maximum prices will be issued. The 
action was taken swiftly to stop spec- 
ulative increases. 


Allied D. & C. Assn. of 
Michigan Christmas party 


The Allied Drug and Cosmetic Associa- 
tion of Michigan held its ninth annual 
Christmas party in the Grand Ballroom 
of the Book Cadillac Hotel, Detroit. 
December 12. 
by many out of the city guests, par- 
ticularly from the New York and Chi- 


cago areas. 


The affair was attended 


The highlight was the raffling of the 
door prizes. one of which ultimately 
reached every woman attending. In 
addition, each person present received 
a souvenir box composed of miscel- 
laneous items manufactured by friends 
and members of the association. 

Another highlight of the occasion 
was the introduction by the incumbent 
president. A. S. Bedell, of the president 
for 1942, G. H. Snider. 
after the introduction the past president 
received the set of matched golf clubs 


Immediately 


from the association as a token of its 
appreciation for his good work in 1941. 


Members of Michigan's Allied Drug and Cosmetic Assn. made merry at the Christmas party in Detroit and greeted the 1942 president 
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Chicago Associated Toiletries 
Salesmen organized for mutual benefit 


The enterprising group of toiletries 
representatives in the Chicago territory 
have organized Chicago Associated 
Toiletries Salesmen. 

Executive officers are Minor H. An- 
drews of Bourjois, Inc., president; W. 
R. Tenney of Lentheric. Inc.. vice- 
president; H. F. Carson of Dorothy 
Gray, secretary-treasurer. A board of 
directors includes the executive officers 
and Walter Hauk of Yardley & Co.; 
John Backer of Coty, Inc.; E. F. Deane 
of Hudnut, Inc.; R. S. Edmonds of 
Northam Warren Corp.: Harry Adam- 
son of Elmo Sales Corporation; J. J. 
Hannon of Houbigant. 

One of the most important immediate 
benefits expected is the consolidation 
of the annual trade show. Heretofore 
each firm has conducted its own ex- 
hibit individually. Now all member 
companies will combine to produce one 
big show with all represented. 


H. L. Brooks heads drive for 
Federation of Jewish Charities 


The wholesale drugs and cosmetics in- 
dustry launched its campaign on behalf 
of the 116 welfare institutions affiliated 
with the New York and Brooklyn Fed- 
erations of Jewish Charities, December 
10, with a beefsteak dinner at the Hotel 
Pennsylvania, New York. 

More than 150 firms were repre- 
sented, each one of which placed itself 
on record as an active supporter of the 
home charities. In addition, everyone 
of the guests present pledged himself 
to continue solicitation for Federation 
among his friends and business asso- 
ciates. Herman L. Brooks, William F. 
Murtha and Harry Rubinoff were chair- 
men of the dinner committee, while 





Abner J. Siris acted as treasurer. Mr. 
Brooks, who is president of Coty’s, 
presided. Following the dinner, he 
thanked those whose contributions and 
pledges have already been received. 


Sherwood Refining Co. family 
makes merry at Englewood plant 


The good fellowship which exists 
throughout the organization of the Sher- 
wood Refining Ce. was again mani- 


o 
cr 


fested at the annual Christmas party 





One quintet: C. F. Hilke, Miss Marie James, 
Arch Payne, A. J. Neppel and J. M. Herd. 


at the company’s large plant in Engle- 
wood, N. J., on the evening of Decem- 
ber 20. Following an informal colla- 
tion, the dancing was enjoyed until a 
late hour. 

Approximately 150 guests and mem- 
bers of the organization, arriving from 
all parts of the country, were greeted 
by Harold H. Sherwood, president, and 
Arch Payne, general sales manager. 
Among the executives who were pres- 
ent were Sam A. Meade. Harvey Wat- 
kins, James W. Jackson and Arthur J. 
Glacel, and Miss Grace D’Amore, all 
directors; Arthur J. Neppel, Chicago 
division manager; Charles A. Mackin- 
tosh, St. Louis division manager; and 
Chris F. Hilke, Eastern field manager. 

Sherwood’s white mineral oils and 
petrolatums are produced at their re- 


Sales staff of Sherwood Refining Co. Top row—F. D'Amore, A. J. Neppel, R. Peltz, Harvey 
Watkins. Middle row—S. S. Colman, H. Williams, C. A. Mackintosh, E. B. Gotthelf, M. A. 
Axler, C. F. Hilke, Arch Payne, J. W. Jackson, Arthur J. Glacel. Front row—J. F. Loffredo, 
J. M. Herd, S. A. March and Jack Rausch. Center, seated—Harold H. Sherwood, president 
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finery at Warren, Pa.; the Englewood 
two-story plant of 44,000 square feet 
on a 4'%-acre plot, houses the general 
offices and, with its laboratories, stor- 
age and modern facilities is well 
equipped to serve the wholesale trade 
in the Metropolitan New York and 
New Jersey areas. 


Faithful member of California 
Assn. dies at age of 40 years 


Members of the cosmetic and associ- 
ated industries on the West Coast were 
shocked last month when it was learned 
that Stanton P. Russell, Southern Cali- 
fornia manager of the Hazel-Atlas 
Glass Co. of California, Ltd., with his 
headquarters in Los Angeles, had 
passed away. He had been active as an 
associate member of the California Cos- 
metic Assn. and had been well and 
favorably known in the industry for 
years past. He will be greatly missed. 
He was 40 years of age. Wallace Dill- 
man, who has been assistant manager, 
has become acting-manager. 


van Ameringen-Haebler annual 
reception attracts many 


As usual the annual cocktail party and 
reception of van Ameringen-Haebler on 
the late afternoon and evening of De- 
cember 18 was enjoyed by the many 
friends of the concern who gathered at 
the New York office. As the guests ar- 
rived they were greeted by A. L. van 
Amerigen, W. T. Haebler, Philip 
Haebler, Sidney Friend, Robert Oliver, 
Waldo Reis. Alec Dedrick and other 
executives of the organization. Most of 
the leading manufacturers, chemists, 
perfumers and purchasing agents in 
the metropolitan territory dropped in 
to renew acquaintances and to chat 
about trade matters in an informal way. 
There were numerous visitors from out 
of town and among the military men in 
uniform were Capt. Walter R. Krein- 
heder of the coast artillery corps sta- 
tioned at Fort Hamilton and Lieut. 
William Mennen, Jr. 


Hugo Mock appeals 
for trade-mark reform 


The hearings on trade-marks before 
the subcommittee of the House Com- 
mittee on Patents, under the chair- 
manship of Rep. Fritz G. Lanham, held 
in November, have been printed, and 
are available for distribution. Corre- 
spond with the Clerk of the Committee, 
Ernest A. Norwig, House Committee on 
Patents, about copies. Counsel Hugo 
Mock appeared for the Toilet Goods 
Assn. He urged creation of a central 
bureau where those interested might 
discover whether or not a trade-mark 
has been used. 
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Oils and fats under 

price ceilings 

OPA Order issued in December 
placed 1,800 different oils and fats 
under price ceilings, but specifically 
exempted essential oils from the order. 
HR 1632, enacted by the House, per- 
mits free entry of toilet articles brought 
into the country by travelers residing 
in the United States. It appears to be 
designed to facilitate the free entry of 
gifts and personal possessions. The 
traveler must have visited in the for- 
eign country at least 48 hours. 


N.A.R.D. to meet in Los Angeles 
for first time in 1942 

The National Retail 
Druggists will hold its annual conven- 


Association of 


tion in Los Angeles this year. No dates 
for the gathering have been set, but 
the 1941 convention was held in Octo- 
ber. It will be the first time the con- 
vention has been held in Los Angeles, 
but not the first time for the state, as 
San Francisco was the convention city 
in 1928. 


Fritzsche Brothers Inc. annual 
dinner dance well attended 
For the twenty-fifth consecutive time 
the dinner dance of the organization of 
Fritzsche Brothers Inc., New York, 
N. Y., was held in the Hotel New 
Yorker, December 13. It was perhaps 
the gayest and largest attended affair 
of its kind in the history of the com- 
pany; and was a fitting celebration of 
the firm’s seventieth anniversary. 

After the party was assembled the 
festivities were started by singing the 
national anthem after which President 


F. H. Leonhardt welcomed the group. 
W. A. R. 
treasurer, followed with a few appro- 
priate remarks. A banquet and danc- 
ing followed. Good music, good food 


Welcke. vice-president and 


and refreshments and an_ occasional 
instrumental and vocal solo by well- 
known artists all contributed towards 
making the occasion one long to be 
remembered. Earlier in the day the 
sales staff and a number of the New 
York personnel were taken to Clifton, 
N. J.. to inspect the new and enlarged 
manufacturing facilities of the company. 

Following a short business meeting 
on the day before the party. F. H. Leon- 
hardt, George L. Ringel. John H. Mont- 
gomery and H. P. Wesemann addressed 
the sales staff on topics pertinent to 
the war and the world supply situation. 


Alcohol placed under 
permanent restriction 


Industrial alcohol has been 


placed 
Early in 


January an order was issued to insure 


under permanent restriction. 


adequate supply of molasses and grain 
for production of alcohol, followed 
within a few hours by another order 
placing controls on industrial alcohol, 
limiting its use to certain percentages 
used during each quarter year during 
the fiscal year of 1941. Fiscal 194] 
ends with July, 1941. By the time this 
is published a special order will be in 
force limiting the use of industrial 
alcohol in the cosmetic. perfume, toi- 
letries, and similar industries, to quan- 
tities reduced by 25 per cent to 30 per 
cent. The averages used during the 
four quarters of fiscal 1941 will be the 
yardstick for the reductions. Despite 
the shutting off of oils from Pacific 


imports which furnished the source of 
considerable glycerine, no shortages 
are anticipated. 
stitutes are 


Successful base sub- 
assured, and abundant 
Southern oils are in prospect to supply 
There was a 
flurry of anxiety early in December 
when OPM requested that no glycerine 
be shipped except for defense or ur- 


all glycerine needed. 


gently necessary welfare uses. It was 
then feared the cocoanut oil suddenly 
stopped from coming in from the 
Philippines might seriously interfere 
with the manufacture of some explo- 
sives. The Chemical Section of the 
OPM Civilian Supply 
tioning on these matters has moved to 
Temporary Building R, opposite the 
New Social Security Building, where 


Division func- 


Chief Lawrence Brown may be found 
in Room 1605. 


Les Parfums Corot introduces 

Dalila perfume, cologne 

Following the recent introduction of 
Dalila, its first 
fume, Les 


American-made _per- 
Parfums Corot plans to 
launch other products in the United 
States, which formerly were manufac- 
tured abroad. The firm, long known in 
France and other European countries, 
now has on the American market, in 
addition to the perfume Dalila, toilet 
water and cologne in the same odor, as 
well as Argentina Hairfix and cologne 
for men. Its line in Europe also in- 
cluded other odors in perfume. make- 
up items, additional products for men. 

Headquarters of Les Parfums Corot 
are located at 36 West 33rd St.. New 
York, N. Y. Max Blaustein. who came 
to the United States from Marseilles 
early in 1941, is in charge. 


A part of the large gathering of members of the organization of Fritzsche Brothers at the twenty-fifth annual dinner dance held in New York 
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PENDABILITY is 
“RESERVE-PLUS" 
pushes your 


IDGEPORT 


Vanity Cases @ Rouge Cases e Paste Rouge 


Containers » Lipstick Holders (All Types) 
Powder Box Covers ¢@ Eyebrow Pencil Holders 


Bottle Caps e Jar Caps e Metal Novelties to Order 


THE BRIDGEPORT METAL GOODS MFG. CO. 


Established 1909 
BRIDGEPORT CONNECTICUT 
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Allied Assn. of Michigan 
elects officers for 1942 


The Allied Drug and Cosmetic Asso- 
ciation of Michigan has elected Geof- 
frey H. Snider as president for 1942. 
Mr. Snider is well known in the drug. 
cosmetic and allied trades for fifteen 
years because of his connection as sales 
representative for the Commercial Sol- 
vents Corp. in Detroit. He entered the 
alcohol and chemical field in 1926 with 
what was then known as the Rossville 
Commercial Alcohol Co. In 1933 this 
company wes purchased by the Com- 
mercial Solvents Corp. of which it is now 
aunit. Mr. Snider lives in Birmingham. 
The other officers elected were William 
Russell, Monsanto Chemical Co.. vice 
president; Stewart Cowell. J. T. Baker 
Chemical Co., treasurer; M. G. de- 
Navarre, Maison G. deNavarre Asso- 
ciates, secretary: A. R. Vicary and 
William Boyd, of the Mark W. Allen 
Co., executive committee. and H. Royce. 
executive committee. The retiring 
president, A. S. Bedell. likewise be- 
comes a member of the executive com- 


mittee. 


Head of Patou, Inc., joins Free 
French forces in Middle East 
Jacques De Sieyes, vice president, Jean 
Patou, Inc., has resigned to become a 
major in the Free French forces. 


Cargo space on ships 
from Madagascar 


The Official Journal of 
cently published a notice that permits 


{igeria_ re- 


must be obtained for each shipment of 
geranium and lavender oils taken out 
of that port. It also appears certain 
from information available in the capi- 
tal that British interests will cooperate 
in securing allocation of cargo space 
on ships from Madagascar, and othe 
North African ports. for essential oils, 
vanilla beans and similar imports. Most 
ships coming from the area are Ameri- 
can, and take cargoes of foods to Afri- 
can ports, 


Sales staffs of Corday and 
Quinlan celebrate 


Salesmen of Parfums Corday and Kath- 
leen Mary Quinlan from various parts 
of the country gathered at the New 
York headquarters during the last week 
in December for a general get-together. 
Sales plans were outlined and discussed 
and a grand party given by Benson 
Storfer climaxed the meetings. The 
men who will represent both lines in 
their respective sections are: Lincoln E. 
Morton and Sidney Deutch, headquar- 


ters in New York. N. Y.: J. David Lon- 
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don, New York State and New En- 
Henry Healy, Sr., and J. 
Healy, Jr., Philadelphia, Pa.; 

Anderson. Chicago, IL; 
George E. Meier. Detroit, Mich.; 
Rudolph Storfer, Miami, Fla.; Benja- 
min H. Freeman, Dallas, Tex.; and 


Nathan Wilson, Los Angeles, Cal. 


gland: J. 
Henry 
Bernard 


Mrs. Sally Hansen new president 
of California Cosmetic Assn. 


The morale of the women of this coun- 
try depends on cosmetics and_ the 
morale of the men depends on_ the 
maintenance of the morale of the wo- 
men, said Chris Nelson, president of 
the California Cosmetic Association. 
who presided at the annual meeting of 
that organization at the Hollywood 
Knickerbocker Hotel, Hollywood. In- 
stead of the usual dinner which is held 
in connection with the meeting, a 
luncheon was held in order to avoid a 
possible blackout; for since the coming 
of war to the Pacific Coast residents 
never know from one minute to an- 
nightfall 
cities and towns will be plunged into 


other after whether their 
darkness and all traffic. except emer- 
gency vehicles. come to a standstill for 
several minutes or several hours, de- 
pending on what the siren indicates. 
The cosmetic association has sus- 
pended all night functions. 

The new president of the association 
is a woman: Mrs. S. G. Hansen, ownei 
and manager of the House of Holly- 
Elected as vice 
president was J. B. Nethercutt, Nether- 
cutt Laboratories. Ocean Park. and 
Mauro Herrera. Nourishine Co., Los 


Angeles. was elected second vice presi- 


wood. in Hollvwood. 


dent. Both had been members of the 
executive committee last year. Miss 
Sara Cooley. Sara Cooley Cosmetics. 
Los Angeles. was elected secretary, and 
1. A. Cox, J. A. Cox Laboratories. Los 
Angeles. was clected treasurer. The 
David 
Factor, Max Factor & Company; Henry 
Miller, Brunswig Drug 
Chris Nelson, retiring-president. and 
J. H. Olsen. L. B. 


Los Angeles. Miss Lois Armstrong. the 


following were elected trustees: 
Company: 
Laboratory. all of 


capable executive-secretary of the asso- 
ciation, was re-appointed, and thanked 
for her services. 

At the officers’ table were six past- 
presidents of the association: Maurice 
Balsley. Wil- 
Adrian Awan, F. A. 
Willats. In the 
course of his remarks the retiring-pres- 
ident, Mr. Nelson, said that the associa- 
Warhington. 
D. C.. in connection with priority mat- 


Goldman, Captain H. C. 
liam Nassour. 


Fetsche and Harry 


tion’s counsel was in 


ters affecting their membership and 
that a report would be made at the 


meeting to be held the middle or latte1 
part of January for the installation of 
officers. He struck a hopeful instead 
of a pessimistic note. 

Mrs. Hansen, the new president of 
the organization, is a capable, progres- 
sive young business women whose 
father has been in the cosmetics indus- 
House of 


Hollywood about six years ago. 


try. She established the 


Colgate strikes new note 

with $1,000 reward offer 
Colgate-Palmolive-Peet Co., Jersey City. 
N. J.. has struck a new note in its 
newspaper advertising with an offer of 
a $1.000 reward to “anyone who can 
find a safer soap than Klek.” 


Over 800 employees attend 
Shulton Christmas party 


The fourth annual Christmas party 
of Shulton, Ine.. was held Dec. 20 at 
the Hotel Astor in New York. More 
than 800 executives and employees of 
the company attended. 

William L. Schultz. president, ad- 
dressed the group. He congratulated 
them on the splendid cooperation 
which they had given during the past 
year. Mr. Schultz expressed words of 
encouragement for the year ahead and 
extended holiday greetings. 

Guests at the head table included. 
besides Mr. Schultz. Mrs. Enid Edson. 
Mrs. Tess 


company : 


designer of the packaging; 
linker. 
George Schultz, production manager of 
the Hoboken factory; Malcolm Stearns, 
sales manager; Irma Ericsson, adver- 


secretary of the 


tising manager: George Panopulo. 
comptroller, and Miriam Gibson, pub- 


licity director. 


Motion pictures of essential oil 

production shown to St. Louis assn. 
The Drug, Chemical and Allied Trades 
Assn. of St. Louis presented on Jan. 7 


to members, wives and friends a mo- 
tion picture depicting the production 
of basic perfume and flavor raw mate- 
rials from all corners of the world. 

These pictures. taken by Dr. Ernest 
S. Guenther of Fritzsche Brothers, Inc., 
of New York, were presented by Robert 
S. Armstrong and were particularly 
timely, inasmuch as they showed many 
of the present theaters of war under 
more peaceful circumstances. 

The pictures were photographed by 
Dr. Guenther in color over a period of 
17 years donated to intensive research 
into actual conditions surrounding the 
production of those products which are 
used to lend odor and flavor to such 
items as shaving creams, soap, phar- 
maceuticals, chewing gum. soft drinks. 
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We 4\So Believe iN 
SANTA CLaus ! 


‘ONL! SPRUCE 


The odor that delights 
every heart. 
Beloved from youth 
to.ald age. 
f 
Why not adopt this popular odor ‘A 
Ag ‘ 


for a new product? 


SPARHAWK 


SPARKILL, N,Y.,U.S.A, 


.. that owing to restrictions 
resulting from the present 
National Emergency, we are 


unable to accept any new busi- 


"we regret... 


ness at this time. We will try our 
utmost, however, to continue to 


supply our regular customers.”’ 


The NORTHWESTERN} CHEMICAL COMPANY 


THE LARGEST MAKERS OF BUTYRIC INCORPORATED 1882 
ETHER IN THE WORLD WAUWATOSA, WISCONSIN 
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Morale to win war stressed 
at Andrew Jergens sales convention 


“Business can, business must, and 
business will play its indispensable part 
in the winning of this war.” This was 
the keynote thought sounded by P. W. 
Lennen, president of Lennen & Mit- 
chell, Inc., advertising agents for Jer- 
gens-Woodbury products at the 60th 
anniversary sales convention of The 
Andrew Jergens Co. held at the Penn- 
sylvania Hotel, New York, N. Y., the 
week of Dee. 15. In his talk Mr. Len- 
nen continued by stressing the two 
“M’s” for victory—money and morale. 
“It’s the job of business.” he said, 
“working hand-in-hand with government 
to supply the money to help maintain 
the morale.” 

The convention, which brought to- 
gether sales representatives of The 
Andrew Jergens Co. from all territories 
east of the Rockies, was conducted by 
J. S. Hewitt, sales vice-president, and 
R. V. Beucus, advertising vice-presi- 
dent of The Andrew Jergens Co. R. 
W. Orr, executive vice-president of Len- 
nen & Mitchell, Inc., also participated 
in the presentation of advertising and 
merchandising plans for 1942. 


Associated Drug & Chemical Indus- 
tries of Missouri have record party 

The Christmas party of the Associated 
Drug and Chemical Industries of Mis- 
souri which was held at the Hotel 
Chase, St. was a 
marked success in every way. Nearly 


Louis, December 17. 


300 were present. 

Clifford Irons led the group in sing- 
ing the national anthem prior to the 
presentation of a check for $250 to the 
American Red Cross. Morton Meyer of 
the Thompson Hayward Chemical Co. 
acted for the Associated Chemical In- 
dustries of Missouri and Charles E. 


Carpari, Jr.. of the Monsanto Chemical 
Co. did the honors for the Red Cross. 
Dancing followed the festivities. 
Among the many attractive atten- 
dance prizes which were drawn at va- 
rious times during the evening there 
were ten $25 defense bonds. The com- 
plete success of the affair was due to 
work. 


the entertainment committee’s 


Obituaries 
George Stafford Allen 


George Stafford Allen, representing the 
third generation in the business of Staf- 
ford Allen & Sons, Ltd., London, Eng- 
land, died recently at the age of 70 
years. For 40 years Mr. Allen had 
been a director of the concern and also 
of Long Melford of Suffolk, England. 
He started in the family business in 
1890, having previously taken a course 
in engineering and became a director 
in 1900. Up to the time of his death 
he was resident director at the Long 
Melford Works. For many years he 
had served as a justice of the peace tor 
the county of Suffolk. The concern 
with which Mr. Allen was connected 
for so many years is well known in the 
United States where it is represented 


by Ungerer & Co.. New York, N. Y. 


Francis Cooper 

Sir Francis D’Arey Cooper, chairman 
of Lever Brothers and Unilever Ltd.. 
London, England. died December 18 
at the age of 59 years. He was a gradu- 
ate of Wellington College and during 
the first World War served in the 
Royal Air Force. In 1925 he succeeded 
Lord Leverhulme as chairman of Lever 
Brothers, Ltd. He was a Knight of the 
First Class of the Royal Order ef St. 
Olaf, Commander of the Order of the 
Crown of Belgium and held the Com- 


Entertainment committee: Franc Barada, Fritzsche Brothers, Inc., chairman; Al Grosch, Alu- 
minum Co.; Fred Woods, Owens-Illinois Glass Co.; Morton Johnson, Solvay Sales Co.; Morton 
Meyer, Thompson Hayward Chemical Co.; Paul Hein, Mallinckrodt Chemical Works; Maurice 
Heimann, American Can Co.; and Kenneth Robins, G. S. Robins & Co. 
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mander’s cross of the Order of St. 
Alexandria. The combined capital of 
the companies of which he was the head 
totaled about $400.000,000. 


Charles L. Senior 


Charles L. 
Florasynth Laboratories, Inc., New 
York, N. Y., died on Christmas night 
in St. Elizabeth’s 
hospital, New 
York, following 


an illness of two 


Senior, vice - president of 


and a half months. 
He was 52 years 

old. 
Mr. Senior was 
a native of the 
British West Indies 
and had lived in 
the United States 
Charles L. Senior for over a quartet 
of a century. Fol- 
lowing his graduation from Columbia 
business and 
while working for L. A. Van Dyk. an 
essential oil dealer in New York. he 
became acquainted with Dr. Alexander 


University he entered 


M. Katz who was then the chemist for 
the concern. The friendship between 
the two ripened and with Louis A. 
Rosett the trio founded Florasynth 
Laboratories with offices in downtown 


New Y ork. 


now does business on several continents. 


The concern thrived and 


Much of its success was due to Mr. 
Senior whose charming personality won 
many friends for him throughout the 
country. 

Pelham 
Manor. N. Y.. is survived by his widow 


Mr. Senior, who lived in 
and two sons. Robert C. and Charles 
J. Senior, his mother, Mrs. Mary Senior. 
a brother Rafael Senior and a sister 
Miss Grace Senior. 


Trade Jottings 
Maria Danica makes its special soap 
available in a large bath-sized cake in 
the same curved, self-draining shape. 


The price of the new cake is 85 cents. 


Frances Denney is offering for the 
first time a pocket size of Night-Tone. 
its non-oily night cream. The new 


size retails for $1.50. 


Richard Hudnut announces a March 
promotion for its DuBarry Rose Cream 
Mask. Dealers will be provided with 
special display material for this prod- 
uct which will be offered at half price 
during March. 


Jergens currently is offering a 25- 
cent bottle of lotion and a 10-cent box 
of face powder with each purchase of 
a 75-cent jar of face cream. The offer 
is made to introduce the firm’s face 
cream and powders. 
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WE... 


who have taken pride 
having imported 
unexcelled Oak Moss Products 


are just as proud to offer . 


Synthetic 
ABSOLUTE 
OAK MOSS 


“Codan” 
... if you make 


the Right Cream 


... that really smells like Oak Moss 


And the right facial cream must contain the right 
We will be glad 


beeswax base. It must be 100% pure, it must be uniform 


in texture, and pure white — all essential in making high 


SOO wc weg we OO we we wet wet west O weg wee OO wes weet ~ wep? 


to submit sample and quotation quality creams. 


: ; Beehive Brand scores 100 on all three points. Our 
to accredited firms. id . 
buyers select it from the finest grade of crude beeswax. 


Our skilled chemists test it for purity, quality and uni 


lormity. And the sun and the air bleach it pure white. 


And remember, the quality and texture ol every tablet 


G erard J : 


Danco, luc. 
Essen tial Oils 


333 Sixth Avenue New York, N. Y. 


of Beehive Brand is always the same. Beehive assures you 
of a uniformly pure base, entirely free from adulterants of 
any kind. It places the prestige and 
integrity of a famous raw-mate- 
rials manufacturer behind your 


produc ct. 


WRITE DEPT. A-1 TODAY FOR 
COMPLETE INFORMATION 


aa 


- 


Cable address CODAN, New York 





WILL G BAUMER CANDLE CO., INC 


) 
| 
\ 
\ 
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More Price Adjustments Sure 


DECLARATION of war caused con- 
siderable excitement in essential oils, 
aromatic chemicals and various other 
materials used in the manufacture of 
perfumes, soaps, cosmetics and flavor- 
ing materials. Leading supply houses 
notified all sales representatives to 
disregard prices, and pending further 
developments, all orders would be 
Products from 
the Far East occupied front positions 


treated individually. 
in the affairs of the local trade. 


Price Controls 


Adding to the confusion were re- 
quests from Washington not to sell 
various commodities above certain 
levels. Glycerine producers were re- 
quested not to sell any material to 
anyone unless a sworn statement ac- 
companied an order stating that the 
material would be used for pharma- 
ceutical purposes or that the goods 
would be required to prevent plant 
shutdowns. The request immediately) 
brought 


inquiries concerning — the 


question of accepting export business. 


OPA Highly Criticized 


In its request that no sales of 
waxes, including beeswax, be made 
at prices higher than the f.o.b., New 
York prices prevailing December 18, 
the OPA was highly criticized by 
local importers when it failed to 
specify whether the maximum prices 
applied to carload lots, five tons, or 
single tons or whether they were net 
and if they included discounts. Since 
spot prices on waxes are entirely 
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governed by fluctuations in shipping 
prices, trade factors pointed out that 
the price suggestion by OPA offered 
little protection in the way of furthe: 
advances in replacement costs. 


Soap Oils Business Halted 


Business in the general market for 
soap. oils, fats and greases was vil 
tually halted following the announce- 
Price 


Henderson of ceiling 


ment by Administrator Leon 
prices. The 
market for cottonseed oil futures was 
closed and trading in lard futures 
was suspended temporarily. 

\lready faced with the task of seek 
ing new sources and possible higher 
costs, importers pointed out that price 
reeulations at Washineton if extended 
would place great hardships on houses 
lone identified with the industry. With 
world conditions what they are the 
problem today so far as the importer 
is concerned is not one of price but 
of securing sufficient quantities of raw 
material to meet the requirements of 
the trade. In legislative circles at 
Washington there was vigorous op- 
position to ceiling prices on various 
fats and oils, especially on cottonseed 
products. 


Outlook Ahead 

Essential oil houses are faced with 
a serious problem in the months 
ahead. A few items have already 
scored sharp advances in price as 
some houses started to resume offer- 
ing limited quantities. All indications 
suggest further price adjustments in 


the months ahead to meet conditions 
brought about by war. 

Domestic oils were strong and ex- 
cited. 
sharp advance, but toward the close 


Peppermint scored a further 


of the period under review, the mar- 
ket reacted on rumors to the effect 
that the Government was planning to 
set a ceiling on prices. Cedarwood, 
wormseed and wormwood were all 


strong. 
: 


Aromatic Chemicals Curtailed 


Further curtailment in the produc- 
tion of aromatic chemicals may be 
necessary since larger quantities of 
basic materials will be needed for the 
manufacture of war materials. Manu- 
facturers are in most cases consider- 
ably behind on deliveries and con- 
tinue to reserve whatever materials 
they are able to accumulate for the 
regular trade, leaving little or nothing 
available for sale in the open market. 
\ll quotations remain entirely nomi- 
nal. Manufacturers’ prices on arti- 
ficial musks have not been changed 
but little or nothing can be had from 
first hands. 


Gums Are Stronger 

Several gums, including benzoin, 
and myrrh, turned decidedly stronger. 
Importers were reluctant to offer these 
articles very freely until a closer 
check on inventories was possible. 
Stocks of gum Arabic are believed to 
be sufficient to meet the trade’s re- 
quirements for some little time but 
generally is highly 
clouded by the uncertainty with re- 


the situation 


gard to replacements from the pri- 
mary center. 

Tartrates developed a firmer tone. 
Demand for the acid was active. 
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Sherwood’s Controlled Specialization 
packs more experience into every hour... 


more quality into every product 


For details 
write AP-| 


SHERWOOD REFINING COMPANY, Inc 
The Refinery of Controlled Specialization 


ENGLEWOOD, NEW JERSEY Refinery: WARREN, PA. 


POWDER BASE NO. 


the introduction of this new face powder material 

of it have constantly increased because the use of 

if actually represents a development in fine face powders. 
~ Its exceptional silky. soft, smoothness, the complete ab- 
gence of odor and the extremely fine particle size of it, 
plus its extraordinary adhesiveness actually improves a 
face powder in which it is used. As little as 5°/, added to 
your formula will bring about this result although it is 
being used in some face powder to the extent of 15% and 
a formula is offered showing its use in this percentage. 
Samples are at your disposal and we believe that this 
is one of the Plymouth products which warrants a serious 
investigation by every face powder manufacturer be- 
cause it has real merit and will improve your product. 


59 BEEKMAN STREET yy) AND TELEPHONE; BEEKMAN 3-3162 — 3163 — 3164 
NEW YORK, N. Y., U.S. A. PLYMOUTH ORGANIC LABORATORIES, Inc. CABLE ADDRESS: PARSONOILS, NEW YORK 


Ca 


, 9 _" . 
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PRICES IN THE NEW YORK MARKET 
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ESSENTIAL OILS 


Almond Bit, per Ib. 
S. P. A. 
Sweet True 
Apricot Kernel 
Amber, rectified 
Angelica root 
Anise, U. S. P. 
Aspic (spike), Span. 
Avocado 
Bay 
Bergamot 
Artificial 
Birch, sweet 
Birchtar, crude 
Birchtar, rectified 
Bois de Rose 
Cade, U. S. P. 
Cajeput 
Calamus 
Camphor, "white," dom. 
Cananga, Java native 
Rectified 
Caraway 
Cardamon 
Cassia, rectified, U. S. P. 
Cedar leaf 
Cedar wood 
Celery 
Chamomile 
Cinnamon 
Citronella, Ceylon 
Java 
Cloves, Zanzibar 
Copaiba 
Coriander 
Imitation 
Croton 
Cubebs 
Cumins 
Dillseed 
Erigeron 
Eucalyptus 
Fennel, sweet 
Geranium, Rose, Algerian 
Bourbon 
Turkish 
Ginger 
Guaiac (Wood) 
Hemlock 
Substitute 
Juniper Berries 
Juniper Wood, imitation 
Laurel 
Lavandin 
Lavender, French 
Lemon, Italian 
Calif. 
Lemongrass 
Limes, distilled 
Expressed 
Linaloe 
Lovage 
Marjoram 
Neroli, Bigarde, P. 
Petale, extra 
Olibanum 
Opopanax 
Orange, bitter 
Sweet, W. Indian 
Brazilian 
Calif. exp. ...... 
Orris root, con. (0z.) 
Artificial 
Orris root, abs. (oz.) 
Pennyroyal, Amer. 
European 
Peppermint, natural 
Redistilled 
Petitgrain 
Pimento 
Pinus Sylvestris 


$4.25 Nom'l 
5.25 Nom'l 
2.85@ 3.00 
50@ 55 
1.90 Nom'l 
150.00 Nom'l 
2.00@ 2.25 
3.85@ 4.00 
.5@ 1.00 
1.55@ 1.65 
30.00@ 35.00 
4.00@ 9.25 
2.40@ 4.25 
95 Nom'l 
2.50 Nom'l 
4.75@ 5.25 
1.25@ 1.35 
1.40@ 1.65 
18.00 Nom'l 
30@ 35 
14.50@ 17.00 
15.50@ 18.00 
13.50@ 14.00 
36.00@ 40.00 
9.75@ 10.50 
1.20@ 1.35 
.20@ 1.00 
35.00@ 40.00 
150.00 Nom'l 
18.00@ 32.00 
1.10@ 1.25 
1.65@ 1.90 
1.50@ 1.75 
.85@ .90 
30.00@ 35.00 
10.00@ 12.00 
3.00@ 3.75 
3.75@ 4.00 
8.00@ 10.00 
5.50 Nom'l 
2.20@ 2.75 
85 Nom'l 
3.00@ 3.75 
20.00@ 25.00 
20.00@ 25.00 
5.25@ 6.00 
20.00@ 22.00 
6.25@ 7.00 
1.35@ 1.50 
55@ = .60 
15.00 Nom'l 
15@ 80 
5.00 Nom'l 
6.00 Nom'l 
8.00@ 11.00 
6.25 Nom'l 
3.25@ 4.00 
3.50@ 4.00 
12.00@ 13.25 
15.00@ 17.50 
3.85@ 4.00 
85.00 Nom'l 
7.50@ 12.00 
340.00 Nom'l 
400.00 Nom'l 
5.75@ 6.00 
20.00@ 25.00 
6.00@ 6.25 
5.75@ 5.90 
2.90@ 3.25 
3.25@ 
19.25 
42.00@ 
100.00 Nom'l 
3.00@ 3.50 
3.80@ 4.00 
7.25@ 7.50 
7.75@ 8.00 
1.75@ 3.00 
3.75@ 8.00 
5.00 Nom'l 


Nom'l 
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Pumillonis 

Rose, Bulgaria (oz.) 
Synthetic 

Rosemary, Spanish 

Sage 

Sage, Clary 

Sandalwood, East India 
Australia 

Sassafras, natural 
Artificial 

Snake root 

Spearmint 

Thyme, red 
White 

Valerian 

Vetivert, Java 

Wintergreen 

Wormseed 

Ylang Ylang, Manila 
Bourbon 


4.80 Nom'l 
22.00 Nom'l 
30.00@ 42.00 
2.50@ 3.00 
7.50 Nom'l 
45.00 Nom'l 
6.25@ 6.50 
6.00 Nom'l 
2.00@ 2.25 
1.35@ 1.45 
8.75@ 10.00 
3.00@ 3.35 
2.75@ 3.10 
3.00@ 3.50 
30.00 Nom'l 
28.00@ 30.00 
4.00@ 8.00 
2.85@ 3.00 
30.00 Nom'l 
18.00 Nom'l 


TERPENELESS OILS 


Bay 
Bergamot 
Grapefruit 
Lavender 
Lemon 
Lime, ex. 
Distilled 
Orange, sweet 
Peppermint 
Petitgrain 
Spearmint 


2.50@ 3.00 
49.00 Nom'l 
60.00@ 65.00 
20.00 Nom'l 
25.00 Nom'l 
90.00@ 95.00 
80.00@ 87.50 
175.00@ 190.00 
12.00@ 14.00 

2.90@ 3.75 

5.50@ 6.00 


DERIVATIVES AND CHEMICALS 


Acetaldehyde 50% 
Acetophenone 
Aicohol C 8 

Cc 9 

Cc 10 

C tl 

C 12 
Aldehyde C 8 

| a 

Cc 10 

Cll 

C 2 

C 14 [so called) 

C 16 (so called) 
Amyl Acetate 
Amy! Butyrate 
Amyl Cinnamate 


Amyl Cinnamate Aldehyde 


Amyl Formate 
Amyl Phenyl Acetate 
Amyl Salicylate 
Amyl Valerate 
Anethol 
Anisic Aldehyde 
Benzophenone 
Benzyl Acetate 
Benzyl Alcohol 
Renzyl Benzoate 
Benzyl Butyrate 
Benzyl Cinnamate 
Benzyl Formate 
Benzyl-lso-eugenol 
Benzylidenacetone 
Borneol 
Bornyl Acetate 
Bromstyrol 
Butyl Acetate 
Cinnamic Acid 
Cinnamic Alcohol 
Cinnamic Aldehyde 
Cinnamyl Acetate 
Cinnamyl Butyrate 
Cinnamyl Formate 
Citral C. P. 
Citronellal 
Citronellol 
Citronellyl Acetate 


1.60@ 2.00 
1.90@ 2.00 
9.00@ 13.00 
22.00@ 35.00 
9.75@ 13.50 
17.50@ 20.00 
7.45@ 15.00 
22.50@ 28.00 
30.00 Nom'l 
29.00@ 35.00 
21.25@ 23.50 
28.00 Nom'l 
9.50@ 10.00 
8.25@ 12.00 
75 Nom'l 
1.10 Nom'l 
450@ 5.80 
3.50 Nom'l 
1.75 Nom'l 
3.00 Nom'l 
85 Nom'l 
2.10 Nom'l 
1.20@ 1.30 
3.85@ 4.00 
1.30 Nom'l 
1.00 Nom'l 
75 Nom'l 
1.75@ 2.00 
3.00 Nom'l 
6.00@ 6.50 
3.60@ 4.00 
10.00@ 11.25 
2.25@ 3.40 
2.00 Nom'l 
2.00 Nom'l 
4.00 Nom'l 
AI@ .14!/, 
3.75@ 4.50 
6.10 Nom'l 
1.35 Nom'l 
7.50@ 9.25 
12.00@ 14.00 
13.00@ 
5.50@ 6.00 
2.25 Nom'l 
3.80@ 4.00 
4.00@ 5.10 


Coumarin 
Cuminic Aldehyde 
Diethylphthalate 
Dimethyl Anthranilate 
Ethyl Acetate 
Ethyl Anthranilate 
Ethyl Benzoate 
Ethyl Butyrate 
Ethyl Cinnamate 
Ethyl Formate 
Ethyl Propionate 
Ethyl Salicylate 
Ethyl Vanillin 
Eucalyptol 
Eugenol 
Geraniol, dom. 
Geranyl Acetate 
Gerany! Butyrate 
Geranyl Formate 
Heliotropin, dom. 
Hydrotopic Aldehyde 
Hydroxycitronellal 
Indol, C. P. (oz.) 
lso-borneol 
Ilso-butyl Acetate 
lso-butyl Benzoate 
lso-butyl Salicylate 
lso-eugenol 
Iso-safrol 
Linalool 
Linalyl Acetate 90% 
Linalyl Anthranilate 
Linalyl Benzoate 
Linalyl Formate 
Menthol, Japan 

Chinese 

Synthetic 
Methyl Acetophenone 
Methyl Anthranilate 
Methyl Benzoate 


Methyl Cellulose, f.o.b. ship- 


ping point . 
Methyl Cinnamate 
Methyl Eugenol 
Methyl Heptenone 


Methyl Heptine Carbonate 


Methyl Iso-eugenol ..... 
Methyl Octine Carbonate 
Methyl Paracresol 
Methyl Phenylacetate 
Methyl Salicylate 
Musk Ambrette 

Ketone 

Xylene 
Neroline (ethyl ester). 
Paracresol Acetate 
Paracresol Methyl Ether 
Paracresol Phenyl-acetate 
Phenylacetaldehyde 50% 

100% ; 
Phenylacetic Acid 
Phenylethyl Acetate 
Phenylethyl Alcohol 
Phenylethyl Anthranilate 
Phenylethyl Butyrate 
Phenylethyl Propionate 
Phenyl Formate 
Phenyl Valerianate 
Phenylpropyl Acet. .. 
Santalyl Acetate .. 
Skatol, C. P. (oz.).. 
Styralyl Acetate 
Styralyl Alcohol 
Terpineol, C. P. 
Terpinyl Acetate 
Thymene 
Thymol 
Vanillin (clove oil) .. 

(guaiacol) 

Lignin Sa 
Vetivert Acetate 
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(Quotations on these pages are those made by local dealers, but are subject to revision without notice) 


2.75 Nom'l 
11.25@ 15.00 
24@ 33 
5.00@ 6.15 
50 Nom'l 
5.75@ 7.50 
1.00 Nom'l 
20 Nom'l 
3.80@ 4.10 
1.00@ 1.25 
95@ 2.00 
1.00@ 2.00 
6.50 Nom'l 
1.45@ 1.50 
2.50@ 2.80 
3.00@ 4.50 
3.50@ 4.00 
4.00@ 5.75 
4.25@ 6.25 
6.00 Nom'l 
25.00@ 27.50 
6.00 Nom'l 
31.00@ 35.00 
2.00 Nom'l 
1.50@ 2.25 
2.00@ 2.75 
2.460@ 5.00 
3.00@ 4.50 
2.65@ 3.00 
5.85@ 6.10 
7.25 Nom'l 
15.00@ 

10.50@ 

9.00@ 12.00 
14.00@ 14.50 
14.00@ 14.50 
4.50 Nom'l 
2.00 Nom'l 
2.30@ 3.25 
1.10@ 1.40 


40 Nom'l 
3.00 Nom'l 
3.50@ 6.75 
2.50 Nom'l 
45.00 Nom'l 
6.25@ 11.50 
24.00@ 30.00 
2.50 Nom'l 
2.25 Nom'l 
40 Nom'l 
3.85 Nom'l 
4.00 Nom'l 
1.25 Nom'l 
1.80 Nom'l 
2.50 Nom'l 
2.50@ 3.50 
6.50@ 8.50 
2.80 Nom'l 
4.50 Nom'l 
2.00 Nom'l 
3.00@ 5.00 
3.50@ 4.25 
16.00@ 
6.50@ 10.00 
5.00@ 6.50 
12.50@ 18.00 
16.00@ 17.50 


; 10.00 Nom'l 


20.00@ 22.50 
550@ 8.00 
3.50 Nom'l 
9.25@ 12.00 
30@ = «42 
90@ 1.20 
45@ 
2.35@ 2.50 
2.60 Nom'l 
2.50 Nom'l 
2.35 Nom'l 


_ 25.00 Nom'l 


(Continued on page 75) 
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FOR COSMETIC CREAMS 


ae. oh. athats alii a aide 


dati sili 
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Tes MS and lotions become 
more than ‘‘beauty aids’’—when 
made with Arlex. They gain a dis- 
tinctive cosmetic elegance that adds 
to their pulling power at any sales 
counter ! 

Smooth, soft feel! Delightful ap- 
plication! Subtle intriguing charm! 
The combination of these qualities, 
imparted by Arlex, is what we call 
“arlician.’’ No other word in the 
language describes the complete 
effect. 
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That’s Easy, Mr. Smith! 
Geta WORLD Model S 


Semi- Automatic Labeler 


; 


| 
- 


Yes Sir! This sturdy, com- 
pact, easy-to-operate, super 
flexible WORLD Model S 
Semi-Automatic Labeler is 
designed especially to cure 


labeling headaches like 


In addition, Arlex leaves a soft 
protective film that increases the 
adherence of make-up. And because 
of its superior humectant action, 
Arlex enables cosmetic products to 
hold their freshness longer. Arlex 
in the formula brings far longer 


yours, 


The WORLD Model S ap- 
plies front labels, back la- 
bels or all ’round labels; 
body, neck labels and foil, 
Separately or in one opera- 
tion. It handles every con- 
tainer size and shape from 
tiny vials to gallon jugs. 


“‘shelf-life.”” May we help you in 


your particular formulation? 


ARLEX 


(ATLAS COMMERCIAL SORBITOL SOLUTION) 
*REG. U.S. PAT. OFF. 


Industrial Chemicals beparinened 


ATLAS 


POWDER COMPANY 
Wilmington, Delaware 


Af 


Pym) 7D 


For the complete story on this versatile WORLD Labeler 
write for Bulletin S-9 . .. and for production and cost 
estimates simply send us a set of your labeled containers. 


ECONOMIC 
MACHINERY CO. » 


WORCESTER . MASS. 3 
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(Continued from p. 73) 

Violet Ketone Alpha 8.50@ 14.00 
Beta 8.50@ 10.00 
Methyl 6.00@ 8.00 

Yara Yara (methyl ester) 2.00 Nom'l 


BEANS 


Angostura 2.40@ 2.65 

Tonka Beans, Surinam 80@  .85 

Vanilla Beans 
Mexican, whole 
Mexican, cut 13.50@ 14.50 
Bourbon, whole 11.00 Nom'l 
Java 11.50@ 12.50 
South American 12.25 Nom'l 
Tahiti 6.00@ 7.15 


SUNDRIES AND DRUGS 


Acetone .08',@ .09 
Almond meal 25@ 27 
Ambergris, ounce 17.00@ 20.00 
Balsam, Copaiba 45@ ~~ .50 
Peru 1.30@ 1.50 
Beeswax, bleached, pure 
U.S.P. 56@ 
Yellow, refined 50@ 
Bismuth sub-nitrate 1.20@ 1.22 
Borax, crystals, carlot ton 55.50@ 60.00 
Boric Acid, ton 125.00@ 140.00 
Calamine 18@ ~~ .20 
Calcium, phosphate O8@ .08%, 
Phosphate, tri-basic 09@ «10 
Camphor, natural 1.65@ 1.70 
Domestic 71@  .84 
Castoreum 13.00@ 26.00 
Cetyl Alcohol 1.75 Nom'l 
Pure 2.25 Nom'l 


14.00@ 15.00 


Glycerine shipments limited 
by OPM request 


Glycerine shipments are being restrict- 
ed currently to firms directly concerned 
with defense production, to hospitals 
and medical groups and to firms where 
glycerine is needed to prevent a shut- 
down, according to the Office of Pro- 
duction Management which has asked 
stocks by 
grade, quantity and glycerol content. 


for reports on glycerine 


The amount of glycerine available as 
well as the needs of the various indus- 
tries is being studied. 


British West Indies prohibit 
sale of orange oil 
British West 


the sale or 


Indies have prohibited 
production of oils from 
bitter, bitter-sweet. or sour oranges. 
Native and Chinese growers are re- 
ported to produce in French Indochina 
the plants from which local French 
refineries make essential oils of anise¢ d, 
Indian vervain 


cajaput, citronella, 


ylang-ylang. lemongrass, and similar 


products. Exportation has been sub- 
ject to permits. rather ditheult to ob 
tain. Spain, late in 1941, exported. 


presumably to us, essential oils of 


cade, rosemary, sage, spike. thyme. 
juniper, marjoram, collectively valued 
at $139,000. Over 500,000 gallons in- 
dustrial alcohol produced by the dis- 
tilleries in Barbadoes are reported to 
be available for export to the United 
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Chalk, precip. .03'/,@ .06!/, 
Cherry laurel water, carboy 5.75@ 6.25 
Citric acid 21 Nom'l 
Civet, ounce 28.090@ 49.00 
Clay, Colloidal .07@ 15 
Cocoa butter, lump ‘ ( 27 
Cyclohexanol (Hexalin) 30€ 50 
Fuller's Earth, ton 5.09) 33.00 
Glycerine, C. P. drums 18! 183, 
Gum Arabic, white 42 45 
Amber .18¢ .20 
Gum Benzoin, Siam 2.756 3.00 
Sumatra 556 .60 
Gum galbanum 8 2.00 
Henna, powd. ‘ 37 
Kaolin .05¢ 07 
Labdanum .256 5.00 
Lanolin, hydrous ‘ 3 
Anhydrous 30@ = .32 
Maanesium, carbonate 09@ .103%4 
Stearate 24@ = =.27 
Musk, ounce 38.50@ 40.00 
Olibanum, tears 25@ 30 
Siftings 09@ = ..13 
Orange flower water, carboy 9.00 Nom'| 
Orris root, powd. 2.75 Nom'l 
Paraffin O5'4@ 09 
Peroxide 1.10@ 1.75 
Petrolatum, white 065'.@ .08'/ 
Quince seed 1.50@ 2.00 
Rice starch 09@ «410 
Rose leaves, red 5.00@ 525 
Rose water, carboy 6.50@ 8.00 
Rosin, M. per ecwt. 3.55@ 
Salicylic acid 35@ .40 
Saponin 3.00@ 3.25 


States, because the shipping situation 
makes it doubtful the alcohol can be 
transported to Britain. 


Shipments under 
export control act 


Shipments under the Export Control 
Act. effective January 19, made to the 
majority of friendly countries. do not 
require special licenses, so far as the 
manufacturers of perfumes. toilet wa- 
lers, soaps, cosmetics. creams, powders. 
Havering extracts, and similar prod- 
ucts are concerned. This means. of 
course, that all exports must be listed 


on the general manifest as 


but require no individual licenses. The 


special individual licenses are mostly 
| 


needed when certain chemicals are ex 
When in doubt 
particular item, write ot 
Lieut. J. H. Export 
Control, Board of Economic Warfare. 


2501 © Street, N. W.. Wash 


D. C. Lieut. Gunn suggests that those 


ported. about any 
lephone 


Gunn. Office of 
ington 


who have specific interest in the export 
rulings and data should subseribe for 
Comprehensive Export Control! Sched- 


ule No. a 


may be had by sending a dollar fer a 


issued at intervals. which 


years subscription to the Superinten- 
dent of Documents, Government Print- 
ing Office, Washington. D. C. The 
dollar is not accepted in stamps. Early 
in December the Office of Export Con- 
trol issued Bulletin No. 4 announcing 
strict control over export of materials 


Silicate, 40°, drum, works, 

100 pounds 80@ 1.20 
Soap, neutral white 20@ = .25 
Sodium, Carb. 

58% light, 100 pounds 

Hydroxide, 76% solid, !00 

pounds 2.60@ 3.75 
Spermaceti 24@ = .26 
Stearate zinc 20@ = 31 
Styrax 2.25@ 2.50 
Tartaric acid 64 Nom'l 
Tragacanth, No. | 3.50@ 4.00 
Triethanolamine 344 Nom’ 
Violet flowers 1.75@ 2.00 
Zinc Oxide, U. S. P. bbls. 25 Nom'l 


OILS AND FATS 


Castor No. |, tanks A1%~@ 
Cocoanut, Manila Grade, 

tanks 09',@ «10 
Corn, crude, Midwest mill, 

tanks 12@ 
Corn Oil, distilled, bbls. A5@ .15'/, 
Cotton, crude, Southeast, 

tanks 113% = Nom' 
Grease white 09@ .09!/s 
Lard A0Z@  .15 
Lard oil, common, No. | bbls. .13'A@ 
Palm, Niger, drums 09@ «10 
Peanut, refined, barrels 16@ .16!/ 
Red Oil, distilled, tanks ANML4@ 
Stearic acid 

Triple pressed A7@ 18 

Saponified ATW@ .18'/, 
Tallow, acidless, barrels AZ,@ «14 
Tallow, N. Y. C., extra 08%,@ 
Whale oil, refined 10%@ 


1.35@ 2.35 


hitherto imported into the United States 
from the Far East. The prohibition 
covered natural camphor. cashew nuts. 

nnamon, eucalyptus oil, fennel seed, 
lemongrass oil, mace, natural menthol. 
patchouli leaves and oil, pepper. fayl- 
lium seed. sandalwood and sandalwood 


oil. senna. and sesame s« 


Bonus to all employees paid 
by J. B. Williams Co. 


Special compensation in the way of 
a bonus payment, to all employees of 
the J. B. Williams Co., 


Conn.. was made just before Christmas. 


Glastonbury, 


The payment was made to all except 
officers. Those who had been with the 
company less than three months re- 
ceived one-half week’s pay; those less 
than two years, one week’s pay; and 


those over two years, two weeks’ pay. 


U.S.P. changes announced 
by revision committee 


\mong the changes in U.S.P. standards, 


made in interim revision announce- 
ment No. 4 and issued December 23 by 
kX. Fullerton Cook, chairman of the re- 
vision committee, are the following: 

Liniment of Soft Soap: Oil of laven- 
der is omitted from aromatic spirit of 
ammonia and replaced with oil of cedar 
leaf. 

Rose Water Ointment: Rose odor 
may be omitted. Almond oil may be 


replaced by apricot kernel oil. 
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Certified 


7 Cosmetic Colors 


Uy, You Know The Story 
‘a 


— For — 
Lipsticks * Face Powders 
Rouges - Compacts 
Lip Pomades °¢ Nail Polishes 
Also 


Cosmetic Inorganic Pigments 
Cosmetic Titanium Dioxide 


Three men were working on a job. 
In answer to the question, what are you doing ? 


the first said, “Laying brick’; the second, 
“Building a wall’; the third, ‘Erecting an 
edifice’. 

Every package of Lipstick, Mascara, 
Rouge, Eyeshadow, Powder, etc., that leaves 
Kelton laboratories is a brick in the edifice of 
reputation some large advertiser is building for 
his products. Our thought is ever on the 
edifice, hence we realize the importance of 
making the bricks completely perfect. 


“Our tests make them best’ 





Let our modern scientific laboratories assist 
in your color problems. 


Samples cheerfully submitted. 


NT 


re » P a , 
NWManufactucecs of arts Chemical ‘Ligment Coloes 
General Offices, Works, and Laboratories 


ROSEBANK. STATEN ISLAND, NEW YORK, N. 


Bost Chicag [ Cleveland, Detroit, San Fra 


Convincing samples merely await a 
line on your letterhead. 


KELTON 


Cosmetic Company 


230 West 17th Street 
New York, N. Y 
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819 Santee Street 


Los Angeles, Calif. 


s Angeles 


Richmond Toront 


», Can 
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Anew HOTEL fe | YOU MAY NEED ONE OF THESE 
5 
5 


Kooks 


SCENT AND ALL ABOUT 
IT by H. Stanley Redgrove .. 
Only $1.55 postpaid. 

THE COSMETIC FORMU- 
LARY. Vol. I. By H. Bennett. 


... A new, practical formulary 


on cosmetics . . . Only $3.80 


AWAITS YOU 
in New York 





7 


7 


Towering 2 
street, the Henry 


THE CREAM OF BEAUTY 
by H. Stanley Redgrove. A book 
of beauty culture containing 
recipes for useful toilet creams 
and lotions. Contents: Care of 
Face; Care of Hands; Materials 
Used in Cosmetics; Cold Cream, 


above fashionable 57th 
Hudson Hotel is an ideal 
residence where you may enjoy unequalled 
advantages with unusual economy Three 
popular priced restaurants. Luxurious lounges 
Music studios. Sun decks. Swimming pool 
and many floors exclusively for women 


stories 


KOOP ARIPO DRO DA OOGEE DP OO LOO LG LPO DP OO Ps Pls 


* 
1200 Rooms with Bath 
Single, 


DAILY 
WEEKLY 


from $2.50 @ Double, from $3.50 
Single, from $12 @ Double, from $1¢ 


Special Floors and Rates for Students 


HOTEL 


353 WEST 57th STREETK NEW YORK 
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Its History, Composition, Util- 
ity; Modern Vanishing Creams; 
Emolient and Astringent Creams 
(Greasy and Non-Greasy); 
Mud-Pack Treatment; Face 
Powder; Rouge and Lipstick 
(their use and abuse); Some 
Useful Toilet Waters and Lo- 
tions; Care of Hair; Prepara- 
tions for the Hair; Problem of 
Superfluous Hair .. . Only $2.05 
postpaid. 


FOREIGN POSTAGE EXTRA . 


postpaid. 

HAIR-DYES & HAIR-DYE- 
ING by H. Stanley Redgrove & 
J. Bari-Woollss. New, complete- 
ly revised edition of this stand- 
ard work .. . Only $5.10 post- 
paid. 

MARKETING COSMETICS 
by S. L. Mayham ... Tells how 
to operate profitably in the cos- 
metic and toilet preparation 
market. 23 chapters ... Only 
$2.55 postpaid. 


+ » ORDER FROM 


ROBBINS PUBLICATIONS BOOK SERVICE 


9 EAST 38TH STREET, NEW YORK, N. Y. 





The American Perfumer 





